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Rough Proofs 


After reading the story of Henry 
R. Luce in The New Yorker, Yale 
men will be almost as proud of him 
as they are of Larry Kelley. 


' 
vvy 


The Department of State is being 
asked to let the Department of Com- 
meree render first aid to exporters. 
The Constitution follows the flag, 
and trade follows the commercial 
attaché. 

> 7 


American hairdressers are plan- 
ning a campaign to popularize native 
styles. All right, here’s a slogan: 
“Glorifying the American curl.” 


7. Fv 


American women may appreciate 
the he-man qualities of their males, 
but for hairdressing they seem to 
prefer the soft, flattering touches of 
the Antoines of Paris. 


vvey 


Fido is having so much trouble 
keeping his advertised dog-foods to 
himself that the Department of 
Agriculture is being forced to change 
the labels in his defense. 


2 


Canada, reports ADVERTISING AGE, 
is planning to supply vocational edu- 
cation to budding sign- painters. 
Here’s hoping they include a course 
in spelling. 

ae 


Moving the mountain to Mahomet 
seems a lot easier to manufacturers 
since they can present their lines to 
reluctant merchants via the trailer. 


7, F 


Now that the trailer industry is 
showing how easy it is to be com- 
fortable while traveling, the Pullman 
Company has decided to say, “Well, 
we're pretty good, too.” 


, F + 


The copy-writer who turns out the 
ads for the new campaign of the 
Pullman Company will do all right 
until he reaches Item 17: upper 
berths. 

7 = & 


Automobiles which are not accom- 
Panied by trailers are now being 
designed for sleeping purposes too. 
With a 1937 car you can do every- 
thing except cook. 


7 = F 


Some critics think that the sleep- 
ing addenda of the new cars will 
take the minds of motorists off their 
business, but they have apparently 
enjoyed adequate dallying facilities 
heretofore, 

7 FF F 


\ recent survey revealed that 
women buyers are far more inter- 
ested in quality than price. That’s 
Md they have to have the police on 
‘and to untangle the traffic when the 
department stores advertise their big 
special sales. 


7" + 


President Roosevelt is getting 
‘uch a swell reception on the other 
‘ide of the equator that perhaps 
your definition of the Solid South 
ought to be amended. 


a 


Labor news these days consists 
Principally of information about 
People who are getting ready not to. 

Copy Cus. 


WHOLESALER IN 
BIG COMEBACK, 
CENSUS PROVES 


Government ‘Report Shows 
1935 Sales Up 41% 


Washington, D. C., Nov. 27.—-That 
the wholesaler continues to be an in- 
dispensable cog in the distributive 
machine is revealed by the prelim- 
inary census of wholesale distribu- 
tion released today. Net sales of 
wholesalers in 1935 aggregate $42,- 
203,815,000, a gain of 41 per cent 
over 1933, and more significantly, 
nine billion dollars in excess of total 
retail sales for 1935. 

This discrepancy is explained by 
the fact that in addition to sales to 
retailers, wholesalers service indus- 
trial users of many descriptions, and 
also sell one to another to some ex- 
tent. Wholesale volume also includes 
some export business. 

The figures for 1935 showed an in- 
crease in the number of every type 
of wholesaler except manufacturers’ 
sales branches. In 1933, there were 
12,408 such branches, the number 
decreasing to 11,640 in 1935. The 
report cautions against attaching too 
much significance to these figures, 
however, until final tabulations .are 
available. Furthermore, this type of 
wholesaler handled a larger percent- 
age of the total in 1935 than in 
1933. 


Division of Field 


In presenting the data, the Bureau 
of the Census divided the wholesale 
field into six major groups based 
upon the type of operation or the 
nature of the functions performed, 
as follows: 1, full-service and limited 
function wholesalers; 2, manufactur- 
ers’ sales branches, carrying stocks; 
3, manufacturers’ sales offices, which 
are separate places of business from 
their plants, not carrying stocks; 4, 
bulk tank stations; 5, agents and 
brokers, and 6, assemblers. 

Of the total number of wholesale 
establishments in the United States, 
176,062, 51 per cent are in the first 
group; 9 per cent are in the second 
and third groups; 15 per cent are 
bulk tank stations; 10 per cent are 
agents and brokers; and assemblers 
constitute 15 per cent. 

In volume of sales, merchant 
wholesalers (full-service and limited 
function) accounted for 42 per cent 
of the total wholesale business in 
1935, compared with 43 per cent in 

(Continued on Page 39) 


Hoopes New Art Chief 


of Paris & Peart 
New York, Nov. 27.—Harold E 
Hoopes has become art director of 
Paris & Peart, New York agency. 
Formerly creative director of Lord 
& Thomas, New York, he has also 
been associated with Henri, Hurst 
& McDonald and Roche, Williams & 
Cunnyngham, Chicago. 
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Trade Commission Will Seek 
Direct Advertising Control 


Ayer Charges 
Thornley Broke 


Oral Agreement 


Philadelphia, Nov. 27.— Alleging 
that George W. Thornley repudiated 
an oral agreement on division of 
stock of the late Wilfred W. Fry, of- 
ficers and directors of N. W. Ayer 
& Son, Inc., filed a formal answer 
in Common Pleas court to the Thorn- 
ley action, asking dismissal of his 
suit. 

In his bill in equity filed last 
month, Mr. Thornley contended that 
under a voting trust agreement, he is 
entitled to exercise an option to pur- 
chase voting trust certificates rep- 
resenting 234,000 shares of capital 
stock owned by the Fry estate. Di: 
rectors of the corporation, he alleged, 
adopted a resolution allocating 40,- 
356 shares to Harry A. Batten, pres1- 
dent; 75,766 shares to Clarence L. 
Jordan, vice-president and director, 
and 117,878 shares to the corpora: 
tion. 

The reply alleges that 117,000 
shares of the capital stock were pur- 
chased from James M. Mathes, Wil- 
liam M. Armistead and Adam Kessler 
in three different transactions in 
which Mr. Thornley participated as 
a director. He and other certificate 
holders agreed that the option to 
purchase the certificates should be 
exercised by the corporation, the 
answer alleges. 

On Aug. 19, 1936, it continues, 
Messrs. Thornley, Batten and Gerold 
M. Lauck agreed orally that option 
rights arising under the _ voting 
agreement and a capital stock agree- 
ment, following the death of Mr. 
Fry, should be allocated, with the 
Fry estate retaining 61,830 shares 
and the three named receiving 116,- 
112 shares in order to equalize their 
stock holdings with those of Mr. 
Thornley. 

The answer avers that on Sept. 4 
Mr. Thornley “wrongfully repudiated 
his oral agreement.” As a result, it 
is alleged, it became necessary to 
make the allocation under the voting 
trust agreement through the cor- 
poration, as the owner of the ma- 
jority interest. 


DIRECTOR 


Marshall Adams 


Magazines Will 
Launch Better 
Building Unit 


New York, Nov. 27.—Marshall 
Adams, for the past three years man- 
ager of advertising and sales promo- 
tion for American Radiator Company, 
has resigned to become director of a 
“Better Standards in Building” pro- 
gram for Good Housekeeping and 
Pictorial Review, effective Dec. 1. 

Through this program it is pro- 
posed to provide readers of these 
magazines with practical informa- 
tion about quality materials and 
equipment. 

In commenting on his new work, 
Mr. Adams stated that the operative 
or merchant builder is in reality a 
retailer for manufacturers of build- 
ing material and equipment, and 
consequently reader information on 
new and better standards in building 
will help to expand the market for 
quality products. 

Prior to joining American Radiator 
Company, Mr. Adams was with West- 
inghouse Electric & Manufacturing 
Company for 11 years. 


Last Minute News Flashes 


Purity Bakeries Appoint Blackett-Sample-Hummert 


Chicago, Nov. 27.—-Purity Bakeries Corporation has placed its adver- 


tising account with Blackett-Sample-Hummert, Inc. 


A greatly expanded 


1937 advertising campaign is planned for Grennan cakes and Taystee bread. 


Philadelphia Department Store Strike Settled 


Philadelphia, Nov. 27.—The employes’ strike in five central department 


stores was settled last night, with terms undivulged. 


Louis G. Hines, 


chairman of the Department Store Employes Council, said the employes’ 
right to collective bargaining has been affirmed. 


McClatchy, Hearst, Form California Radio Chain 


Los Angeles, Nov. 27.—California Radio System, to begin functioning 
Dec. 29, has been formed by McClatchy Newspapers and Hearst Radio, with 


Ford Billings as manager. 
and KYA, San Francisco. 


The Hearst stations are KEHE, Los Angeles, 
The McClatchy affiliates are KF BK, Sacramento; 


KMJ, Fresno; KWG, Stockton and KERN, Bakersfield. 


Fehlman, Newspapers Form Testing Service 
New York, Nov. 27..Frank E. Fehlman, former managing director of 
Major Market Newspapers, has established a testing service for advertisers 
and agencies through arrangements with newspapers in seven cities. They 
are Canton Repository, Erie Dispatch, Kansas City Star and Times, Peoria 
Journal and Transcript, Providence Bulletin and Journal, Washington Star 


and Toronto Star. 


Proof of Unfair Competition 
t0 Be Eliminated 
by New Bill 


Washington, D. C., Nov: 25.— 
Seeking more freedom and greater 
expedition in regulation of adver- 
tising, the Federal Trade Commis- 
sion will again introduce in Con- 
gress the substance of the Wheeler- 
Rayburn bill of the 74th Congress, 
the Commission indicated to Ap- 
VERTISING AGE in an exclusive in- 
terview today. 

Though the Commission filed 
complaints against 3,000 advertis- 
tisers during the fiscal year ended 
June 30, 1936, it feels that it is 
handicapped by the wording of the 
organic act of Sept. 26, 1914, which 
specifically confines the F. T. C.’s 
jurisdiction to cases where unfair 
competition is involved. 


Flaw in Law 


The Commission points out that it 
takes longer to prove that a competi- 
tor has been injured than that a cer- 
tain practice is contrary to the public 
interest and therefore will seek a 
liberalizing amendment, “Unfair 
methods of competition in commerce 
and unfair or deceptive acts and 
practices in commerce are hereby de- 
clared unlawful.” The italics indicate 
the phrase which will, if passed by 
Congress, give the Commission the 
desired measure of direct power over 
advertising. 

Since the Supreme Court held in 
1929 that false and misleading ad- 
vertising is unfair competition, the 
Commission has actually regulated 
advertising. Passage of the Wheeler- 
Rayburn Bill would merely facilitate 
its work. 

The 3,000 complaints filed by the 
Commission during the last fiscal 
year resulted from examination of 
no less than 400,000 published adver- 
tisements. Radio continuities are also 
frequently scrutinized by the Com- 
mission’s special board of inspection, 
headed by E. J. Adams, and com- 
pleted by Clyde M. Hadley and W. F. 
Davison. Advertising cases consti- 
tute about one-third of all which come 
before the Commission. 


Most Copy Satisfactory 


The F. T. C. is not unfriendly to 
advertising as a whole, Chairman 
March pointing out that 3,000 com- 
plaints form a small percentage of 
all advertisements put under the mi- 
croscope. 

It is obvious, however, that the 
F. T. C. believes that some drastic 
measures must be taken to curb ad- 
vertising claims of manufacturers of 
proprietary remedies, in spite of the 
clean-up which has been initiated in 
this field. 

“If a man is sick, he will try any- 
thing,” said a spokesman for the 
Commission, the inference being that 
the F. T. C. feels that sick men need 
more protection from unfounded ad- 
vertising claims. 

To a lesser degree, the Commission 
thinks cosmetic advertising needs re- 
fining. While it admits that few cos- 
metics are dangerous to health, some 
of the claims made by manufacturers 
in this field are regarded as highly 
exaggerated. 
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ADVERTISING AGE 


November 30, 1936 


MINNIE FROM 
MINNEAPOLIS 
oo Pereee 


Boy, oh, boy did I eat Thanksgiv- 
ing! Little too much night life to 
boot. Now I'll have to diet for a 
week to keep in shape for size 14 
dresses and what goes under ‘em. 

Bet you're glad the football season 
is over. ‘Course it won’t settle down 
up here in Minnesota for weeks. The 
curbstone quarterbacks are still har- 
pin’ about that Northwestern game 
and trying to juggle the figures so 
the Gophers will have the National 
Championship again. But my hat’s 
off to the Wildcats. They beat us 
fair and square. 


x kK kK * 


Oh, say did I tell you about 
Ced Adams, columnist of The Min- 
neapolis Star, getting mixed up with a 
lady and a dog? Well, the dog was 
half Pekingese and half St. Bernard. 
Think of that, Graham! The lady who 
owned the “Pekinard” called columnist 
Ced Adams at The Minneapolis Star, 
and said she wanted to give the dog 
away, providing it got a good home. 
Seems as if the dog was quite famous. 
It would be under such conditions! 


Ced said he’d run a sentence 
on it, but warned the lady not to 
allow her 'phone number to ap- 
pear in his column. Maybe she 
is a doubting soul, but insisted. 
She wanted to talk with the new 
“Ma and Pa” of her pup. 


Well, the lady didn’t get through 
her dinner that evening. 286 peo- 
ple phoned and wanted the “Pekin- 
ard.” Right good response, lads. But 
that’s because The Minneapolis Star 
has a responsive circulation. 


Take a tip from Minnie. To cross 
big results with minimum expendi- 
ture, make more use of the respon- 
sive circulation of the up-and-coming 
Minneapolis Star. 


It’s now the Northwest’s largest 
evening newspaper. ... has a total 
city circulation more than any eve- 


ning paper in Minneapolis. ... has a 
home delivered city circulation 


larger than any evening, morning 
and evening combined, or Sunday 
newspaper in town! 


With The Minneapolis Star 
you get 16,045 more Minneapolis 
homes than the second evening 
newspaper. 36.4% more! 
And 7,392 more than the Minne- 
apolis morning and_ evening 
newspaper combined. 


The Minneapolis Star is tops in Min- 
neapolis no gettin’ around that. 
And you're reaching families with 
money itching to go places. Take the 
weekly report of the United States De- 
partment of Commerce. Wholesale and 
retail trade in Minneapolis continued 
a strong upward trend up from 
17 to 22 percent on the average over 
1935. 


St. Nick is going to have a loaded 
sleigh up here where the snow falls, 
boys. Merchants have come out with 
flat-footed predictions that 19387 is 
going to be a banner year. 


Why, even during the first two 
days of the Automobile show in 
Minneapolis 5,000 more folks 
than during the same 2 days in 
’35 paid 40c each to have a look 
at the new gas buggies. Pickin’s 
are ripe in Minneapolis and The 
Northwest. 


We're doing all right at The Min- 
neapolis Star, too. In October total 
advertising was up 17.2% over last 
October. We were at the top in Drug, 
Furniture and Household, Electrical 
Appliances, and retail grocery linage 
among the daily newspapers in Min- 
neapolis. 


Changes in Minneapolis, lads! The 
Minneapolis Star is now the North- 
west’s largest evening newspaper. 
Are you making the best use of it? 
Be seein’ you, 


MAZDA STAGES A PREVIEW 


Ett 


™* 


J. F. O'Brien, Westinghouse Lamp Company advertising and sales promotion 
manager, unfolds the 1937 “light reflects beauty" window display for Mazda 


lamps. B. H. Sullivan, St. Louis (left), 


F. C. Barrington, Pittsburgh, and L. S. 


Paletou, Atlanta, district manager, are absorbing the details. 


DAILIES BARRED 
CUT RATE COPY, 
F.T.C. CHARGES 


Five Distillers, Seven Retail 
Groups Named 


Washington, D. C., Nov. 25.— 
Charging in three cases that distil- 
lers secured agreements from news- 
papers not to accept advertising 
offering their products at cut prices, 
the Federal Trade Commission today 
alleged unfair competitive methods 
against five companies, seven trade 
associations and many officers of the 
latter. 

The Commission charges that Sea- 
gram-Distillers Corporation, Schen- 
ley Distillers Corporation and Hiram 
Walker, Inc., enforced their price 
maintenance policies in part by 
agreements with newspapers. Others 
whose methods are alleged to be un- 
fair are Gooderham & Worts, Ltd., 
and National Distillers Products Cor- 
poration. 


Unfair to Consumers 


Bracketed with the two latter are 
Greater New York Licensed Liquor 
Stores Association, District of Co- 
lumbia Exclusive Retail Liquor Deal- 
ers Association, Metropolitan Boston 
Retail Liquor Package Stores Asso- 
ciation, National Retail Liquor 
Package Stores Association, New 
Jersey Retail Liquor Package Stores 
Association, Connecticut Retail Liq- 
uor Package Stores Association and 
the National Institute of Wine & 
Spirit Distributors, Inc. 

Alleged methods of the distillers 
and distributors suppress competi- 
tion, the Commission said, and “de- 
prive purchasers of advantages in 
price which they otherwise would 
obtain from a natural and _ unob- 
structed flow of commerce.” ¥ 


Cite Specific Charges 


The specific charges against Sea- 
gram-Distillers Corporation, which 
are typical of all, are as follows: 

(1) It secured promises, assur- 
ances and agreements from both 
wholesalers and retailers that they 
would maintain the suggested re- 
sale prices. 

(2) It secured the co-operation of 
wholesalers and retailers in report- 
ing the names of price cutters, and 
acted upon the information so ob- 
tained. 

(3) It induced wholesalers and re- 
tailers to raise their prices to the 


suggested resale price under threats 


that if they failed to do so they 
would be cut off. 

(4) It secured the cooperation of 
wholesalers and dealers to prevent 
others cut off by respondent for price 
cutting, from obtaining respondent’s 
products. 

(5) It exacted promises or assur- 
ances that prices would be main- 
tained as a condition for reinstate- 
ment. 

(6) It used serial numbers to trace 
sources of supply of price cutters 
and secured wholesalers’ and retail- 
ers’ cooperation in tracing sources 
of supply. 


Refused to Sell 


(7) It cut off wholesalers and re- 
tailers who refused to give assurance 
that they would maintain prices, or 
who were reported as price cutters 
by competitors or respondent’s em- 
ployees. 

(8) It obtained agreements from 
wholesalers that they would not fur- 
nish respondent’s merchandise to re- 
tailers whose names appeared on the 
blacklist maintained by respondent. 

(9) It secured the cooperation of 
wholesalers, retailers and trade asso- 
ciations in inducing other dealers to 
maintain the suggested prices. 

(10) It, by subterfuge, bought out 
the entire stock of their products 
from retailers who were cutting 
prices, and secured the cooperation 
of wholesalers in the purchase of 
said stock. 

(11) It secured agreements from 
newspapers not to accept advertis- 
ing offering respondent’s products at 
cut prices. 

(12) It caused to be reinstated of- 
fending wholesalers and retail deal- 
ers on the list of its customers upon 
obtaining from said wholesalers and 
retail dealers promises, assurances 
and pledges that in the future its 
Suggested minimum resale prices 
would be maintained by said whole- 
sale and retail dealers. 


Ullman Opens Branch 


Sigmund Ullman Co., division of 
reneral Printing Ink Corporation, 
New York, has opened a direct fac- 
tory branch in Philadelphia at 29 N. 
Sixth St. H. V. Bricka is the new 
manager. 


Triad to Bruck 


Triad Manufacturing Company, 
Pawtuckett, R. I., radio tubes, has 
appointed Franklin Bruck Advertis- 
ing Corporation, New York. Trade 
publications will be used for the 
present. 


Mervis Appoints 

Samuel Mervis, Inc., Baltimore, 
salad dressing, sandwich spreads and 
relishes, has placed its account with 
the United States Advertising Cor- 
poration. The New York and Balti- 
more offices of the agency will servy- 
ice the account. 


Minimum Wage, Social 


Security, Unlock New 


Sales Era: 


McGivena 


Chicago, Nov. 24.—The green pas- 
tures of business and profit are still 
before us, Leo E. McGivena, manager 
of publicity, New York News, told 
the Chicago Federated Advertising 
Club today, and advertising has vast 
new opportunities in developing the 
best market in the universe, the 
American public. 

Mr. McGivena criticised the atti- 
tude of some American business men 
who have bemoaned developments in 
the United States, pointing out not 
only that there is less regimentation, 
lower taxes and more personal lib- 
erty in America than anywhere else 
on the globe, but that most of the 
New Deal policies have actually cre- 
ated better markets than could exist 
without them. 

“The New Era of the Hoover econ- 
omists is not a day dream,” he as- 
serted, “but is coming to pass. And 
much of its realization will come as 
a result of the legislation that busi- 
ness has opposed so bitterly. 


Protests Short-Sighted 


“The NRA, in principle, gave busi- 
ness a police power to control the 
outlaw fraction that always tends 
with unscrupulous competition to 
make business cut-throat and profit- 
less. And in the NRA of business 
codes or in some separate legislation 
must come some minimum wage 
laws. 

“Business men who protest against 
them are short-sighted, because fixed 
minimum wages will mean limited 
price competition. Nobody can cut 
prices any longer at the expense of 
labor or the workers; and there can 
be no price advantage in sweating 
labor. 

“But aside from its value as a 
price stabilizer, minimum wage laws 
serve a much greater purpose; they 
conserve your market. Any indus- 
try which does not pay its workers a 
standard income becomes an eco- 
nomic liability, because its workers 
cannot buy their share of the goods. 
Any large group of the population 
existing on a low income cannot con- 


tribute its share to your business or 
other businesses.” 

Similarly, Mr. McGivena said, the 
social security act will make better 
buyers out of a section of the popu- 
lation which heretofore has repre- 
sented little purchasing power. 


Loosens Purse Strings 


“This legislation, which came in 
for so much attention just before 
election,” he said, “and so much op- 
position from business men, seems to 
me of potential tremendous value to 
business. Imagine what it will mean 
to business in this country to have 
several million elderly people eco- 
nomically independent, with incomes 
of from $30 to $80 a month, and not 
a drain on families or a _ public 
charge, as so many old people have 
always been through no fault of 
theirs. 

“Whether the social security act 
as it stands at present is right I do 
not presume to say. If not right it 
can be corrected. But why oppose 
the principle of the thing which ulti- 
mately opens a great new market to 
national business?” 

The recognition on the part of 
business men that they must sell 
their policies and themselves, as well 
as their products, gives advertising 
new and important responsibilities, 
Mr. McGivena declared. 

“We must realize, especially after 
the last election,” he explained, “that 
the public makes up its own mind, 
does its thinking independently, and 
shows a native intelligence far above 
many of our previous estimates. 

“A smarter public represents 
greater advertising opportunities. 

“And the new consciousness on the 
part of business about public rela- 
tions is going to have a far-reaching 
effect on advertising. The old Bour- 
bon attitude is gone; everybody 
knows now that Business does not 
support the Public, but that the Pub- 
lic supports Business. 

“So advertising must take on the 
multiple job of selling principles, 
organization, policies—as well as 
merchandise.” 


GOLD 


STRIKE 


The Forty-niners didn’t get it all! The vast com- 
munity served by KGO, Key Station of the Pacific 
Coast Blue Network, is still paying its way nicely. 
With a per capita spending that exceeds any in 
the country, it’s a rich opportunity for advertisers. 


KGO 


7,500 


WATTS 


NBC Pacific Coast Blue Network 


SAN FRANCISCO 
Completely programmed by NBC 
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ADVERTISING AGE 


“Sold at all Drug Stores 


S FAMILIAR as the title of the day’s 
most popular song is that signifi- 
cant phrase ‘“‘sold at all drug 

stores’? or its many variations—‘‘go to 
your nearest drug store’ — ‘ask your drug- 
gist’’. . . used by manufacturers of drug 
store merchandise in their advertising. 


Simple asit appears, this famous closing 
line in one advertisement after another 
climaxes months—more often years of 
astute merchandising and advertising. 
For on it hinges insistent demand in the 
great volume purchasing market and 
consequent distribution in more than 
56,000 retail drug outlets. 


‘*Sold at all drug stores’’ assumes even 
greater importance when it is remem- 
bered that drug store sales in 1935 totaled 
$1,228,491,000, according to the govern- 
ment census. 


Leader by 37.5% 


In this figure and its correlated facts is 
a vital message of interest to all national 
advertisers. For during the first 10 months 


A SIGNIFICANT PHRASE THAT (te 
MEANS MILLIONS OF DOLLARS jae 

TO THE SOCIAL REGISTER jim 
OF AMERICAN BUSINESS 


of 1936 there were 16 advertisers of drug 
store products who spent $350,000 or 
more in national magazines. And of these 
16 leading advertisers—/5 advertise their 
merchandise in the pages of The American 
Weekly. But even more important than 
this is the significant fact that in the first 
10 months of 1936 The American Weekly 
carried 37.5% more drug store product 
linage than the second national magazine. 


This sweeping endorsement of The American 
Weekly by the nation’s leading drug store prod- 
uct advertisers is based upon years of testing, 
carefully tabulated records of low-per-inquiry- 
costs where coupons are used, and the responsive- 
ness of its readers. Detailed information available 
to all advertisers. 


From Automobiles to Coffee 


But The American Weekly’s advertising effec- 
tiveness is not restricted to drug store products. 
90.2% of the nation’s automobiles; 75.9% of the 
nationally advertised tires; 65.9% of the nation- 
ally advertised cigarettes; 70.2% of the nation- 
ally advertised dentifrices, 83% of the hand 
lotions! And from 57.9% to nearly 100% of the 
nationally advertised food drinks, gelatin desserts, 
electric refrigerators, bread flour, razor blades 


and coffee are sold by companies that advertise 
in The American Weekly! 


Behind the dominance of this publication is an 
infallible editorial formula—universal in appeal— 
based upon the 16 elements of human interest. 
Gripping the attention of people in all walks of 
life-—The American Weekly concentrates four 
and one-third million of its more than 5,500,000 
circulation in the rich territory where over 70% 
of all retail sales are made. 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the great Hearst Sunday 
newspapers. In 627 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly concen- 
trates 67% of its circulation. 

In each of 174 cities, it reaches better than one out of 
every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 13 cities, 30 to 40% 

In another 175 cities, 20 to 30% 


. .- and, in addition, more than 2,000,000 families in thou- 
sands of other communities, large and small, regularly buy 
and read The American Weekly. 


Advertisers who spent $350,000 or more in magazines during the first 
10 months of 1936. 


ss Cock-A-Doodle-Doo! 


Advertising linage and revenue for the month 
of November was the largest for any month 
in the history of The American Weekly —and 
is the 11th consecutive month of revenue 
and linage gains in 1936. 
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A partial list of Important Advertisers in The American Weekly 
during 1934, 1935 and 1936 


Affiliated Products 
Edna Wallace Hopper 
Neet 
American Can Co. 
American Chicle Co. 
American Kitchen Products Co. 
American Safety Razor Corp. 
American Tobacco Co. 
Half and Half Tobacco 
Lucky Strike Cigarettes 
Armour and Compan 
Armstrong Cork — Co. 
Associated Oil Co. 
Babbitt, Inc., B. T. 
Bauer & Black 
Beech-Nut Packing Co. 
Ben-Burk, Inc. 
Best Foods, Inc., The 
Borden Co., The 
le any, The A. S. 
astic Wood 
Three-in-One Oil 
Bristol-Myers Co. 
Ingram’s Milkweed Cream 
Ipana Tooth Paste 
um 
Sal Hepatica 
Brown & Williamson Corp. 
Kool Cigarettes 
Raleigh Cigarettes 
Burnett Co. Fone h 
California Fruit Growers Exchange 
California Packing Corp. 
California Walnut Growers Ass'n. 
Campana Sales Co, 
Champion Spark Plug Co. 
Cheramy, Inc. 
Chesebrough Mfg. Co., Cons’d. 
br. won Corporation 
rysler 
Dodge Bros. 
Plymouth 
Clorox Chemical Co. 
Coca-Cola Co. 
Colgate-Palmolive-Peet Co. 
Palmolive Soap 
Super Suds 
Continental Can Co. 
Corn Products Refining Co. 
Crosley Radio Corp., The 
Dennison Mfg. Co. 
Fels & Co. 
Fitch Co., F. W. 
Florida Citrus Commission 
Ford Motor Compan 
Formfit Company, The 
Franco-American Food Co. 
Frank & Co., S. M. 
Frigidaire Corporation 
Frostilla Co. 
General Electric Co. 
General Foods Corp. 
Calumet Baking Powder 
ell-O 
axwell House Coffee 
Minute Tapioca 
Swans Down Cake Flour 
General Mills, Inc. 
General Motors Corp. 
uick 
Chevrolet Motor Co. 
Fisher Body Corp. 
La Salle 
Oldsmobile 
‘ontiac 
General Tire & Rubber Co. 
Gillette Safety Razor Co. 
Glass Container Ass’n. of America 
Globe Grain & Milling Co. 
Glover Co., Inc., H. Clay 
Gold Dust Corporation 
Goodrich Co., The B. F. - 
Goodyear Tire & Rubber Co., Inc. 
Great Atlantic & Pacific Tea Co. 
Grocery Store Products, Inc. 
Heinz Co., H. J. 
Hormel. & Co., Geo. A. 
Hubinger Co., The 
Hudnut, Richard 
Hygienic Products Co. 
Jel Well Dessert Co. 


ergens Co., Andrew 

ohn Hancock Mutual Life 
Insurance Co. 

ohnson & Johnson 
abo Corset Co. 

Knox Gelatine Co. 

Kotex Compan 

Kraft-Phenix r, Corp. 

Lambert Pharmacal Co. 

Lamont, Corliss & Company 
Pond’s Face Creams 


Pond’s Face Powder 


Metropolitan Life Insurance Co. 
Nash Motors Co. 
National Biscuit Co. 

Ritz Crackers 

Shredded Wheat 
National Carbon Co. 
National Radio Institute 
Norwich Pharmacal Co., The 
Old Dutch Cleanser 
Pacific Mills 
Packard Motor Car Co. 
Park & Tilford 
Parker Pen Co., The 
Penick & Ford, Led., Inc. 
Pennzoil Co., The 
Pepsodent Co., The 
Perfection Stove Co. 
Pillsbury Flour Mills Co. 
Pineapple Producers 

Cooperative Ass’n., Ltd. 
Pompeian Company, The 
Premier-Pabst Corp. 
Procter & Gamble Co., The 


Oxydol 

White Naptha Soap 
Quaker Oats Company, The 

Aunt Jemima 

Ly | ats 
Ralston Purina Co. 
Resinol Chemical Co, 
Reynolds Tobacco Co., R. J. 
Royal Lace Paper Works, Inc. 
Schenley Products Co. 
Schnefel Bros., Inc. 
Scholl Mfg. Company 
Scott Paper Company 
Sealed Power Corporation 
Seminole Paper Corp. 
Sheaffer Pen Co., W. A. 
Silex Co., The 
Simmons Company 
Simoniz Co., The 
Socony-Vacuum Oil Co., Inc. 
Squibb & Sons, E. R. 
Staley Mfg. Co., A. E. 
Stanco, Inc. 

Daggett & Ramsdell 

Esso Handy Oil 


Nujol 
anteel Brands, Inc. 
Chase & Sanborn’s Coffee 
Fleischmann’s Yeast 
Tender Leaf Tea 
Sterling Products Co. 
Bayer Aspirin 
Phillips Milk of Magnesia 
Swift & Company 
Tootsie Rolls Co., The 
Tropic-Aire, Inc. 
Union Oil Co. of California 
United States Rubber Co. 
Wander Co., The 
Warner Bros. Pictures, Inc 
Warren Corp., Northam 
Cutex—Glazo 
orono 
Watkins Co., The R. L. 
Western Auto Supply Co. 
ha ae Pome > O. 
illard Stora attery Co. 
Young, Inc., W. F. 


BEA 


“The National Magazine with Local Influence” 
Main Office: 959 Eighth Avenue, New York City 


Branch Offices: PaLmoxive Bipoc., Cuicaco 5 WintHrop Square, Boston Arcapbe Buipae., St. Louts Eprsson Buipc., Los ANGELES 


Monapnock Bioa., San Francisco Generat Motors Bipc., Detroit Hanna Buipc., CLEVELAND 101 Marietta St., ATLANTA 


What $18,000 buys 
in The American Weekly 


A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 14 cent per family . . . the attention of the 
entire family instead of a single buying factor. 
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served by inclusion of the official 
statement. They make possible, for | 
jinstance, joint advertisements of | 


FDIC Members 
| banks some of which are and others | 


Get Exemptions | 
3 . ,which are not members of the F. D. 
a. on Credit Line‘ C. Advertising of travel depart- 


|ment business, including travelers’ 
checks for which the bank issuing 
Washington, D. C., Nov. 25. -| the advertisement is not primarily 


ADVERTISING AGE 


charges, and finally, copy relating to 


| 
the securities business or anaes Se Reversed 
of that department. 'N U 
All statements of condition of an| By ew Yorker ° 


insured bank must carry the state- | Tells ‘Time’ Tale 


ment except those required by state | 
New York, Nov. 27.—The story of 


or federal law. 
All calendars must carry the leg- | 
end, as must the following types of | 


Largely as the result of discussion | responsible, also is exempt. 


| 
by officials of the Federal Deposit 


Insurance Corporation and the Fi-| 
nancial Advertisers Association, the | 


Relaxation of Requirements 


advertisements: 


| Henry Robinson Luce and Time, Inc., 


Institutional advertisements pub- | is presented in interesting style by 
lished in a newspaper, magazine, or | Wolcott Gibbs in the current issue of 
Other exemptions provided in the| other periodical, billboard advertise-| The New Yorker, thus reversing the 


former has announced authorization|new regulations include bank sup-|ments, posters, street car displays, | process by which Fortune revealed 
of omission of the official advertising | plies, signs or plates, directory list-| signs, plates, pamphlets, circular let-|the personal and financial history of 
statement, “Member of the Federal | ings, promotion of loan services, ad- | cove, leaflets, novelty and specialty |The New Yorker several years ago. 


Deposit Insurance Corporation,” in vertising relating to safe keeping | 
box business, promotion of trust busi-| display advertisements in directories | started in 1922 with a capital of $86,- 


certain types of copy. 


advertisements, pay roll 


envelopes, | 


According to Mr. Gibbs, Time, Inc., 


| 


The exemptions apply to advertis- | ness, real estate business, armored|and advertisements made by radio|000, and published the first issue 


ing where no particular purpose is!car_ services, 


Will all the magazine publishers whose 
salesmen call on Mr. Carleton H. Palmer 
raise their hands? And will the radio 
chains whose men have ever talked to 
Mr. A. C. Dorrance come forward? May 
we hear from the newspapers whose 
representatives see the inside of Mr. 
W. S. S. Rodgers’ office? Or how many 
new-business getters for the agencies 


know Mr. Edward J. Noble? 


$$$ These four men are executives or 
directors of 40 corporations, of which 
some are well-known national adver- 


tisers, while others are important locally. 


$$$ They are representative of 32,000 
other presidents, treasurers. bankers. di- 
rectors or heavy stockholders. who exert 
a tremendous influence over advertising 
and who are interested in learning more 


about its possibilities. 


$$$ Your salesmen are stymied by zeal. 


ous time-saving assistants. Your direct 


service or 


mail is sifted by censor-minded secreta- 


ries. Ordinary media are too expensive. 


$$$ Yet there is much business waiting 
for agencies, radio chains, newspaper 
and magazine publishers if they can tell 
a clear, credible story of advertising’s 
money-making powers to these men. 

$$$ Why not try The Wall Street Journal 
with a logical, consistent series of adver- 


tisements ? 


$$$ Its strict adherence to an editorial 


policy that requires concentration on 


‘the homing IN 


x 


analysis | or reproduced on the picture screen.!March 23, 1923. 


RT OF MEN A SALESMAN NEVER StkS 


ji the Money MAKERS#s 


Briton Hadden, a | 


news about money making, its world- 
wide news coverage, its high price of $18 
a year, its prestige among really impor- 
tant banking, manufacturing and com- 
mercial men, combine to make The Wall 


Street Journal a unique publication. 


$$$ Readers believe what they read in 
its pages. They will believe you. They 
will be moved to ask questions, to stimu- 
late action. Call Hanover 2-3115, or write 
44 Broad Street, New York, for complete 


intormation. 


SIMPLICITY 


New display of American Optical Co., 
stressing smartness of style with simple 
illustration for quick attention lure. 


Yale class-mate, was Mr. Luce’s part- 
ner in the enterprise until his death 
in 1929. 

Net profits of Time, Inc., publisher 
of Time, Fortune, Letters, Architec- 
tural Forum, and Life, and producer 
of the March of Time in radio and 
moving pictures, are given as fol- 
lows: 


Ghat ia hee hae EOD $ 3,860 
ere 125,787 
ES re eee 325,412 
ES rererer eee Mae 818,936 
eee eee 847,447 
3G Reape eee Pena 613,727 
ab a Gre ene hack Ha wee 1,009,628 
ee oe er 1,773,094 
_ See eee 2,249,823 


The net profit for 1935 was ex- 
ceeded in the magazine publishing 
field, it is stated, only by the Curtis 
Publishing Company, with a net of 
$5,329,900, and the Crowell Publish- 
ing Company, which had a profit of 
$2,399,600. 

The present number of shares of 
Time, Inc., outstanding, after several 
split-ups, is 238,000, the market value 
of which is estimated at $47,000,000. 
Mr. Luce is credited with ownership 
of 102,300 shares, valued at $20,460,- 
000. Since Time stoe& earned $9.74 a 
share in 1985, and is *xpected to dis- 
tribute dividends of $9 a share in 
1936, his income from Time, Inc., 
stock is estimated at $818,400, to 
which is added his salary of $45,000 
as editor of Time. 

Other important executives. in 
Time, Inc., mentioned by Mr. Gibbs 
are Roy Larsen, vice-president and 
second largest stockholder, salary 
$35,000, stock dividends, $120,000; 
Ralph McAllister Ingersoll, general 
manager, salary $30,000, stock in- 
come, $40,000; John Stuart Martin, 
managing editor of Time, salary $25,- 
000, dividends, $60,000; John S. Bil- 
lings, managing editor of Life, sal- 
ary $20,000, dividends $20,000; Eric 
Hodgins, editor of Fortune, salary 
$15,000, dividends $8,000. 

Mr. Luce, who was born in China, 
and educated at Hotchkiss before go- 
ing to Yale, is 388 years old, so 
that he launched his enterprise at 
the age of 24. He is credited by his 
biographer with hoping eventually 
to publish a daily newspaper in 


New York. 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 


+e 


bakers and their billion dollar 

business? If you are, stop look- 
| ing. Let BAKERS' HELPER, the 
| industry's 50 year leader, help 
you. 


Check the data you need below, tear 
out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 


” A sample of “Selling Leads,” 
an every week ce. 


Sample pages from the “‘Bak- 
C] ing Industry Blue Book.” 


a Copies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


THE FIRST BAKERY PAPER 


In Its 50th Year 
330 South Wells Street 
Chicago 
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November 30, 1936 


NEW DIMENSION 
IS DISCOVERED 
BY ROTOGRAVURE 


New York, Nov. 27.--Rotogravure, 
hitherto popular because of faithful 


reproduction of illustrations, has 
moved into a new phase, which will 
add to its original attributes the gift | 
of story telling. 

A. C. G. Hammesfahr, president | 
and general manager of Metropolitan 
Sunday 
crediting the | 


nouncement this week, 


Des Moines Register with opening | 
this new door to reader interest. | 
Commenting on the Register’s ex- 
periments with roto, Mr. Hammes: | 
fahr said: 

“This certainly was not the roto 
copy rotogravure had long known, 
but somehow or other it was quite 


entertaining to look at. The series, 
‘The Breathless Moment,’ was not 
orthodox, but it certainly scanned 
well, and readers had a way of turn- 
ing to the roto section, on subsequent 


weeks, to see what the new ‘Breath- 
less Moment’ might be.” 
Analysis of the new trend devel- 


oped the feeling that while the pic- 
tures hitherto presented in roto- 
gravure carried interest, a story car- 
ried even greater fascination and if 
the two could be combined-——. 

Metropolitan is proceeding to com- 
bine the two elements, and is now 
offering its newspapers pictures with 
a central thread running through 
them—in other words photos which 
tell a story. A suggested layout for 
treatment of the material accom- 
panies the illustrations. 

“An associate of mine,” said Mr. 
Hammesfahr, “has defined a picture 
of Niagara Falls as a picture without 
a story. Story is obtained, however, 
if we add to the scene a barrel which 
contains a human being. At once 
the picture becomes alive with keen 
dramatic interest. But the element 


Ford Poster Done 
by Strobridge 


The Ford Motor Company poster, 
Doing Fine—Bought 
V-8,"” winner of second prize in the 
of Outdoor 
Advertising Art, was lithographed by 
Lithographing 


“He’s 
Seventh Annual Exhibit 


Strobridge 
cinnati, O. 


The name of the lithographer was 
given in ADVERTISING AGE of Nov. 


as McCandlish Litho 


the entry, the exhibit 
ports. 


a Ford 


Co., 


Block to Ringer 


Leonard W. Block, who has served 
the publicity departments of several | 
studios, 
|has become an account executive for 
Newspapers, made this an: | [ee Ringer, Advertising, Los Angeles. 


Hollywood motion 


picture 


Cin- 


Glenmore in 
Challenge to 


Nov. 25.— Indirectly 
to sit in judgment 


Louisville, 
asking the public 


23 on whisky copy and visit its displeas- 
Corporation. | 
Erroneous information accompanied | 
committee 


who offend, Glen- 
Distilleries Company has re- 
leased an 800-line advertisement to 
‘all newspapers on its list in licensed 


ure on distillers 
more 


re- | 


lstates, headed “Truth in Advertis- | 
| ing.” 
Signed by the company’s president, 


Frank B. Thompson, the copy points 
out that distillers who speak the 
truth in their advertising will live 


of story is a dimensional element, of 


length, breadth and thickness that 
contains Aristotle’s formula of ‘Be- 
ginning, middle and end.’ 

“More pictures than one are 


needed to tell a story in pictures and 
they must observe this formula and 
move progressively from the begin- 
ning, through the middle, to the end, 
when the story would have been ade- 
quately and satisfactorily told.” 

To add a story to the picture of 
Niagara Falls, he pointed out, it is 
necessary to show the man getting 
into the barrel and again, being 
taken out, either dead or alive, from 
below the Rapids. 

“Thus the new rotogravure,” he 
concluded, “stops the eye by its dra- 
matic or personalized appeal and has 
the power to dig, other than super- 
ficially, into the consciousness of the 
reader, and stay there, as all things 
that are vital to him have a way of 
staying.” 


NO! 


Down East in Maine, the natives 
say ‘*No!’? in an incredulous tone, 
when you tell them something that 
surprises them, We’ve told many 
nudvertisers some surprising things 
about newsprint color printing. 
Sometimes they say ‘‘No’’, but 
very often they say ‘‘ Yes, we’ll 
take it.’? 


Newscolor, our multi-color 
printing on newsprint, has proved 
un udvertising go-getter for nation- 
al advertisers. You as an adver- 
tising man may not like newsprint. 
But you and your clients love the 
tinkle of the cash register. News- 
color rings that bell—like a gong! 


Cleveland Shopping News 
Cleveland, Ohio 


the 


truth in their products. The 
reader is left to study the reverse 
side of the shield for himself. 

The account is handled by Reincke- 
Ellis-Younggreen & Finn, Chicago, 


Whisky Claims | Al Salisbury being account executive. 


Changes Name 


The annual media edition of Ad- 
| wr : : . . 
| vertising News, official publication 
jof the Advertising Club of Boston. 
‘will be known as New England Mar- 
lket & Media Number and will be 
issued in January. 


Acquires Cox Gelatine 
Enoch Morgan’s Sons Company, 
| New York, has acquired the business, 
| good-will and assets of Cox Gelatine 
|Company, also New York. The Mor- 
gan firm makes Sapolio powder. 


TRAILER FLIGHT 


The Flying Red Horse of Mobilgas goes 

for an effective ride on this new Mullins 

Red Cap trailer, built for the Albany 

branch of Standard Oil Company of 
New York. 


ms 


ATLANTA JOURNAL 


BALTIMORE SUN - BIRMINGHAM NEWS + BOSTON HERALD - BUFFALO TIMES - CHICAGO DAILY NEW) 
MEMPHIS COMMERCIAL APPEAL - MILWAUKEE JOURNAL + MINNEAPOLIS JOURNAL - NEW ORLEANS ITEM-TRIBUNE - NEW YORK HERALD TRIBUM 
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Pontiac Lays Plans for 
New Radio Half-Hour 


Pontiac Motor Company will launch 
4 new half-hour radio program after 
yan. 1 over a nation-wide network. 
The program will be heard Wednes- 
day nights. MacManus, John & 
\dams, Inc., Detroit, is in charge. 
’ The program will present tributes 
+o major colleges and universities of 
‘he nation. The glee club of each 
institution, the college band, and 
other units of special interest will be 


heard. 


Whitney to Simpers 
WwW. F. Whitney Co., South Ashburn- 
ham, Mass., manufacturer of furni 
re, has appointed The Simpers Co., 
New York, as its gdvertising agency 
effective Dec. 1. 


“Herald-Express” Plans 
Transmitter Dedication 


The Los Angeles Evening Herald- 
Express, through its publisher, will 
officially accept the new transmitter 
of KEHE in a dedicatory program 
Dec. 8. 

A prevue will be held the night 
of Dec. 7 for advertising agency ex- 
ecutives and others. An immense cir- 
cus tent adjacent to the transmitter 
plant will be used to stage a barbecue. 
Later, guests will be taken through 
the plant. 


Gets Institute Account 


Roeding & Arnold, Inc., New York, 
has been appointed to handle adver- 
tising for Ceramic Tile Institute. 
Newspapers and magazines will be 
| used. 


SAY ENGINEER 
IS MYSTERY T0 
MAN ON STREET 


Chicago, Nov. 25.—Lamenting that 
work of the engineer is seldom pre- 
sented to the public in its true per- 
|spective, the board of directors of 
|'American Association of Engineers 
has adopted a resolution calling on 
its affiliates to explain this legendary 


in 1937, and at all other times to 
work for his advancement. 


MAGAZINE 
POWER 


» Foods look most appetizing, premiums 


most enticing, in THIS 


magazine color... Both get an audience 
with all the family, thanks to THIS 
WEEK’s wide editorial appeal ... To be 
exact, with 4,500,000 families, in every 
income group, in America’s 21 “super 


shopping centers” . . . And that’s only 


half the story... 


NEWSPAPER 
SALES PUNCH 


| A Tuis WEEK ad sells the trade as well 
as the public .. . It’s backed by 21 great 
metropolitan newspapers that carry the 
retailer’s own ads ... It covers a trading- 


area average of 1 in every 3% families 


-.. It allows local copy 


dealer listings on color pages... It 
makes the family read, shop, and buy 


as only the local paper can. 


WEEK’s rich 


changes and 


so ste 


The automotive industry and mak- 
ers of paving materials and highway 
machinery are specifically named in 
the resolution as among those who 
might help themselves by forwarding 
the welfare of the engineer. 

The resolutions were based on a 
long study of the problem by the 
association's public relations commit- 
tee, which found that the form in 
which engineering has been pre- 
sented to the American people seems 
to have been conducive of awe of its 
miraculous achievements and indif- 


figure to the public during one week | 


|ference to less spectacular, but more 
| Significant contribution to safety, 
|}comfort and happiness resulting from 
| the daily services of engineers. 
“Research indicates,’ said the re- 
port, “that public opinion is influ- 
enced more by the thousands of inci- 


“WHY NOT MAKE ME A CHOCO- 


THAT DISH-PAD FOR YOURSELF?” 


aa 


“THIS AD 


WILL COVER © 


y NEW) aia ENQUIRER + CLEVELAND PLAIN DEALER + DALLAS NEWS + DETROIT NEWS + INDIANAPOLIS STAR 
TRIBUM A WORLD-HERALD - PHILADELPHIA RECORD - PITTSBURGH PRESS + ST. LOUIS GLOBE-DEMOCRAT + WASHINGTON STAR 


dental references to engineering in 
radio broadcasts, institutional adver- 
tising, movies, fiction, editorials, car- 
toons and syndicated features than 
by occasional publication of direct 
expositions. 

“Engineering publicity is found to 
be of less favorable character than 
that given medicine or dentistry by 
their affiliates. The constructive type 
of advertising carried on by many 
concerns urging the public to repose 
confidence in and patronize dentists 
and doctors is conspicuous by its 
absence as far as engineers are con- 
cerned.” 

The association extended its 
thanks to a few advertisers who re- 
cently have extolled the engineer and 
his services in some form or another 
The list includes Du Pont for the 
“Calvacade of America’; Buick for 
an advertisement referring to the 
engineering department which has 
“never yet learned what compromise 
is’; Chrysler for its tribute to engi- 
neering as the “unseen value” in its 
cars; Plymouth for a series of ad- 
vertisements featuring engineering 
experts on its staff without too much 
glorification; Aluminum Company of 
America for its “Tribute to Certain 
Skeptics,” and Cop-R-Loy for an ad- 
vertisement in behalf of the refrig- 
erating engineer, “Her name is in 
the lights but his is not—though he 
headlines the show.” Boake Carter, 
Philco’s radio commentator, also was 
thanked for his efforts in behalf of 
technical men. 


Resolutions of Association 


The resolutions adopted by the 
American Association of Engineers 
said in full: 

“Whereas the affiliates of engineer- 
ing, the automotive industry, makers 
of paving materials and highway ma- 
chinery, whose interests are served 
by the most economic use of taxes in 
highway construction, might in their 
institutional advertising make the 
same appeal to voters to utilize to 
the fullest degree the services of 
their engineers by placing them on 
all commissions controlling the plan- 
ning and construction of highways, 
by freeing them from unwarranted 
political influences which now defeat 
the purpose of merit and civil service 
systems, by securing and paying ade- 
quately for the best engineering 
talent; 

“Be it resolved that American 
Association of Engineers initiate a 
campaign to induce affiliates of engi- 
neering during one week in 1937 to 
run full page advertisements in lead- 
ing popular magazines urging voters 
to utilize to the fullest the services 
of their engineers, to put them in 
charge of the planning as well as 
the execution of public works, par- 
ticularly highways, and to conserve 
highway taxes by securing the best 
engineers and safeguarding them 
from corrupt political interference in 
the planning and building of high- 
ways.” 


New WSGN Equipment 


Station WSGN, Birmingham, Ala., 
has installed new equipment which 
will be put into operation Dec. 1. 


per 1,000 readers in the chain 
food field, whether we com- 
pare page for page or square- 
inch for square-inch. 


30,000 circulation—C. C. A. 


18 East 4lst St., New York 


Pe aah Py See OS = ot aon Le eee ; “ laa +“ : . e = ahs Me ee ts i’ we, th oa i a ee en ae . a 2 st 5 — or py 4 ate : i Sie ‘ . ie Se ‘. 
’ eh é 
ee se i 
I - Smee 
| erence 
4 | 
: 
ee 
; 4 
; 
/ 
f 3 Po 
q 
* eel 
4 = 0 ee EEE 
» ] 
3 I ‘ 
F oT - : 
se : Z % 
j & ; : 
| me , ae | 
— - £ 
fs : : , 
‘ « Z 
i 5 ‘“ a | 3 
| : 
e j gee oh Ree as ee et Kae ee Bc Sak 
: a ie ie ee a eee . ae . 
y Mes : eal . Pd eee Cee, Ae eA ee ae : : 
A + Ee : - ( caer ye 
eee & ‘a a : 
Bee? oe ae | . 
a a ap a —— oe ee an a - 
ol ‘ * es ee y “i * . é : 4 Pp 
_ LATE CAKE LIKE THAT, AND GET : ee” 
a "tes ni x s } 4 ae 
e t aed S x AN ee: 
; ; nt a 5 s 
4 phe i a Ss % 
t : Le oe ‘ eS ae 
bs - ahs Se a = "7 : 3 
rs ; , a 
5 P Po : “28 bia: “ia : A ce 
és 2 aia : ks eae ee 
ca © —————— ll 
5 c~ “Rae eee : a Sos ee Bs <a r ap ees 
; - — .aeoe es a € SS Sa ‘i 2: $ Se cea 
isk Be we i E  .) ; ‘oN es es es en 
‘ es Oe — a par: re a Se Re - | ad on 3 
; eae Smee 2 mo ‘ <a 4 A q ee , : , 
2 PA ell ‘ ae if : one 4 ee aes 2 
Qs pine: gion at ie. > a ae ‘ 
: Wan ek SoMa re ae eae : ney 3 —. pavea ts ; 
ial sect ia Bed et “en oe ata. Gat oe ka i %O ee. Ea € * Ce men Ye We, ae a 
% i OR » 2% ae : 
: ve aa 
Sak a , 
3 t y e 
‘; : mo : s a ot 
; ee a . hw os y a 
| 4 , oe 
¥ ¥ eS z e . Wee 3 / Rs 5 + fa " 
‘; 4 ‘ 
rf & : 
: | a a I eS ee te te es : Seay ca Beri: aes 
: : ra ches ‘ ripen or? Basme P er oe aac) cai: See ie ar ey i : y : ibe 
gees F ae Oe E Vaemeee ey ; $ sates 
] & : Po ee ; aS 
‘ ee ina : f 2 =e oe 43 ae a 
on ne ~ 3 | 
; ; Ss aoa. ee % ae 
I ah desabe., Va. ae cas — : : 
i ee co? :. Sie poe S a : ate 4 
4 yds, Base fame ee : _ . : Re - i 
oe) ees aves; Rls 3 ‘ aoe eatin 
: f on i i “5 te ASS we 
| OUR STORES TO TIE UP.” eq 
: OS a J . See ' 2 “= ee ia B | x 
: ee an ‘aggels Sree ORS oe Shain , AS ‘ a Bee Ns . | : 
? a gS : gong = Se ee ‘ Ue 
: jae ones oe SSE See ae, : : ie ae oO ee cy Ree. 
‘ See PS ee Oat un Soaks ee ah oa Te > =. e te 
3 oS ae ' a ao aS Oe i 
CO ae eee a — ene — $s a 
pee ge 1: oer a ss ne te “ae ee / ey a 
Se = ‘ ii co ea . iS oes es 7 Wer F eee OF al eer 2 
rae a = : ‘ . g ee pg cag. te are 
. > aa % Bet a ited Bac bc peg eG ou a li | ae 
Ms or. a —_~_ eae + a te int: Se Ae aS a ee oe 
: ae iat EP ae" ~~ (Res ps Be eee pe Bok 
, at : seh oe ON Pape . § ae ia es Hi cae 5 aie ‘ at cl ee 
; ee is edie Boy tt Wane penn. Ree Soy oe & Seater. ; (A a / ia 
. au ; fae a ae He gc msm sO i 3 Pierre “i a e 
E ee, sai cal af . A “so Ram Fe 9 Cie Seg eee oe 
y me eT ee Tilda aang te ‘ a mm ‘% AS ore : : it ‘ aire 
- . Bee's mt x ae eae q . % F a 3 wenn Te a a P ‘ a. ‘ Ber aa 
! Hae R A eat +. Pret —* ud 19° A. ee teams eet tas) ieee: i igus oo 
Dre ee eg . . cae 6 ee ay SE Beha pees eae 
oe gr wg ek | ee ee: = ees 
3 a ee ee Fie. ae ae 
,$ Se ae Cee ces 4 i a i, eo a a ee bl 
é : ae rs ae he 
% ae jhe ithe a 7 i -—* - ety ‘ et ai = ec 
2 ra ad ‘ Pen eed ‘pag ee a se . 
“ae Miteats Pra 9 Ss) oe See es eae ites : Ne 
eee 
a 7 ey, 
° ies 
ae baie | 
ae wee 
ie 
Foe 
a 
4 = + 
conentlaesil f ee 
; of: Ae 
ee 
oo) Saar is iy ‘ é i iad ~ : j ke irc dp oo 


a elec si il de 


A a 


8 


ADVERTISING AGE 


November 30, 1936 


Chevvy Thanks 
Its Public on 
Thanksgiving 


Detroit, Nov. 27.—The Chevrolet 
Motor Company yesterday offered 
thanks to the American people for 
having given the company the great- 
est year in its history by buying 
1,130,000 new 1936 Chevrolets. 

In display advertisements in news- 
papers throughout the country, Chev- 
rolet expressed its appreciation for 
the warm friendship of the American 
people, which enabled the company 
to break all previous marks for do- 
mestic production and sales. 

The advertisement declared in 


part: “The builders of Chevrolet are 
thankful for many things, but most 
of all for the warm friendship of the 
American people. 

“All we can say is, ‘Thanks a mil- 
lion’ for more than a million cars in 
1936; and all we can do is offer you 
the still finer Chevrolet of 1937 in 
return for the finest friendship ever 
bestowed upon any motor car manu- 
facturer.”’ 


Hamilton to Agency 


Frank C. Hamilton, for the last 
four years sales manager of Van 
Hoffman Press, has been appointed 
vice-president of the Chappelow Ad- 
vertising Agency, St. Louis. He is 
governor of the Seventh District, 
Advertising Federation of America, 
and served two terms as president of 
the Advertising Club of St. Louis. 


NEW DEAL FOR 
MARGARINE IS 
——TELKE'S PLEA 


| Chicago, Nov. 25.—Removal of dis- 
criminatory taxation and vexatious 
regulations would increase volume 
and effectiveness of margarine adver- 
tising, John F. Jelke, Jr., president 
of John F. Jelke Company, told a 
luncheon meeting here today. 
Editors of food, advertising and 
other business papers heard Mr. Jelke 
land other executives explain the ob- 


stacles to the industry’s growth. A 
brighter picture, the progress made 
by Jelke in further acceptance of 
Good Luck margarine, was also pre- 
sented. 

Informal talks were given by 
Arthur K. Fisher, vice-president; F. 
E. Scott, general sales manager, and 
Gordon St. Clair, advertising and 
sales promotion manager. 

Mr. Jelke emphasized that the com- 
pany’s margarine is made from 
American farm products, with qual- 
ity materials, and designed to sell at 
a fair profit. He declared that the 
margarine manufacturer should be 
given freedom to compete on an equal 
basis with manufacturers of other 
healthful foods. 


Studies have shown that 40,000,000 
persons in the United States cannot 


LET OUR ADVERTISERS SPEAK 


In October, The Courier-Journal and Times and The Sunday Courier- 
Journal had a combined 


GAIN OF 534,329 LINES 


For the first ten months of 1936, the same papers had a combined 


GAIN OF 1,805,293 LINES 


What accounted for these phenomenal gains ? 


Advertisers who want 


to reach the Louisville market know that they can reach it better 
through The Courier-Journal, The Times and The Sunday Courter- 


Journal than through any other medium. It is 


a rich 


market that 


has had such amazing recovery that news writers for four great papers 
have written home about it. 


The Convicr-Zonrual 
THE LOUISVILLE TIMES 


Representatives: 


The 


Branham Company 


The Courier-Journal offers a special cloth-bound volume of “The Editorials of Henry Watterson,” compiled by 


Arthur Krock, to 


newspaper 


men and journalism st 


udents, 


while a limited supply lasts, 


for $1.15 postpaid 


Cellophane 
recipes 
Foods’ Grape Nuts package. 


IN NEW DRESS 


and return of 
revamped Genera! 


wrapper 
mark the 


afford butter, 
He asserted that taxes on margarine 
are levied for the benefit of the dairy 
industry, and not for the consumer, 


The federal government and many 
states require license fees from mar- 
garine 
and retailers, and in addition, place 
a per pound tax on the product, Mr. 
Fisher pointed out. He cited Wiscon- 
sin as a dairy state which has been 
especially active in blocking mar- 
garine’s march of progress. 

Scott pointed out that the 
salesman of margarine must not only 
sell the retailer on the value of stock- 
ing that product but must also con- 
vince him that it is worthwhile to 
obtain a federal or state license to 
sell the product. 

Many states ban any comparison 
in margarine advertising between 
margarine and butter, and prohibit 
use of such words as “cow,” “milk,” 
or “barn,” he asserted. Other restric- 
tions bear upon retail display of mar- 
garine. 


Mr. 


Stone to Art Gravure 


Everett R. Stone, in charge of roto- 
gravure advertising and other ac- 
counts for the Rochester 
and Chronicle, has resigned to join 
Art-Gravure, 
Doser has returned to the newspa- 
per’s advertising staff after two years 
with the Syracuse Herald. 


Joins “Virginian” 
Wayne Boring, 


Mr. Fisher declared. 


Obstacles in Path 


manufacturers, wholesalers 


Democrat 


New York. Norman 


formerly display 


artist for Virginia Electric and 

Power Co., Norfolk, has joined Vir- 
ginian-Pilot, Norfolk, in the sales de cS 
partment. ; 


N 


ABOUT A BUSINESS MANAGER 


Business manager and treasurer of busi- 
ness magazine with 85,000 circulation, for 
10 years, shortly available. 

Experienced in i 
Thoroughly familiar with overhead and 
tax problems. i 
finance. 
4 years of government 
year with 
years in treasurer’s department of large 
corporation. 
Desk 29, P. O. 
i ew ee 


PLAIN FACTS 


circulation campaigns. 
Trained in accounting and 
3 years of public accounting. 
OV _ accounting. A 
British publishing house. 4 


Age 41. Married. Address 
Box 26, Trinity Station, 


\ 


NEW 
DATA 
BOOKLET 


for building prod- 
ucts advertisers 


and their agen- 
cies. 


If you have a building 
product to sell ask us . 
to send you a copy. " 


American fimberman 


431 So. Dearborn St. 
CHICAGO 
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AIR CONDITIONING] 
BLUE BOOK 


among men in air con- 
ditioning gives it an 
unmatched place in 
sales plans for 1937 


of 


Pf =OOR over two years, in this fastest growing 
American industry, the publishers of the 


AIR CONDITIONING BLUE BOOK have 


conducted an intensive daily check among men 


in air conditioning. The resulting lists of con- 
tractors, dealers, large industrial users, distribu- 
tors, consulting engineers, designing engineers, 
manufacturers, utilities and others of the men 


who will specify and buy air conditioning equip- 
ment throughout 1937 will be included in the dis- 
tribution of the AIR CONDITIONING BLUE 
BOOK. 


You will want a copy of “16,695 Factors in the 


Air Conditioning Market,” a complete survey 
of buyers and buying practices in this industry. 


Write for it on your business letterhead. Full de- 


tails concerning copy requirements, rates, agency 
commission, etc., will also be given. Address in- 
quiries to AIR CONDITIONING BLUE 
_BOOK, 1900 Prairie Avenue, Chicago, Illinois. 
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FOREIGN TRADE 
MEETING SEEKS 
DIRECT’ HELP 


Wants Independence of Bu- 
reau Restored 


Chicago, Nov. 23 Taking cog- 
nizance of charges made by John 
Abbink, chairman of the National 
Federation of Foreign Trade Associa: 
tions and president of Business Pub- 
lishers International Corporation, the 
National Foreign Trade Convention 
closed its Chicago meeting 
night by adopting “declarations” 
ing amplification of the 
the Bureau of Foreign and Domestic 


urg- 


Friday | 


service of | 


Commerce and “direct” assistance to | 


exporters. 

This was a reference to the charge 
that at present information is so 
slowed up by being routed through 
the multifarious channels of the De- 
partment of State that it is valueless 
when received. The National 


For- | 


eign Trade Convention also went on | 


record as favoring a career 
for the foreign commerce personnel 
of the Bureau. This was said to be 
recognition of the fact that as long as 
Bureau personnel has any fear of the 
future, it will fail to reach the high 
and consistent efficiency demanded 
by exporters. 


Fight in Committee 


Following Mr. Abbink’s sensational 
charges before the National Foreign 
Trade Convention Thursday, the dig- 
nitaries in charge of steering the 
course of that organization were re- 
ported to have sat up all night draft- 
ing resolutions which would be force- 
ful enough to secure action without 
violating the principle of conserva- 


tism.for which the body has been 
noted. The final resolution on the 
subject, as adopted without a dis- 


senting voice, said: 

“The convention advocates — in- 
creased attention to the trade promo- 
tion activities of the Bureau of For- 
eign and Domestic Commerce, with- 
out present restrictions, to the end 
that all possible aid may be extended 
to American foreign trade. It 
cifically recommends: 

“1. Increase of the appropriations 
for the Bureau of Foreign and Do- 
mestic Commerce to enable this 
Bureau to give more effective direct 
aid to agriculture and industry and 
a more adequate coverage. 

“2. That commercial attaches and 


spe 


other foreign commerce — officers 
abroad be instructed to use their en- 
deavors to assist American business 
men by directly providing the De- 


with all 
relating to 
foreign 


partment of Commerce 
ful information 
velopment of 


use- 


markets for 


American products. 
“3. Amplification of 


the 


MORE SALES 
for 
ADVERTISERS 


basis | 


| 


| 
| 
| 
| 
| 


the de- | 


trade 


survey service of foreign commerce 
offices. 

“4. Institution of a basis 
for the foreign commerce personnel 
of the Bureau. 

“5. That the foreign trade sta- 
tistical service of the Bureau be 
made adequate, timely and complete. 
Business men depend upon it for de- 
termination of many important poli- 
cies. Its value is seriously impaired 
by statistics delayed and incomplete 
in form.” 


career 


Aunnal Report 
Shows Sunkist 
Sales Up 15% 


Angeles, Calif., Nov. 25.—In- 
crease of nearly 15 per cent in sales 
over 1935 were reported by the Cali- 
fornia Fruit Growers’ Exchange in 
the annual report made here last 


Los 


| week by Paul S. Armstrong, general 


Approve Trade Agreements 


| 

As deliberations of the National | 
Foreign Trade Convention forecast, | 
it gave its approval to the principle | 
of the reciprocal trade agreements | 
(Continued on Page 31) 


manager. 

The industry, representing 14,000 
co-operative citrus fruit growers of 
California and Arizona, sold 98,719 
carloads of oranges, lemons, 


grapefruit during the year, repre- 


and | 
‘prices, it was reported. 


senting cash return of $111;750,000 
for its best year since 1930, the re- 
port shows, and $14,250,000 over 
1935. 

At the same time, a review of the | 
advertising expenditures for the year | 
showed a total of $23,000,000 spent in | 
advertising by the group since 1907 | 
of which $1,478,085 was spent during | 
the year ended Oct. 31 of this year. | 

Supplies to France 

For the first time, it was noted, | 
supplies were sent to France and | 
central Europe and, during the 
period of the sanctions against Italy, | 


ito Great Britain. 


the Orient 
record volume at 


Sales in 
1935 


equaled 
much 


the 
better | 


— 


Furgason & Aston Open 


Kansas City Office L 


Furgason & Aston, Inc., radio stg 
tion representative, has opened , 
new office in Kansas City, Mo., unde, 


| direction of Cranston Lintecum, 31, 


Dwight Bldg. This office will sery. 
Kansas City, Omaha, and St. Louis 
The company also maintains offices 
in Chicago, Detroit, and New York 

Mr. Lintecum also is a represent, 
tive for the San Antonio Light ang 
the Wichita Eagle. 


Studebaker Sales Up 


An increase of 83 per cent in th, 
sale of Studebaker cars was reported 
by Studebaker Corporation, South 


Bend, Ind., for the year to Nov. 19 
During this period, sales were 78.23% 
compared with 42,567 last year. 
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Inland Steel 


© Lays Plans for 


1937 Promotion 


Chicago, Nov. 25.—With the ap- 
‘ment of The Buchen Company 
“handle its advertising, Inland 
Oe coc) Co., Chicago, today was laying 
ions for its 1937 campaign. 
Within two weeks, it was expected, 
Sm... first drafts of the 1937 program 
1 will ye prepared for submission to 
management. 
ith J. Evans, advertising man- 
er, J. L. Block, executive vice- 
| president, and Kenneth Barber, ac- 
sunt executive of The Buchen Com- 


Ke 


co 


es 


a Ce Oe 


ee 


pany, are directing plans for the new | 
| campaign. 


Names H. F. Eisert 


Henry F. Ejisert has been made | 
Eastern advertising representative et 
Agricultural Engineering, effecti 
Jan. 1, by the publisher, the pon 
ean Society of Agricultural Engi- | 
neers, St. Joseph, Mich. New York | 


BOURJOIS TELLS 
ISSUES BOUND 
IN PATMAN CASE 


offices are in the Chrysler Bldg. The | 

publication is represented west of | 

| Pittsburgh by Dwight H. Early, 100; New York, Nov. 25.—The Federal 
|N. La Salle St., Trade Commission moved against 
} 


Chicago. | 


Bourjois Sales Corporation in an ef- 
| fort to clarify provisions of the 
and a ago oll "will be | Robinson: Patman Act, rather than 
Parents’ Magazine, New York, w ©! as a result of complaints by either 
double numbers, henceforth, a sepa-| — titor iin , 
rately bound Home Development sec- |©O™Pettors or retaliers, wd com: 
tion being published in addition to | P@ny said in a statement here this 
the regular magazine. week. 


Announces Double Issues 
May 


’ 3 ; 
— 


wae a 


j}against a differential 


}amount of 
| discounts allowed the dealer placing 


} 


|}a convenience order 


“The complaint is specifically 
of five cents 
of a 


merchandise 


for the purchase 


as against 


of 55 cents or 
and allowance of an addi- 
tional per cent to organizations 
which buy in quantity and redis- 
tribute at their own expense to a 
large number of retail outlets,” said 
the statement. 

“Errors in the citation are un- 
doubtedly due to the complaint be- 
ing a joint one involving the poli- 
cies of more than one company.” 


more, 
5 


Discounts Are General 


The discounts complained of are 
in accordance with general trade 
practices and are open to every 


moderate | 


| dealer performing 


| quirements, 


the simple re- 
Bourjois asserted. This 
scale has prevailed for many years 
without any complaint from the 
trade. 

“Maintenance of demonstrations,” 
the company continued, “is also a 
practice of long standing and one 
of the few means of developing cer- 
tain important divisions of the toi- 
let goods business, particularly the 
cosmetic or treatment lines, and 
even more particularly creation of a 
general demand for new merchan- 
dise. 

“The practice of co-operative ad- 
vertising is one which has occupied 
the attention of the trade 


for a 
long time and discussion of this 
phase of business, as well as pay- 


ment of commissions to retail sales- 
men, will clarify the situation for 
all.” 

The company pointed 
price-fixing is not an issue in the 
,case, the Federal Trade Commis 
sion making no objection to the in 
tra-state arrangements which Bour- 
jois subsidiaries have negotiated in 
|} accordance with state fair trade sta- 
| tutes, 

“Bourjois Sales Corporation 
|Barbara Gould Sales Corporation,’ 
| the statement concluded, “welcome 
| this proceeding brought by the Fed 
eral Trade Commission. 


out that 


and 


Clarification Is Needed 


| “Doubt and confusion regarding 
|the meaning and application of the 
Robinson-Patman Act disturb busi- 
ness and a definition of what 
meant by general and ambiguous 
phrases such as ‘proportionately 
equal terms’ will be of great value 
in stabilizing the industry. The 
sooner the law is clarified the bet- 
ter it will be for the manufacturer, 
distributor and retailer. Bourjois 
will aid in accomplishing this result 
by co-operating in bringing about a 
speedy determination of the issues.” 

In a separate statement to retail- 
ers, the company indicated that 
court proceedings will be in order 
should the F. T. C. decide against 
the company’s policies. In_ this 
event, it will be a year before the 
United States Circuit Court of Ap- 
peals can pass on the decision and 
another six months before’ the 
Supreme Court of the United States 
will rule. 


is 


Named Eastern Manager 
of “The Farmer’s Wife” 


Henry M. B. Chamberlin has been 
appointed Eastern manager of The 
Farmer’s Wife. New York offices are 
now located in the Graybar Bldg., 
420 Lexington Ave. 

Associated with Mr. Chamberlin 
will be Warren Jennings and Clyde 
H. Moffett. Mr. Moffett has been 
transferred from the publishing com 
pany’s St. Paul office. All three have 
been members of the organization for 
several years. 


Names Erwin, Wasey 

The American Writing Machine 
Co., maker of typewriters and adding 
| machines, has appointed Erwin, Wa- 
sey & Co., Inc., Philadelphia, as ad- 
vertising counsel. Newspapers and 
radio will be used. J. M. Kern is 
account executive. 


CENTRA’ 


WESTERN 


‘BUSINESS MEN 


A tie-up with the 
news of the great 
industrial _ terri- 
tory whose prob- 
lems and activity 
make the news. 
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Government Regulation Is Here 


In many discussions of advertis- 
ing regulation by government au- 
thority, it is referred to in the future 
tense. Actually, however, govern- 
ment regulation is in effect right 
now. It is true that some exten- 
sions and specific regulations of cer- 
tain classifications of advertising 
are contemplated in proposed 
amendments to the food and drug 
law, but the general authority en- 
joyed by the Federal Trade Commis- 
sion and the present practice of the 
Food and Drug Administration and 
. the Bureau of Animal Industry make 
it necessary to talk about govern- 
ment regulation as a current condi- 
tion rather than a future possibility. 

Although the Clayton Act under 
which the FTC was originally cre- 
ated was intended to cover the field 
of unfair competition, and hence the 
authority of the commission ex- 
tended to acts affecting competitive 
practices only, it is evident that the 
commission has interpreted the act 
broadly enough to justify supervi- 
sion over advertising in general. 
It could be argued with considerable 
force that any advertising which 
would harm the* consumer in any 
way would also represent unfair 
competition for. some other  pro- 
ducer or purveyor in the same field. 
As a matter of fact, the Supreme 
Court ruled to just this effect in 1929. 

The attitude of the commission 
was expressed clearly in a letter 
written by Mr. Baker, assistant to 
the chairman, and published in Ap- 
VERTISING AGE for November 9, 1936. 
Those who failed to read the letter 
and appreciate its significance might 
well refer to it now. In his letter 
Mr. Baker said: 

“May I call your attention to the 
fact that the Federal Trade Commis- 
sion has had the duty of regulating 
advertising ever since it was cre- 


ated more than 20 years ago, and is 
the only Federal body with such 
jurisdiction. While Senate Bill 5 
did propose to give the Department 
of Agriculture dual jurisdiction in 
the regulation of advertising, that 
bill specifically stated that none of 
the powers now exercised by the 
Federal Trade Commission should 
be taken from it. In the efforts to 
pass Senate Bill 5, it was proposed 
to extend the authority of the Food 
and Drug Administration; no addi- 
tional authority was sought or has 
been proposed for the Federal Trade 
Commission. It merely sought to 
keep the jurisdiction it has always 
had.” 

Discussions of self - regulation, 
which have been carried on in Ap- 
VERTISING AGE over a considerable 
period, have as their objective eli- 
minating practices which make gov- 
ernment regulation necessary, and 
thereby reducing possible friction 
between advertising and the govern- 
ment. Establishing effective ma- 
chinery for screening out objection- 
able copy before it reaches the pub- 
lic would be one effective way to 
keep advertisers from knowing by 
personal experience that the Fed- 
eral government is actually pre- 
pared to do as much regulating as 
conditions demand. 

The Federal Trade Commission, it 
seems to us, as reflected in recent 
experiences of advertisers, is more 
active now than heretofore in the 
supervision of advertising. It may 
be expected, in view of the trend of 


‘the times and the policies of the 


administration, to become even more 
active. Hence, regardless of food and 


‘drug legislation, the need for immedi- 


ate action by all advertising interests 
in establishing effective self-regula- 
tion is apparent. 


Policies Come First 


In tackling the job of selling busi- 
ness to the public, a task which has 
been referred to advertising as one 
of the most important which it can 
assume, advertisers should remem- 
ber that copy alone will not do the 
job. It should be frankly recog- 
nized that a business must have a 
record, based on its permanent poli- 
cies and attitude toward its work- 
ers, its customers and the public, 
which it will be helpful to present 
through advertising. If this is not 
the case, advertising is likely to in- 
crease rather than decrease future 
problems. 

Leslie Gould, International News 


Service financial writer, recently 
divided business men into two 
groups—those who think that all 
that is needed is propaganda, and 
those who realize that something 
more is required. The latter, he 
says, realize that they have been 
slow “to recognize and _ correct 
abuses in their respective fields, and 
also slow in gauging the trend in 
public thinking.” 

The ‘first group, he adds, are 
“proving a bonanza for every out 
of work school of journalism gradu- 
ate and press agent. ‘They are as 
behind the times as a Model T 
Ford.” 


PROBLEM OF DISTRIBUTION 


———_______— 


"Molasses in January." 


—Chicago Daily News 


Voice of the Advertiser 


WHAT "CHILD" COULD RESIST? ‘ 


Toy Makers Climb 
Aboard for Free Ride 


To the Editor: In the railroad’s 
advertisement — scheduled in De- 
cember magazines—the seventh in 
the series designed to acquaint the 
public with the modern progress of 
the rails; to promote a better under- 
standing and a more favorable pub- 
lic attitude toward the carrier; to 
make our business better, the illus- 
tration and motif was selected, of 
course, for its interest, its human 
touch, and its timeliness. 
Concurrently with the appearance 
of each successive advertisement we 
have made a practice of producing 
vast quantities of supplementary 
pieces in the form of window cards, 
counter cards, bulletin board posters, 
car cards, station posters, etc., based 
on the magazine advertisement, and 
these have been given a very wide 


individual railroads. 
Now ‘here comes the. interesting 
part. Although the ad was conceived 


distribution by practically all of the} 


and executed without any thought of 
reciprocal angles, it is not too much 
to say that the Lionel Corporation 
of New York and the American Flyer 
Manufacturing Company of Chicago 
view the whole thing with unmis- 
takable joy—a plain “break” for 
them just at the very timeliest time 
of the year. 


You’ve probably guessed the rest. 
The manufacturers of toy trains 
offered, with some alacrity, to dis- 
tribute hundreds of thousands of 
the posters through their jobbers and 
dealers all the way from the big de- 
partment stores on State Street to 
the smallest crossroad stores which 
handle their products ... to enclose 
one of the smaller posters in the car- 
ton in which their trains are pack- 
aged for the Christmas trade—per- 
haps better (more effective) dis- 
tribution for the posters than the 
railroads could obtain themselves. 


.. H. F. McCravry, -- 
Association of American Railroads? 


—eee 


Let Copy Writer's ~ 
Light Shine Forth 


To the Editor: Someone on yoy, 
staff who knows good copy, Spotted 
the Martha Weathered “Dog” ad and 
reproduced it with brief but interegt. 
ing comments in the November 16 
issue of ADVERTISING AGE. 

Who wrote the ad? Why not giye 
the name of the advertising write; 
who’s responsible for this smart and 
interesting “Weathered” series? 

OweEN Roserts, 
Advertising Manager, American 
Hospital Supply Corporation, 
Chicago. 


The copy referred to in the story 
was written by Oren Arbogust, vet. 
eran Chicago copy specialist, who, jp. 
cidentally, states as his firm convic. 
tion good copy writing is becoming 
one of the lost arts in advertising, 


=: F F 


And the Orient 
Seeks New Ideas 


To the Editor: Please send me 
specimen copy Of ADVERTISING Agr 
and your subscription rates to this 
country. 

I am an advertising man and would 
like to get new ideas from your mag. 
azine. 

Oot CHor Hoo, 


Singapore, §.§, 


vvesgy 


A Test Run on 
Electros Vs. Mats? 


To the Editor: The article on page 
34 of your Noyember 2 issue was 
read with cdngiderable interest; 
particularly as it’showed a division 
of opinion as to ‘just how far one 
can go with mats,<@n place of elec 
tros. sig 

Probably the ‘subject needs closer 
definition—the terms ats and elec. 
tros are open to widé ‘interpretation 
—what kind of mats, what material, 
how manufactured? 

Some eight or ten years ago a spe- 
cial run was made, by the New York 
World I belieye, with a mat (or 
rather a stered from a mat) along. 
side an electro of the same subject 
and the results showed rather defi 
nitely in favor of the electro. 

But that’s a long while ago. If 
a. run were made today and good 
representative mats were furnished 
the answer would be quite different, 
I believe. We would certainly wel- 
come an opportunity to furnish botb 
mats and electros for such a run; 
maybe you can sponsor such a run 
and attempt a definite answer to this 
very debatable subject. 


NEVILLE J. RICH, 


Mer., Precision Electrotype Co., 
San Francisco, Calif. 


Camera Stay ‘way 
From My Door 


To the Editor: I suppose I am 
going to have to subscribe to ADVER 
TISING AGE in self defense. From 4 
number of my friends I have had 
a report that a recent issue had pho 
tographic evidence that was little 
short of libelous—carrying under it 
the caption “Happy Interlude.” 

I appreciate the alertness of your 
reportorial and photographic staff—I 
also am well aware that it was 00 
fault of yours—the fact that I take 
a “lousy” flashlight photograph. But 
I do rather resent having something 
published in your publication that 
makes friends of mine in the East 
write to me and ask, “How did you 
get that way?” or “How come having 
your picture taken when youre 
swacked?” 

Inasmuch as the photograph wé 
taken right after the morning bus: 
ness meeting, this is a case where 
the camera does me a grave injustice. 
I will have to depend upon my spt 
less reputation living it down, but 
the experience convinces me that 
had better continue to stay in the 
background, either that or learn to 
“pose.” 

I enclose a dollar for 52 issue 
Please don’t send any more of yo# 
camera men in my direction. 4 

Pe Burr CocHRAy; 


McCann-Erickson, 1% 


*, 


Washington, D. C. 


Seattle, Wash. 
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AGE 


13 
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Oh boy! This tastes good 


age good, yes—but it has to be more than that 
to develop bone, muscle and sinew. 

Back of every dish of cereal advertised in Good 
Housekeeping is a chemically accurate record of its 
nutritive value. 

Chemists analyze the food content of all breakfast 
cereals advertised in Good Housekeeping. Nothing is 
left to chance or opinion. Their findings are as sure 


and certain as modern chemistry can make them. 

Good Housekeeping’s tests are thorough. They are 
both scientific and practical. The laboratories of Good 
Housekeeping are constantly joining hands with the 
technical staffs of manufacturers so that products may 
be truthfully presented. 


That is why women believe in the advertising pages 


of Good Housekeeping. 


Good Housekeeping 
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BEER BOOST 


YOU WILL LIME THIS NEWS TESTED 
RECIPE WITH E aM B STEINIE BEER 


De you find it difheult —semetimes—te plan the mind of 
Lmprompts aneck your quests will mest certainly enjoy” 

If you haven't —you're ene out of e hundred And even if 
you re successful ten times out of ten—we recommend 


Relic with & oie 


E end B Steinie Beer makes goed food 
taste better—aeny time of the day or ove. 
ning. It's pure It's fully aged. It's tasty 
Order it nant time Try the new handy 
easy to-carry one domen carton For sale 
oreryehere 


EKHARDT & BECKER BREWING CO., INC. 


Recipes Bring 
Beer Message 
to Housewives 


Detroit, Nov. 25.—Application of 
the “tested recipes” idea to beer mer- 
chandising, aimed at the housewife, 
has been launched here today by the 
Eckhardt & Becker Brewing Co., as 
part of a generally expanded winter 
campaign, featuring three separate 
copy themes. The campaign is to be 
carried in Detroit and outstate news- 
papers. 

The recipe series which will run 
throughout the winter in The Detroit 
News will be based on 25 recipes 
developed in the News experimental 
kitchen. The theught that “you will 
like this News-Tested recipe with E 
and B Steinie Beer” is the keynote 
of headline copy. Copy builds up to 
the goodness of the beer by indirect 
approach through the particular 
recipe featured. 


The other series for the winter are 
developed upon entirely different 
lines. One treats of the innate quality 
of the beer. The other is a terse 
series, built upon catchy phrases. 
This will be supplemented by sports 
type cartoons to appear on the sport- 
ing pages. 

The three Detroit newspapers and 
19 outstate publications will be used 
in the campaign, which is being pre- 
pared by C. F. McIntyre and Asso- 
ciates. 


Uses Loyalty Theme 


East-Central Wisconsin Wholesale 
Liquor Dealers’ Association, She- 
boygan, has launched a newspaper 
campaign featuring the loyalty label 
of the association. Copy stresses the 
fact that purchasers of liquor, 
through buying products with this 
label, are supporting local payrolls. 


Kaufman Maps Milk 


Washington, D. C., is preparing 


ganization of 1,400 farmers. 
This group, recently under fi 
from the Consumer League during 


crease, will sponsor an institution 
and educational 


sideration. 


Vaughan with Kudner 


Federa! Advertising Agency, 


tive capacity. 


Producers’ Campaign 
Henry J. Kaufman Advertising, 


campaign for The Maryland-Virginia 
Milk Producers’ Association, an or- 


successful appeal for a basic rate in- 


campaign through 
newspapers. Radio is also under con- 


Burton E. Vaughan, recently with 
New 
York, has joined Arthur Kudner, 
Inc., also of New York, in an execu- 


re 
a 


al 


Gilbert Toys 
Stage Record 
Holiday Drive 


New Haven, Conn., Nov. 24.—The 
A. C. Gilbert Company’s largest 
Christmas campaign was launched 
last week for Gilbert toys in 
14 boys magazines and 299 news- 
pers in 44 states and Canada, with 
half-pages in four colors in 28 comic 
sections of the Hearst and Metropoli- 
tan groups. 

Magazine copy on Erector sets will 
appear in American Boy, Boy’s Life, 
Boy Scouts’ Handbook, Current 


Events, Open Road for Boys, Mod- 
ern Mechaniz, Popular Mechanics, 
Popular Science Monthly, Famous 
Funnies, Popular Comics, Tip Top 
Comics, All Fiction Field, Flying 
Aces and Young America. Some of 
the magazines will carry four colors 
and others black and white. 

Separate campaigns are scheduled 
on Gilbert’s chemistry set, Kaster Kit 
and Opto Kit. A prize contest is again 
being staged for boy users of chem- 
istry sets, with first prize of $100 and 
a number of $10 awards offered to 
boys performing the most interesting 
research in chemistry. 

Coupons are being used in all mag- 
azine copy, offering a free copy of 
“Gilbert Thrills,” a magazine, which 
contains a considerable amount of 


——$<—_= 


boy-interest material of genera} Da. 
ture as well as promotional matter. 

A large assortment of mats fy 
local newspaper tie-up use is Offereg 
gratis to dealers, featuring alj 
items in the Gilbert Toy line. Erney 
V. Carr is advertising manager of the 
Gilbert company. 


Callanan Elected 


William J. Callanan, liquor adye,. 
tising director of Evening News, By 
falo, N. Y., has been elected executiy, 
secretary of New York State Who) 
sale Liquor Dealers Association. 


Renown Stove Renews 

Renown Stove Co., Owosso, Mich 
will resume trade paper advertisip, 
and has appointed J. O. Buckeridg. 
& Co., Detroit, as its agency. 
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SPANIARDS SCORN TALK OF 
Both Sides Prefer Fight to the Death as 
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teense 


At the shrill call of Government buglers, 
firing between Loyalists and Rebels in the 
Alcazar, doomed Toledo fortress, suddenly 
died down last week. Maj. Juan Rojo of 
the attackers stripped off his pistols, and 
with folded arms climbed awkwardly over 
the stone walls. Under a truce arranged 
by telephgne, he permitted himself to be 
the Rebel leader. 


Op Toesd 
See See im 


tator Friendly to France, Wi 
Cold Shoulder for Germany 
A rearming Reich, in the eyes of its tem 


rifiedgneighbors, crouches in the middle ofS 
, ady to spring. But 
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SAVIOR “TOMMIES”: Brit- 
f # ish Guardsmen Take Charge to 
; Restore Peace in Holy Land 


In the land that flowed with milk and 
to honey—once prosperous, 
the Khich peaceful Palestin 
b- : 


Anarchists and 
burn it rather 
hands. Basque { 
their arms begged 
of their homes, 
Municipal Gover 
“There will be no 
while I am alive, 
mercy. almost unp 
ful’struggle, he shi 
the bay to Bilbao, 
by Reds. 

inally, Rebels 
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Graphic Arts 
Aids Bureau of 
Investigation 


Chicago, Nov. 23.—Advertising men 
would make extremely poor crimi- 
nals, D. M. Ladd, in charge of the 
Chicago Office of the Federal Bureau 
of Investigation, Department of Jus- 
tice, told Chicago Post 170, American 
Legion, at the Tavern Club today. 
their penchant for scribbling notes 
on pads would probably be fatal, as 
the Bureau of Investigation has a 
light which makes the underlying 
jeaf reveal what was written on the 
sheet above. 


Radio is responsible for perfect 
coordination of the facilities of the 
Bureau, Mr. Ladd said. Every 
G-man’s car is connected with radio 
which keeps him in touch with his 
headquarters at all times. 


Bureau’s File Complete 


The Bureau’s file of water-marks is 
the most complete in the country 
and has on several occasions yielded 
up invaluable information. In one 
bankruptcy case, the date of entries 
in a ledger was the vital information. 

It was contended by the defense 
that these entries were made be- 
tween 1928 and 1932. The Bureau’s 
files, however, revealed that this 
partciular paper had not been manu- 


factured until 1933. 


Dodge Celebrates 
100,000th Truck 


In the presence of plant officials, 
city executives and newspapermen in 
Detroit, the 100,000th truck produced 
by Dodge Brothers Corporation, dur- 
ing 1936 was run off the line last 
week, 

The running of the truck marked 
a new production high for the com- 
pany’s commercial vehicle division. 
The 100,000 completed units do not 
include several thousand of the 1936 
models produced during November 
and December, 1935. 


Issues Special Section 


The Fall River, Mass., Herald- 
News published a 24-page magazine 
section devoted to advertising and 
editorial material on radio. 


New Hampshire 
Farmers Learn 
Market Lesson 


Boston, Mass., Nov. 23.— Applica- 
tion of one elementary principle of 
marketing has been worth $13,000 to 
New Hampshire potato growers, as 
far as the Great Atlantic & Pacific 
Tea Company is concerned, Douglas 
C. McKeachie, the chain’s director of 
purchases, told the agricultural ses- 
sion of the New England Conference 
here Friday morning. 

In 1934, A. & P. bought $1,085 ers 
of New Hampshire potatoes, and in 
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Cables flashing in... fresh batches of foreign newspapers flooding the desks with a 
printed Babel in characters often as exotic as a Chinese laundryman’s mark. From all 
over the world, the news is pouring in—colorful, vibrant, passionately alive. 


With sure.instinct, based on long and intimate personal contact with many people in many 
lands, The Digest editors select from this seething flood of foreign news the significant 
subject to be featured in the week’s “Foreign Comment”. 


A cablegram speeds to The Digest’s foreign correspondent at the scene of activity demand- 
ing the newest, hot-off-the-griddle developments. 


Foreign language papers are combed for pertinent news — articles the average American 
reader would never see, and couldn’t read if he did. Editorials from foreign periodicals 
(often received by The Digest by wire) are seized as they arrive and minutely reviewed. 


Trained researchers dig for origins—background—hidden elements. The reference library 
collects material covering the story from every possible angle. 


Viewpoints of the American press are marshalled that an unbiased presentation may be made. 


The art editor hunts for all available pictures — then weighs, winnows, discards, till only 


the choicest remain, to add their own dramatic impact to the printed words of the story. 


At last the story is written. Then it must be boiled down — thousands of words cut out, 


condensed, before it is ready for the presses. 


Result — a brilliant distillate! Complete yet sparkling. Thoroughly unbiased. Readable — 


exciting — packed to the margins with the thrilling stuff of life! 


This is the magazine whose content invites your reading and whose low rate invites your 


advertising. 


CIRCULATION GUARANTEED. . 


CIRCULATION 


IST 6 MONTHS 1936 ......24 +... - 
ADVERTISING GAIN 60% IN SEPTEMBER AND 65% IN OCTOBER 


——The Literary Digest 


. 600,000 
. 685,537 


Enclosing a full set of recipes is a new 

promotion step by Stondend > Milling Co., 

Minneapolis, for Ceresota Flour, with im- 
petus from strong advertising. 


1935 its take was increased to 
$14,891. 

“It has been difficult to teach the 
New England farmer that by prop- 
erly grading his merchandise, he 
will get in the long run, a far better 
price than otherwise,” said Mr. Mc- 
Keachie. “While he may have to 
take little or nothing for his culls, 
the net result is far more satisfac- 
tory than if a few culls are allowed 
to spoil the quality of the entire crop, 
with a consequent reduction in 
price.” 

Raising Egg Prices 


What has been accomplished by 
New Hampshire farmers through 
their Agricultural Service is being 
duplicated by Connecticut egg pro- 
ducers, with the aid of a state law. 
During the first nine months of this 
year, A. & P. has paid Connecticut 
egg producers $31,000 for 85,900 
dozen eggs, an average price of 36 
cents a dozen. 

The grading movement has become 
so popular among New England farm- 
ers and poultry breeders that it is 
being applied to Thanksgiving tur- 
keys, Mr. McKeachie said. 


Other States Interested 


“No less than 86,000 turkeys were 
raised in Connecticut this year,” he 
explained, “making it increasingly 
difficult for the native grower to 
market the turkeys at a satisfactory 
price. Therefore, A. & P. in co-opera- 
tion with the growers, decided to find 
out just what grading and advertis- 
ing would do for this product. With 
the help of the Turkey Growers’ As- 
sociation and State Bureau of Mar- 
kets, we are featuring the quality 
of the Connecticut turkey in news- 
paper advertising and large store 
signs. 

“While it is too early to have any 
definite figures, the experiment has 
interested growers of Rhode Island 
and Massachusetts so keenly that 
they are already planning’ to 
adopt it.” 
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Calvert’s Nip 
Campaign Gets 
Dealer Boost 


New York, Nov. 24.—Calvert’s sam- 
pling offer, whereby a 10 cent “nip” is 
sold with a pint of “Old Drum” whis- 
ky, has been attended with much 
success wherever tried, officials re- 
ported. 

The purchaser pays for a pint of 
the whisky, plus 10 cents for the 
“nip,” with the privilege of return- 
ing the unopened pint for refund of 
purchase price, if he is dissatisfied 
with the nip. No returns have been 
made, it was said. 

Half-page copy in newspapers 
challenges readers to “dare a dime 
to discover the finest whisky you’ve 
ever tasted.” A time limit was in- 
cluded, as a spur to immediate re- 
sponse. 


Has Double Appeal 


The offer is regarded as having a 
two-fold appeal, one to the consumer 
as a money-back guarantee, and an- 
other to the dealer, whose enthusi- 
asm was considerably increased by 
the merchandising strategy. 

Sale of miniature bottles of whis- 
key is possible only in a few states, 


and hence this offer is restricted in 
its application. At present it is 
permitted in California, Florida, Illi- 
nois, Louisiana, Nevada, New Jersey 
and New Mexico, also in Massachu- 
setts and Wisconsin with some re- 
strictions. In Colorado and Indiana, 
taxes of 6% and 20 cents respec- 
tively stand in the way, while in 
states where a monopoly arrange- 
ment exists, miniature bottles are 
not practical. 

First trial of the offer was made 
in September, and continued up to 
the present, when holiday merchan- 
dising begins to prevail in all adver- 
tising copy. 

Brown & Tarcher, 
agency. 


Airline Names Duff 


Pennsylvania-Central Airlines Cor- 
poration, Pittsburgh, has appointed 
D. A. Duff as director of sales and 
advertising. The line operates be- 
tween Milwaukee, Detroit, Pittsburgh 
and Washington. 


Inc., is the 


Agency for Grant 


William Grant & Sons, Ltd., Glas- 
gow, distiller of Grant’s Liqueur and 
Best Procurable Scotch whisky, has 
appointed Swafford and Koehl, Inc., 
New York, to handle advertising in 
the United States. Newspapers and 
magazines will be used. 


COMBINED GLOBE 
AND MAIL MAKES 
BOW IN TORONTO 


Toronto, Nov. 24.—Absorption of 
the Toronto Mail and Empire by the 
Toronto Globe, with circulation of 
the consolidated publication termed 
the second largest in Canada, today 
projected a new figure of importance 
in the Canadian newspaper horizon. 

Announcement of the purchase 
was made by C. George McCullagh, 
former stock broker, who took over 
the Globe a month ago. 

The consolidated morning publica- 
tion, the Globe and Mail, made its 
first appearance here yesterday. 


Outlines Policy 


In announcing the consolidation, 
Mr. McCullagh said, “The best fea- 
tures of each publication will be 
incorporated in the new newspaper. 
The Globe and Mail will be a larger 
and more important newspaper than 
either the Globe and the Mail and 
Empire separately. The Globe and 


Total Coast Circu- 
lation . .*709,891 


Total Line Rate 
for Coast ..*1.95 


--—I 


me First anv Only 


ROTOGRAVURE SECTION 


~w OREGON 


Another Journal First! January 3rd is the date. 


The Sunday Journal is the paper. The First and 
Only rotogravure section in Oregon with eight 


Junge Baking Co., Joplin, Mo. 


Realistic smoke pours from the truck-mounted model engine designed by the 


Tickets for rides in the “train” on the school 
routes traveled are a bread wrapper. 


Mail will be independent in politics. 
It will give general support to gov- 
ernments in power, whether conser- 
vative or liberal, reserving, however, 
the fullest liberty to criticize any 
actions of any government which we 
do not consider to be in the public 
interest.” 


Mr. McCullagh, 31 years old, is not 
new to the newspaper business. He 
was associated with the Globe in cir- 
culation and editorial work 11 years, 
leaving the newspaper in 1928 to join 
a Toronto brokerage firm. 


Last month, with the financial 
backing of William Henry Wright, 
vice president of Lake Shore Mines, 
Ltd., and vice president of Wright- 
Hargreaves Mines, Ltd., he _ pur- 
chased control of the Globe from 
members of the Jaffray family who 
had owned the newspaper more than 
half a century. 


Started in 1872 


The Mail and Empire was pur- 
chased from I. W. Killam, of Mon- 
treal. The Mail was launched in 
1872 and in 1895 consolidated with 
the Empire. Mr. Killam purchased 
the morning newspaper in 1927. 

The Globe first appeared as a 
weekly in 1844 and became a daily in 
1852. It was acquired by Senator 
Robert Jaffray in 1882 and remained 
in family possession until the pur- 
chase of the property last month. 

With the purchase of the Mail and 
Empire went the property owned by 
the Mail Printing Company at King 
and York street on which a new 
plant of the Globe and Mail is to be 
erected. 

Harry G. Kimber will be general 
manager of the merged papers; W. 
J. J. Butler, business manager, and 
F. F. Smith, advertising manager. 

Representation in the United States 
will be handled by Lorenzen and 
Thompson, Inc. 


Two Join Manders 


T. Eley Rackerby and Lawrence G. 
Chait have joined the sales staff of 
Manders Company, New York, printed 
and lithographed advertising. 


New England NAEA 
Elects Frank S. Hoy 


Frank S. Hoy, Lewiston Sun-Joyy. 
nal, was elected president of Ney 
England Newspaper Advertising Ry. 
ecutives Association at the annuaj 
meeting in Boston. 

Other officers are Buell W. Hudson, 
Woonsocket Call, vice-president, ang 
Miles F, P. Dallison, Lowell Courier. 
Citizen and Evening Leader, secre. 
tary-treasurer. Directors are Henry 
M. Healey, Holyoke Transcript; Wij. 
liam J. Murphy, Rutland Herald; 
Nelson A. Demers, Middletown Press, 
and Arthur T. Brush, Manchester 
Union Leader. 


Kelvinator, Nash 
Boards O. K. Merger 


Directors of the Nash Motors Com. 
pany and the Kelvinator Corpora- 
tion, meeting simultaneously in Chi- 
cago and Detroit, issued a formal call 
for stockholders’ meetings on Dec. 28 
to vote on proposed merger of the 
two companies, which the boards ap- 
proved. 

C. W. Nash, chairman of the mo- 
tor company, would be chairman of 
the new company, ‘Nash-Kelvinator 
Corporation,” and George W. Mason, 
president of Kelvinator, would be 
president. 


Kohler Names Agency 
for Drug Products 


Kohler Manufacturing Company, 
Baltimore, cough syrup, corn kit and 
other drug products, has appointed 
United States Advertising Corpora- 
tion. The agency will service the ac- 
count through its Baltimore and New 
York offices. 

Plans are under way for test news- 
paper advertising in selected areas 
for the cough syrup. Trade papers, 
radio and newspapers will be used 
for other products. 


Gets Hastings Account 


Hastings Manufacturing Co., Hast- 
ings, Mich., has placed advertising 
of Hastings piston rings with Sid- 
ener, Van Riper & Keeling, Inc., In- 
dianapolis. An aggressive consumer 
and trade campaign will be col 
ducted throughout 1937. 


AIR CONDITIONING 
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Effective coverage in this Important Dual Market 


«+.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


standard pages every Sunday. 


Now The Journal offers advertisers the opportu- 
nity of selling this rich Oregon market thru the 
highly effective medium of rotogravure. Adding 


this thorough Oregon coverage the entire Pacific 


Coast on January 3, 1937, will be linked together 


through Roto in four leading Coast newspapers. 
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mE Sunday JOURNAL 


sagt Ag OREGON 


Represented Nationally by 


Reynolds- Fitzgerald, Ine., New York, Chicago, Philadelphia, Detroit, San Francisco, Los Angeles, Seattle 


Rotogravure Representative: Gravure Service Corp., New York, Chicago, Detroit, San Francisco 
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KEENEY PUBLISHING COMPANY 
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-men ube Hubber Cement too! 


the type they use is O. K. for 


their purpose BUT—IN THE GRAPHIC ARTS 
the call is for BEST-TEST that clear, clean. 
extra quality, white cement made especi 

for adhering paper. Try it for LAYOUTS * 
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PERCENT OF ADVERTISING PAGE GAIN 
OR LOSS — MAJOR WOMEN’S MAGAZINES 
1936-1935 


» on 


a * 


Day 


For the year 1936 just closed, the larg- 
est advertising page gain of any major 
women’s magazine—both in pated 
and volume—was given to True Story, 
the only major magazine concentrat- 


ing in the new Wage Earner market. 
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HAPTER Itt 


ELECTRICITY 


Eb people of America need to be 
told the truth about advertised 
products. That largest and most valu- 
able segment which reads The Satur- 
day Evening Post each week is being. 
told. 
This advertisement appears in the 
November 28th issue. a 
It advertises the boon of electricity 

and electrical appliances. But, more 
than that, it explains to Post readers 
why they enjoy that boon . . . why 
electrical appliances cost so little... 
why the standard of living in America 
has gone up as the price of things has 
come down...why millions of Ameri- 
cans live better because American 
business men learn to make things 
cheaper by selling by the million 
through advertising—Postadvertising. 

The series, of which this is part, is 
your story and our story. It is Adver- 
tising’s story. 


THE SATURDAY EVENING POST 


‘“‘AN AMERICAN INSTITUTION” 


ns : Ee: 4g i as sth Ny. i n a ae et a see i oie 
ee. merck pipes ae pe \ k ee” cs 4 age © : <4 a ee ret Nines * sts 2 P ; ig le 7 ike 
g re te es ae ae Rar “a Elena BS a a aehap De ot ee biacee ee aes, Dp rd ek ea . ote? yy SS 
3 ec ee Eee ae ext ie eS : aes see Sees ke ee or ea 
936 : ah es Boe Se - ee ae ae Te ‘ Far ; ciel ' ‘ee : ree. aS eg f ‘ Dae 
. Pv ck a wheel” wees - : Kea » ee a, cae ge bees a 
— Novem Hee pie lie eh ore ae eee AS ge af eir% ap egets rae pe lig «Agar tad 
— ber 30, 1936 sit Dette 5 ae ‘ ie oy ee a w s we ie fae gy. Be om oh Co ‘lel °a 
aay wis eee ial Be ipy Eee tk Peta, ae id a ae es perme oe 
3 : ble a ae a 3 aR as ae as. ieee « 3 Bs a aR SK Gis ae Bie a 
” ¥ E a a Berst PEP og , Cease rotary? ier. \ . i. iy eee aa a te 
a ‘ ; ay PL ET nN 8 Hon: ae ae a aus Beg Spree begs a ee 
“ et a th ey 7 Eater rey eee Ee Ree 
i = | ; A D Vv E a ue =2 Pa ge: aa f Pee ge eS : oe : an "s ft ee ae ae * * * «@ 
. tan tinal oe R T : part site gem oa a te é : Bite eh ao ged lesa 
co id ay cates? I N G A he See ; me AP E z agate Bri +e a9 ie Hwee te ee 7 Fe, ie 
‘ pe oe 4 0 ed § 5 re ad 77, ¥ ae : ht ges 
q f - Yi k G E Te, ae, sg kee ; aes Una $ faa om poe Tes ; 7 
. 7 x caer a a 4 i, Re & - ve ro 
3 7 . é eae 3 sae Be eo 3 a a Drag 
| é : % cr tae ak aks ae * 
, oS ee eee 
i - ges 
. 53 fk > 
- 4 i ier ee ee ae ' 4 mck BY it " ein SR 
ee im a _ 7 at ex 
spt z Ses se z Seti jg re a 44% , : 
i ‘i pee z i# die i - 9 7 a \ Vi 
ft Bi , ep Meta: Bg. a ; ‘A Vi i 
2 i Thee ee — WW 
ea at Laie wh , bi fa ¢ : 3 ‘\ yi ; | 
bi é Be as a eas 
” ee eo i _ a \ io 
Be nt fe figs 2 i * 54% i een a at 
a \ ee Pe) i WS | Pas 
: \ a — iy a 
ae a ae Wy ate 
c oF i . eee Oe ern 
: 4 oe a a es ae Le ae ‘aa ak ; ehtod 
5 ; Yi i o, + a \ piste ‘4 ee, ee fa pr q : 3 eo A - ee 
bi . a oe 4 . * oe : s aa 44 or *: 
cesnury DA aot re —. F 4. r ow aa 
the ry one val aN, a 7, a a Va BN 4 , gr 
: ati | : «at oa te  o' LF ag ‘ a ed 
only Vr 7” a \aree way? ieteta Mis eo (. ae af pe s \ \ ’ ‘ ae 
ecttie® ccna a Fs Lay +f 2 \\\ 
. Moe ysiness De® to under eas Ce ; | 7 J. yo \\ ise 5 
y moatit je ves Ok i snore peowe can 1 ae it 4 oe _ /- . Ds . 7 AN oe 
‘ : J Me ES Uh he —  * bee ei pe a i. i 
ove, Wee p wont ee OO jt 7) \Z P te | "> i =. \ . ay 
at +42 \ens Eide a . a | ss, ge iy, OA om 
ng: in wre ra “gen aavence 9 ee peg i, i oe ei. it .%. ay x 
a ‘ ia fe. i — sae oe a B3, a  —— i oe be £6) 
+ Ppa e ee ices he  '? ——" "Hi a a hin ie E 1 re ‘ : 
40 Sipe cont of ONNE utatee ; ae { vo “ ae Aaa be uf mati "i Ww 
’ . gk 3 ge # e bie * escent 44 ry sig staal _ 2 Bi. a AN, } 
ign OH — nerenne? profit. wot by reine: we. yy i ye ae >, i 4] 
‘of ool! ; j weekly magne called The $3" yrday Ve ~ 2 iy, ve Pi ipa wl Oh. : 
ade: yeni Post pat its pace at the ynprece” VO _ 7 _ _ = i -~ -_ | 
: i gackel and VO ~*~ y ae a Pe e val 
oo a en ae al ray 4 :.. oa _— ‘\ - 
ws (ee pore oe = a a a \ ss 
wh aol? ition just f i. »~ _ _ 7 Lee a eg hi i 4 a 
+ a + aati mass i. oe ag —. ae i Paar at ae a ; goes 
. sll 4p realite the mage porentialibe® of ae 4 ie ee fe Ly) Para pi Rea 4G ces 
co POE ling. 12 cae vou ener OY Post i -_ , Lo | & oe an \\ oe 
pe ae ie: ee a Ey ee ay. ae ae ey i 4 ia ie 
hiow® as 6 7 og ‘7 7 2 a Pw BC ie ee ) tale _ 
«apt © was extendis g ws audiences he aectr® 7 , 4 a yh oa ae ia) Te ek Oa 
‘ wa } Oe, ’ a a i Le DC a a re Aa a gets cae AV 
* x i @ ey i) ae ie eo ge ee HAN 
first pow wor ae 8 a % Le yt Te, ee Bis «ae ee a es 
* fae ie a “he Bi ae Gy He, e eo ee Te a a 
es : § ae Be ee es ee, . t alae ae ae 
ne what | ow jatl¥ eoiied rhe oA a 4 ve, is Pee ae ia - \ ‘6 
- * Pr ad ‘ be 4 he G ve ee i Bi, ae Pont < ai ae in oS 7 A 
AF sol dectrified in the pest ewenty Ve yet _ ae i Wh) a . 
* é ‘ ¥ i eae Be Seen Be 3 ge Oo. 3 fe, , where Li ‘ 
. ny oe the wpe? oA wage at 4 4 i va Mae >. i ae 
wr a _ . az a Avg ~~ MN pen 
te — —— spittle : ff a | a oT -_- Ly a | LN it 
Be Be - ! me j ees j be 4 fying s ss “a Be, ke: oe eras ig. ee og Vek / 
ae 2 * ia ha , zs ae sh ee ae : ee q j oe y J Wi ie tiie -< a: fi ye Ter ANA | 
ae f i q oa : eo ae & j ae i 4 He a 5 y Thi . Ba - F ee a: a ay ? 9 oe ie i a \ : al 
i ia bi - ee eo yt id dam Ph lle ae zz ie ig 
ee re aie . i Be: site eg Si rf be yi (oe a Fe 4 ef od AW ‘ 
Se ——- eee siti Ce a a : yf Bagi? : ani q ye i ge aA : 
_ cael . ey f ie i Te uw ie bs ba c ge Le 7 aN i 
: % corte ON int why oo \ ~~ oe [— = i oul 
aes = PM iy os eee ‘i ee ee ee ie Hi i Hi \ - : © 7 ‘iii ; i i & | \\) \ : 
sm . 4 j ee ‘ “ ae hi in agr ra , a a 
: ; ‘i se GEO : oa ie <a 
Bee i : : ; tad Riis ee j oe ris ‘ - EG a ©\ he a : 
— wan awn nicd® gnsTitt sro’ Bs { a TL Neco rae ae — oe OY a A . 
BEB es \ ee tierce pat. or a Ba tig aie ki \ 
e = x i” ; fae : z ae i S i : pose ae ami ne meets 4 eit 4y 3 
7. wil eae rg ae 4 eT oe ne ie ee: nota ai a is, E> —=_=_‘'™ sr ee a ii na 
- § nanan io ee oe peer mon poe : ot pe 2 os : sce ie = i i inl ine . ¥ me pao ie inte ea ws gies Osetia fee: gyi ¥ puoi A 
a oeenesre ste fi pe, f s oe o en pie ee pnt : ie iE pi ee ine, % a settee | 
ee 
x [ on 
i 
_ <A ‘ . “te , 4 
NS. 3 haves 
a) a i, od a sie 2 # Lect 3 , ‘ 
*s. td pea he ; a deed Ne / . ‘ : 
— ae oe oe te is 
. . cae NG get et + at aff 
eae Maree 
: a Ue : My ap 
Bs Goh aed ey pee 
2 i oy iad Rinse 


eg ee a ae ey etd eh ler,” 
ee i eS ua ee eg te Nae a ee | 
Nadie 94th oie. eg at 


November. 30, 193¢ 


SAFETY, EASE 
TO HIGHLIGHT 
PULLMAN DRIVE 


Company Lore Gives Wealth 
of Sales Angles 


Chicago, Nov. 25.—Details of The 
Pullman Company’s impending ad- 
vertising campaign, the first exten- 
sive, sustained effort of its kind in 
the history of the 77-year-old com- 
pany, were revealed today. 

As reported in ApverTisinc AcE of 
Nov. 23, the company will use a list 
of magazines, business papers, and 
other publications throughout 1937 
to sell the traveling public on Pull- 
man comfort, convenience and safety. 

Space is being scheduled in The 
American Magazine, Collier’s, Cosmo- 
politan, Esquire, Fortune, Good 
Housekeeping, Life, National Geo- 
graphic, The New Yorker, Redbook 
Magazine, The Saturday Evening 
Post, and Time, Charles Daniel Frey 


Lie ea i WE 8 Sk cco eg a Re ead 
SS ee se 
a 
g 
o 
3 


TRAVELERS gm 
ACCIDENT = 
INSURANCE 


Sew ght geal SC 


bigs CLE Ts a 
BOLE! FE 


LD pt i 


Poster by John Zwinak, Young & Rubicam, Inc., took top honors and a $3,000 prize for the artist in the contest sponsored 


by Outdoor Advertising, Inc. 


Winning posters were placed on display in New York. 


Company, the agency in charge, said. 
First copy will appear in January 
issues of weeklies. 


Will Reach Employees 


Copy will also be carried in busi- 
ness papers, and in Grade Teacher 
and Instructor. In addition, about 


a dozen railroad publications will be 
employed to merchandise the cam- 
paign to Pullman and railway em- 
ployes and executives. 

Pullman’s aggressive entry in the 
transportation advertising field swells 
an already formidable list of con- 
tenders, including most of the lead- 


The shutter was 
snapped while the 
pieces were flying. 
The photographer 
had to be on the 
spot and ready. To 
scoop a picture or 
a sale involves be- 
ing on the job at 


exactly the right 
time. 
e ‘ 
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The 
GRADUATE 


30 Rockefeller Plaza 
New York 


CHICAGO a DAN FRANCISCO DETROIT 
BOSTON LOS ANGELES LONDON 


rench Line scoops the group 


ERY few people are trans-Atlantic travel prospects. And 
only for a short time. The French Line finds the travelers 
when they are thinking of traveling, and before their plans 
are made. They do it through The Graduate Group. Here 


is how it works: 


The French Line advertises in the Graduate Group. The read- 
ers, because of their amazing loyalty to their colleges and their 
alumni magazines, report to The Graduate Group their travel 
plans, stating where, when, how long, and how much. The 
Graduate Group reports to the advertisers. There are other 


hook-ups and tie-ins as well. 


Result? 10,000 inquiries for travel, $50,000 in bookings for 
the French Line alone—one of twenty travel advertisers. Con- 
sistent increases year after year. French Line bookings from 
every one of the forty-two magazines in The Graduate Group. 
The French Line Advertising Manager says, “The Graduate 


Group is on our list each year because of tangible results. 


Their merchandising and promotion has taken the guesswork 


out of travel advertising.” 


Scoop advertising works not merely for travel, but for motor 
cars, tires, refrigerators, life insurance, and other major pur- 
chases as well. Send for “Little Ads from Big Agencies.” It 


explains how to scoop the group. 


ing railroads individually, the Amer- 
ican Association of Railroads, the air 
lines and the bus lines, as well as the 
automobile manufacturers. 

Last spring Pullman used 800-line 
copy in 133 newspapers in cities of 
100,000 population or more to an- 
nounce the removal of the surcharge 
in the Eastern territory, together 
with substantial reductions in room 
rates for single occupancy. In this 
advertising effort, large space was 
also used in June issues of Collier’s, 
The Saturday Evening Post, and 
Time, and in railroad papers. 


War Cuts Short 


Previously, there had been only one 
other national Pullman appeal to the 
consumer, in a campaign that was 
limited in scope and short-lived, due 
to the entry of the United States in 
the World War. 

Pullman travel had already be- 
gun to pick up last spring before the 
surcharge was removed in the East 
and the rail fare reduced. 

Gross revenue of $46,758,260 from 
Pullman’s sleeping car operations in 
1935 had jumped 18.9 per cent from 
the low of 1933. This improvement 
has continued in 1936, with figures 
for the first nine months 15.4 per 
cent ahead of 1935. 

Pullman looks forward to substan- 
tial increases in its traffic as rail 
traffic in general increases, and to 
the degree to which the company can 
tell more and more people about the 
safety and comfort of Pullman travel, 
George A. Kelly, vice-president in 
charge of advertising of the com- 
pany, said. For 1936, he added, the 
number of Pullman passengers will 
total 17,000,000. ; 


The new campaign is expected to 


stress assertions that Pullman travel 
is the safest scheduled travel in the 
world today, and that it is also the 
most comfortable form of travel. 


Evolution Is Told 


“The first Pullman car of 1859 with 
its tin wash basins, its wood burning 
stove and its candle light illumina- 
tion has given way to a ‘hotel on 
wheels’ with conveniences to be 
found only in the well appointed 
home,” Mr. Kelly pointed out. 

One basis for safety copy in the 
advertising campaign will be the fact 
that in the past 24 months of opera- 
tion, there was not a single Pullman 
passenger fatality and that for many 
years Pullman has been ahead of 
other scheduled transportation in its 
safety record. 

There are about 5,800 Pullman 
cars in daily operation today with an 
ample reserve supply to take care 
of emergency and seasonal require- 
ments. Pullman’s purpose in its 
campaign will be to fill these cars 
and make it necessary to place addi- 
tional cars in regular service, Mr. 
Kelly said. 


Nominate McGill 


E. J. McGill, vice-president of the 
Cincinnati Club of Printing House 
Craftsmen, has been nominated to 
succeed Theodore C. Doerl as presi- 
dent. Elections will be held Dec. 10. 
Other nominations include W. E. 
Sooy, for vice-president; John M. 
Callahan, for treasurer, and August 
J. Bruder, for secretary. 


<<< 


Maine Potato 
Test Campaign 
in Six Citie; 


New York, Nov. 24.—Initia] 
for the State of Maine’s potato can. 
paign appeared in newspapers 
today and will also appear in By ‘ 
ton, Newark, Philadelphia, Washing 
ton and Baltimore, 

A 13-week test will be conducty 
in these cities, and several large 
New England centers, with 2 Col. 
umns by 56 line advertisemen, 
scheduled weekly on food or hong 
hold pages. A 5-minute program 4 
also being used on WOR, thr 
times a week. 

The advertisements invite regg 
ers to send for a booklet “Delicioy 
Maine Foods,” containing famoy 
“Down East” recipes for foo, 
“cooked the Maine way.” 

The Maine Development Comm) 
sion, an official body created by th 
state legislature, sponsors the cap. 
paign, with the cooperation of th 
state’s Department of Agricultur, 
Sea and Shore Fisheries, and th 
Aroostook County Council. 

Dorrance, Sullivan & Co. is j 
charge. Sturges Dorrance, president 
of the agency, said that the cam 
paign on Maine eggs and poultry 
will begin in the Boston area fp 
January. 


scri 
KOMO and KJR Get for 
Special Equipment But 


Fisher’s Blend Station, Inc., ha 
installed new transmitting equipment in t 
for both of its stations, KOMO and 
KJR, Seattle. The equipment con aim 
sists of two 5,000-watt RCA high 
fidelity transmitters and a self-sus 
taining radio tower, said to be the 
tallest in the United States. 

With the new equipment, two sig. 
nals are sent out over the same an 
tenna within 50 kilocycles of each 
other. Totem Broadcasters, Inc., is 
the selling agent for Fisher’s Blend 
Station, Inc. 


Get 'em Young— 
tell ‘em 


Everything! 
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Boys in the 
teen age... 
impressionable, 
imaginative, 
with dreams of 
the future and 
the initiative to make those 
dreams come true. 


That’s the type of reader 
your advertising message 
reaches in The Open Road 
* for Boys—300,000 of them. 
Talk to them in The Open 
Road—the magazine that 
talks their language about 
the things that interest them— 


The Circulation Chart 
of Open Road for Boys 


has been growing 
up steadily on a 
45 degree angle 
since 1925—from 
6,000 to 800,000 — 


0 
0 
a° 


1 
300,000 


1925 


6,000 There’s alw 


ays 

a bonus circu- 
lation to & 
maga- 


zine.. 


Open Road for Boys 


729 Boylston Street, Boston 


. N. Michigan A* 

“sa- chase 
155 M Street 318 W. 

San Francisco Los Angeles 
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SIUFE - 135 EAST 42no STREET 


LI F a is on the newsstands and in the hands of Charter Sub- 
scribers—a brand new picture magazine people have never seen be- 
fore. It is too early to present a broad consensus of observer opinion. 
But the following comments indicate that there is a definite place 
in the publishing and advertising field for such a magazine as LIFE 
aims to be—for a large, beautifully printed magazine which will set 
forth the life and drama of our times, camera-captured, camera- 


| recorded, in regular weekly issues to sell for ten cents a copy. 


x * 


“I've been looking over the first issue of LIFE and I want to congratu- 

late you fellows on a fine job... I know how difficult it is to put to- 

gether a first issue. So I say again—‘nice work’.” 
—GEORGE W. CECIL, VICE-PRESIDENT, N. W. AYER & SON 
| 

“Few magazines come to the newsstands with more preliminary interest 


aroused than the new version of LIFE as now issued by the publishers 
of TIME.” 


—THE PUBLISHERS’ WEEKLY 


‘It’s an old idea, says TIME, donb right. That’s its point: done right, 
apicture magazine can talk; done right, it can be as well worth a dime 
as any 60 pages of text...” 

—TWE 


‘The first issue of LIFE reveals an unmistakable plus value for ten 
tents that is sure to click. Time marches on—” 
—C. M. LEMPERLY, GEN. MGR. PUBLICITY, THE SHERWIN-WILLIAMS CO. 


‘I think it is a unique venture, and congratulate you... 
—W. P. KENNY, PRESIDENT, GREAT NORTHERN RY. CO. 


“Swell! Better than I expected.” 
—JAMES A. GREENE, JAMES A. GREENE AGENCY, ATLANTA, GA. 


‘It strikes me that this is something that needs to be done, and that 
there should be quite a widespread welcome for your new venture.” 
—ROGER A. SELBY, PRESIDENT, THE SELBY SHOE COMPANY 


“As a medium for advertisers, it should fill a long-felt need.” 
—ARTHUR F. L. DAVIS, BOOK-CADILLAC HOTEL 


‘Certainly, no publishing venture in recent years has excited as much 
ee tlication discussion among advertising men generally; no pub- 
lication has been more sensibly and entertainingly presented.” 
—ALLAN GOTTSCHALDT, PRESIDENT, GOTTSCHALDT-HUMPHREY, INC. 


“...in my opinion it will fill a long-needed want.” 


—CHARLES FRAM, BUS. MGR., SOUTHERN ADVT. & PUBLISHING 


“Simply great ... congratulations.” 


“I think it is extremely well done and full of interesting pictures ... 
I shall look forward to subsequent appearances of the paper with very 
real interest.” 


—ALFRED L. AIKEN, VICE-PRESIDENT, NEW YORK LIFE INSURANCE CO. 


“Every page is tremendously interesting, and the change of pace which 

you get from the wide variety of subjects covered gives the magazine 

an appeal for everyone.” . 
—RAY RANDALL, ADVERTISING MANAGER, CANNING PEACH INDUSTRY BOARD, CALIFORNIA 


“Life in all its phases,—as and how it is lived.” 


~ 


“It should fill a distinct need in the magazine field.” 
—J. HIXON KINSELLA, MANAGER ATLANTA OFFICE, DARCY ADVERTISING COMPANY, ot. 12m 


“Not only did I go through it page by page to enjoy its contents, but 
showed my copy to several clients, who were equally enthusiastic in 
their praise.” 


—ERNEST E. DALLIS, JOHNSON-DALLIS COMPANY, GENERAL ADVERTISING, ATLANTA 


“It is a magazine for the masses. It should achieve mass circulation, 
This is particularly true because the format bespeaks a magazine in a 
25 or 35c class, yet priced at 10c .. . I visualize as a slogan for this 
magazine—‘If It Happened—It’s Here in Pictures’.” 
—C. W. DREPPERD, BUSINESS DEVELOPMENT CORP. 


“Have just spent half an hour in our office going over carefully the first 
issue of LIFE. It is great! ... my congratulations to you, your associates 
and entire staff. You have far exceeded my expectations, even though 


I expected a lot.” 


TS Oa a ee 


“A good ten cents’ worth for any ee table if for no. other 
reason.” 
FRED PLATIE, ANDERSON, DAVIS & PLATTE 


“Of course, I am a sucker for pictures anyway.” 
—ROBERT LUSK, BENTON & BOWLES 


Advertisers who are not aware of what unusual 
conditions of effective display LIFE can pro- 
vide for their messages are invited to write for 
the newly prepared book on the Mechanical 
Production of LIFE. It contains sample LIFE 
pages in two processes, gives full mechanical 
requirements, etc. | 


NEW YORK CITY 
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ADVERTISING AGE 


November 30, 1935 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1061. WHIO Primary Coverage. 


This folder, issued by WHIO, offers 
day time and night time coverage 
maps, with figures on area in square 
miles, population and radio families. 


No. 1062. Double Numbers. 


In this brochure House ¢ Garden 
describes the Double Number idea 
introduced with its September issue, 
summarizes results from the view- 
point of the publisher, advertiser 
J reader, and outlines its plan for 


No. 1060. Business Begins to Talk. 


In this brochure the Bureau of Ad- 
vertising, American Newspaper Pub- 
lishers Association, presents a col- 
lection of current examples of insti- 
tutional advertising clipped from 
American and Canadian newspapers. 
It shows how a newspaper campaign 
makes it possible for the advertiser 


to select in every community a theme 
which brings his story closest to the 
heart of that community. 


No. 1064. Customer Worth. 


The Gasoline Retailer has issued 
this analysis of a survey which 
shows the present value of service 
station operators as distributors of 
automotive supplies and accessories, 
and the potentialities of this market. 


No. 1063. If We Were Choosing. 


Answers to a questionnaire on 
choice of advertising media sent to 
3,000 dealers by the Texas division 
of the Radio Research Bureau are 
contained in this booklet prepared 
by WOAI, San Antonio. 


No. 1051. Oil Speeds Up the Wheels 
of Business in North Tezas. 


One-third of all the oil wells in 
Texas are in the Wichita Falls area, 
according to this folder issued by the 
Wichita Falls Record-News and 
Times. It gives details of the buy- 
ing power of the area and coverage 
by these papers. 


No. 1,007. America’s First Market. 

This brochure by The American 
Girl draws an interesting picture of 
the modern girl, described as “The 
new autocrat of the breakfast table.” 
Besides having considerable to say 
about family purchases, the booklet 
sets forth, the modern maid is an 
avid consumer of all that the market 
affords for herself. Among her 
achievements, she consumes $2,190 


POCKET EDITION FOR BUILDER'S SHOW 


Miniature hydraulic hoist and dump-truck body, to be displayed by Gar Wood 
Industries, Detroit, at the American Roadbuilder's Association show Jan. II. 


W. H. Hammond, sales manager, demonstrates the model. i 


worth of groceries while at camp 
each year. Girl Scouts of America, 
for which the magazine is official 
publication, now has a membership 
of almost 500,000. 


No. 1052. Salesman to the Manor 
Born. 


Country Life tells, in this folder, 
about its coverage of the market rep- 


resented by the estate owners of the 


country, and lists advertisers in 
Country Life during the current 
year. 


No. 1,009. Automobile Survey of 
Modern Mechaniz. 


This mimeographed sheet is a re 
port on ownership of automobiler 
by readers of Modern Mechaniz, 
broken down by makes of car. Ac- 
cording to the survey, covering 2,431 


The. average age 
of Screenland 
‘Unit's readers is 
23 years. 


a Chicago 
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PUTS 515 PAGES ABOUT YOUR PRODUCT 
BEFORE GIRLS AT THE “MARRYING AGE”! 


Here’s one market you can’t neglect! The girls who are “just married” 
and those “keeping company”! They‘re starting homes ... buying furni- 
ture, household goods, food, clothes for themselves, their husbands, their 
children. They're buying NOW... they'll buy for years to come! _ 


Win them for lifetime customers . .. BEFORE a competitor does! 


Screenland Unit is reaching more than 700,000 of these vital prospects 
each month. A full-page advertisement costs only $1200. 


CREENLAND 


$ 


NEW YORK Cit 


SILVER SCREEN : 
Les Angeles 
1s 


readers, 78 per cent already own carg 
35 per cent having purchased sings 
January, 1933. Nine per cent of the 
total was bought during’ the firgs 
half of 1936. 


No. 1,008. Selmor Merchandise Dig 
plays. 

This portfolio reviews the history 
of open mass display and shows var 
ations as produced by Hinde ¢ 
Dauch Paper Co. for a large number 
of national advertisers. The salieng 
points of each are described. 


No. 1011. The Facts in the Case, 

A unique container for informatiog 
is this brochure representing a cags 
of “Fine Old Whisky,” issued by the 
New York World-Telegram. Insidg 
are statistics on the trend of liquor 
advertising lineage in New York 
daily newspapers. 


No. 1048. List of 868 College News 
papers. 
This pamphlet, issued by Nationaj 

Advertising Service, lists the nameg 

of publications, names of colleges 

and total registration at each collegs 
broken down among men and womeg 
students. 


No. 1031. A Guide to Good Listening, 


This booklet, fifth in a series de 
signed to acquaint Columbia stock 
holders with different phases of ra 
dio broadcasting, contains a list of 
sponsored talent and sustaining pro 
grams which will pass in weekly rej 
view this season over the Columbig§ 
Broadcasting System. 


4 
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No. 1049. Here’s the IEN Plan. ; 


Industrial Equipment News has is-§ 
sued this folder describing its edi 
torial and advertising plan based on¥ 
“what’s new... who makes it. ..% 
where to buy it.” Included is infor. 
mation on the publication’s circula 
tion, rates and market. 


No. 1032. Food Markets. 
The tables in this booklet, compiled ® 
and arranged from reports of the 
1933 Census of American Business by} 
the statistical department of the 
Providence Journal-Bulletin, provide 
convenient data and comparisons of 
food sales and distribution in each 
state and 93 major cities of the coum™ 


No. 1033. A Man and a Boy ond 

Wagon Tongue. 

This folder, issued by The Amer 
ican Farm Youth, discusses the mar 
ket open to advertisers through the 
Future Farmers of America, a na 
tional organization of farm boys 
studying Vocational Agriculture if 
the high schools of every state. If 
shows the buying influence of the 
6,000 instructors and 200,000 students 
in this market. 


Thar's what they all sey 
after a convention held at The Inn 
at Buck Hill Falls, in the Pocone 
Mountains of Pennsylvania. 

Here is a fine, modern, fireproohm™ 
300-room hotel in a setting of umm 
usual natural beauty... yet only 
100 miles from New York. ¥ 

Large and small meeting roomag 
Convention hall and theatre wil 
capacity for 1,000. All sports img 
season. Open the year round. 


THE INN § 
Buck Hill Falls, Pam 


For particulars write The Inn, or 
telephone New York Office: 500 
\ Fifth Ave. - Lackawanna 4-4212 
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ADVERTISING AGE 


November 30, 1936 


a 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1061. WHIO Primary Coverage. 

This folder, issued by WHIO, offers 
day time and night time coverage 
maps, with figures on area in square 
miles, population and radio families. 


No. 1062. Double Numbers. 


In this brochure House ¢ Garden 
describes the Double Number idea 
introduced with its September issue, 
summarizes results from the view- 
point of the publisher, advertiser 
and reader, and outlines its plan for 
1937. 


No. 1050. Business Begins to Talk. 


In this brochure the Bureau of Ad- 
vertising, American Newspaper Pub- 
lishers Association, presents a col- 
lection of current examples of insti- 
tutional advertising clipped from 
American and Canadian newspapers. 
It shows how a newspaper campaign 
makes it possible for the advertiser 


to select in every community a theme 
which brings his story closest to the 
heart of that community. 


No. 1064. Customer Worth. 


The Gasoline Retailer has issued 
this analysis of a survey which 
shows the present value of service 
station operators as distributors of 
automotive supplies and accessories, 
and the potentialities of this market. 


No. 1063. If We Were Choosing. 


Answers to a questionnaire on 
choice of advertising media sent to 
3,000 dealers by the Texas division 
of the Radio Research Bureau are 
contained in this booklet prepared 
by WOAI, San Antonio. 


No. 1051. Oil Speeds Up the Wheels 
of Business in North Tezas. 

One-third of all the oil wells in 
Texas are in the Wichita Falls area, 
according to this folder issued by the 
Wichita Falls Record-News and 
Times. It gives details of the buy- 
ing power of the area and coverage 
by these papers. 


No. 1,007. America’s First Market. 


This brochure by The American 
Girl draws an interesting picture of 
the modern girl, described as “The 
new autocrat of the breakfast table.” 
Besides having considerable to say 
about family purchases, the booklet 
sets forth, the modern maid is an 
avid consumer of all that the market 
affords for herself. Among her 
achievements, she consumes $2,190 


POCKET EDITION FOR BUILDER'S SHOW 


Miniature hydraulic hoist and dump-truck body, to be displayed by Gar Wood 


Industries, 


Detroit, at the American Roadbuilder's Association show Jan. II. 


W. H. Hammond, sales manager, demonstrates the model. 


worth of groceries while at camp 
each year. Girl Scouts of America, 
for which the magazine is official 
publication, now has a membership 
of almost 500,000. 


No. 1052. 
Born. 


Country Life tells, in this folder, 
about its coverage of the market rep- 
resented by the estate owners of the 


Salesman to the Manor 


country, and lists advertisers in 
Country Life during the current 
year. 


No. 1,009. Automobile 
Modern Mechanic. 


This mimeographed sheet is a re 
port on ownership of automobiles 
by readers of Modern Mechaniz, 
broken down by makes of car. Ac- 
cording to the survey, covering 2,431 


Survey of 
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PUTS 915 PAGES ABOUT YOUR PRODUCT 


BEFORE GIRLS AT THE “MARRYING AGE”! 


Here's one market you can’t neglect! The girls who are “just married” 
and those “keeping company”! They‘re starting homes... buying furni- 
ture, household goods, food, clothes for themselves, their husbands, their 
children. They’re buying NOW ... they'll buy for years to come! 


Win them for lifetime customers . . . BEFORE a competitor does! 
Screenland Unit is reaching more than 700,000 of these vital prospects 


STATISTICS 


The average age 
at which women 
marry is 22 years. 
The average age 
of Screenland 
Unit's readers is 
23 years. 


each month. A full-page advertisement costs only $1200. 


. SCREENLAND 


4 Chicago - 
400 N. Michigan Ave. 


SCREENLAND UNIT on. 


45 WEST 45th ST., NEW YORK CITY 


Los Angeles 
511 S. Alexandria St. 


readers, 78 per cent already own cars, 
35 per cent having purchased since 
January, 1933. Nine per cent of the 
total was bought during the firgt 
half of 1936. 


No. 1,008. 
plays. 
This portfolio reviews the history 

of open mass display and shows vari. 

ations as produced by Hinde ¢@ 

Dauch Paper Co. for a large number 

of national advertisers. The salient 

points of each are described. 


Selmor Merchandise Dis. 


No. 1011. The Facts in the Case. 


A unique container for information 
is this brochure representing a cage 
of “Fine Old Whisky,” issued by the 
New York World-Telegram. Inside 
are statistics on the trend of liquor 
advertising lineage in New York 
daily newspapers. 


No. 1048. 
papers. 
This pamphlet, issued by National 

Advertising Service, lists the names 

of publications, names of colleges, 

and total registration at each college 
broken down among men and women 
students. 


List of 868 College News. 


No. 1031. A Guide to Good Listening. 


This booklet, fifth in a series de 
signed to acquaint Columbia stock- 
holders with different phases of ra- 
dio broadcasting, contains a list of 
sponsored talent and sustaining pro- 
grams which will pass in weekly re 
view this season over the CoJumbia 
Broadcasting System. 


No. 1049. Here’s the IEN Plan. 


Industrial Equipment News has is 
sued this folder describing its edi- 
torial and advertising plan based on 
“what’s new... who makes it... 
where to buy it.” Included is infor- 
mation on the publication’s circula- 
tion, rates and market. 


No. 1032. Food Markets. 

The tables in this booklet, compiled 
and arranged from reports of the 
1933 Census of American Business by 
the statistical department of the 
Providenc® Journal-Bulletin, provide 
convenient data and comparisons of 
food sales and distribution in each 
state and $3 major cities of the coun- 
try. 


No. 1033. A Man and a Boy ona 

Wagon Tongue. 

This folder, issued by The Amer- 
icam Farm Youth, discusses the mar 
ket open to advertisers through the 
Future Farmers of America, a n& 
tional organization of farm _ boys 
studying Vocational Agriculture in 
the high schools of every state. It 
shows the buying influence of the 
6,000 instructors and 200,000 students 
in this market. 


at mow WAS THE loa 


"Baas's what they all say 
after a convention held at The Inn 
at Buck Hill Falls, in the Pocono 
Mountains of Pennsylvania. 

Here is a fine, modern, fireproof, 
300-room hotel in a setting of um 
usual natural beauty...yet only 
100 miles from New York. 

Large and small meeting rooms. 
Convention hall and theatre with 
capacity for 1,000. All sports im 
season. Open the‘year round. 


THE INN 
Ruck Hill Falls, Ye: 


For particulars write The Inn, or 
telephone New York Office : 500 
Fifth Ave. - Lackawanna 4-4212 
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Tion USED CARS and 
con the man who sells them 


» If you think you can’t get direct sales from rotogravure, just say so to Harry 
/. Fincher or to the sales executives of the General Motors Company. You'll 
,et a polite smile that hides a more truthful if ruder, “Oh yeah!” 

For Harry W. Fincher’s salesroom is the outlet for General Motors used cars 
in Rochester—and he is also a man whose imagination and true sales ‘instinct 
‘ed him to make an experiment which proved that rotogravure would sell used 
cars faster than any other medium. 


Turning One Buyer Into Three 

When the Gallup Research Bureau's findings were published proving that roto- 
gravure has 372 times more reader interest than any other section in the Sunday 
paper, Mr. Fincher did more than just read them...he analyzed them—then 
hired a photographer. | 

Using attention getting human interest as his trump, he put pretty girls and 
young business men in used cars and photographed them against a background 
of fine homes. When his first rotogravure ad ran, the effect was tremendous. 
Cars that had been pictured were almost sold by telephone. And during the 
days that followed, he found his market had enlarged until it covered almost 
all of New York; for from every part of the state prospects came to examine 
the bargains that had looked so attractive in rotogravure. 


Every Ad Nets a Profit 


Since that first ad, Mr. Fincher 
has spent thousands of dollars in 
rotogravure—but as he will tell 
you, every dollar has netted him a 
handsome dividend and gained 
for him the unquestioned leader- 
ship of his area in used car sales. 

* * 

Used cars and Steinway pianos 
—hand lotions and pajamas — 
pens and rugs...each find their 
most profitable market through 
rotogravure. Surely the medium 
which scores outstanding successes 
for such widely varied articles can 
help you locate a more active 
market for your product. 
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Established 1872 * Neenah, Wisconsin 


NEW YORK CHICACO 
122 East 42nd Street 8 South Michigan Avenue 


LOS ANGELES 
510 West Sixth Street 
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SELLING SOCIAL SECURITY 


FOR THE REST 

OF YOURLIFE | 
-> BEGINNING. 
WHEN YOU ARE 


Teh, ve 


WHO IS ELIGIBLE. « “EVERYBODY WORKING FOR SALARY OR WAGES 
(WITH ONLY A FEW EXCEPTIONS, SUCH AS AGRICULTURE, DOMESTIC SERVICE, AND 
RNMENT WORK). AOREATIONS 108 SOCIAL SOERNY SECO AE ANAL. 


INFORMATION 72.5 hon 


“Dealer Advertising” 


Issues First Edition 


The first issue of Dealer Advertis- 
ing, New York, a quarterly, has 
been mailed to 7,100 daily dnd weekly 
newspapers. 

The purpose of the magazine is 
to keep newspaper business depart- 
ments informed of advertising ma- 
terial supplied by manufacturers and 
of methods for selling retailers on 
the use of the advertising matter. 


Parco Picks Jaros 


Jaros Co., New York, has been ap- 
pointed by Parco Lighting Equipment 
Company, New York, to handle its 
advertising. Monroe Henry Shaw is 
account executive. Direct mail and 
trade papers will be used. 


NEIGHBORS! 


lf you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
‘Onviviality at the newest of bars, 
jet the swing and rhythm of 
‘odern Manhattan! 


Fr m $250 Single 
<., From $4@@ Double 
Lites from $6.00 to $15.00 


JOH 
Sarre © uobbas 


i. 


- MANAGING DIRECTOR 


eaten 


SECURITY ACT 
TO BE SOLD BY 
THREE POSTERS 


Unemployment Compensation 
Presents Special Problem 


Washington, D. C., Nov. 25.—Three 
posters designed to sell the Social 
Security Act to the country have 
been released by the Social Security 
Board as it has begun to establish 
the elaborate machinery required to 
make this break with the past fully 
effective Jan. 1, 1937. 

The posters will be displayed in 
post offices throughout the country, 
and shortly thereafter in public em- 
ployment offices, public libraries, 
chambers of commerce, labor union 
headquarters, railway stations and 
other public buildings. Employers 
are also being asked to give the post- 
ers circulation by placing them on 
the sides of trucks. 

The first poster in the series is 
entitled “A Monthly Check to You,” 
the sub-head reading, “for the rest 
of your life beginning when you are 
65.” A second is headed, “Join the 
March of Old-Age Security,” and the 
third, “Three Steps to Security in 
Your Old Age.” 

Frank Bane, executive director of 
the Social Security Board, told the 
conference of mayors here last week 
that all manufacturers should co- 
operate heartily with the Board be- 
cause the Social Security Act re- 
mains the most progressive step ever 
taken in this country to guarantee 
markets for goods of all kinds. He 
was particularly enthusiastic about 
unemployment compensation. 

“Such payments,” said Mr. Bane, 
“give workmen a breathing space in 
which to look for another job. They 
mear that the temporarily unem- 
ployed worker retains at least some 
of his purchasing power. We know 
from experience that every man 
without a pay envelope means less 
work and eventually unemployment 


oh 


a a 


for other men who produce the goods 
he can no longer buy. Unemploy- 
ment compensation will help break 
the vicious tailspin of future de- 
pressions,” 

Whether the Social Security Board 
will issue other posters to feature 
the operations of unemployment com- 
pensation has not been decided. The 
Board believes, however, that this 
feature of the act is clearly under- 
stood by comparatively few, either 
in the ranks of employers or wage 
earners. 

Another feature of the Social 
Security Act developed by discus- 
sions between the Board and others, 
notably newspapers and magazines, 
is that no payments will be made 
at age 65 if the worker retains his 
employment. 


Draws Criticism 


This phase of the act has been the 
target of some criticism. The senti- 
ment of the Board at present is, how- 
ever, that it should be retained un- 
less it is found to work undue hard- 
ships on those whom the act is in- 
tended to aid. In other words, the 
Act is designed to cause retirement 
of most workers at 65 to open em- 
ployment opportunities for youth. 

The Board also feels that the Act 
should be made to benefit more, 
rather than fewer classes. At pres- 


ent Government employes and some 
other classes are excluded from its 
provisions. It is predicted freely 
here that future amendments to the 
act will extend its scope. 

Under the Social Security Act, the 
Federal Government makes grants to 
the states to administer an unem- 
ployment law which has been ap- 
proved by the Social Security Board. 

The laws vary according to states. 
In some, both employers and work- 
ers contribute to the fund, while in 
others employers bear the entire 
burden. 

In Louisiana, for example, employ- 
ers with eight or more workers con- 
tribute 0.9 per cent of wages pay- 
able for 1936; 1.8 per cent for 1937; 
and 2.7 per cent for 1938, 1939 and 
1940. Beginning with 1941 a merit- 
rating system goes into effect which 
will allow employers with good rec- 
ords of employment to contribute 
less to the pooled fund than employ- 
ers whose workers are frequently dis- 
charged. 


Sixteen Adopt Law 


Employes in Louisiana start con- 
tributions to the fund in 1937, the 
rate being permanently set at 0.5 
per cent. 

New Hampshire also requires both 
employes and employers to con- 
tribute. Only employers create the 


Agency Employes Get 
Three-Day Vacations 


Chicago, Nov. 27.—A canvass 
among leading agencies here 
indicates that employes will 
be excused from work Satur- 
day, Dec. 26, and Saturday, 
Jan. 2, 1937. This will pro- 
vide three-day holidays in each 
case, as the result of Christ- 
mas and New Year’s Day fall- 
ing on Friday. 


Oregon fund. Indiana follows the 
New Hampshire pattern, while Mis- 
sissippi and Alabama use the Oregon 
method. Other states which have 
passed unemployment compensation 
laws are Idaho, District of Columbia, 
South Carolina, New York, Illinois, 
Utah, California, Massachusetts, 
Rhode Island, Wisconsin and Dela- 
ware, the total being 16. 

The Social Security Act provides 
that employers who contribute to 
state unemployment compensation 
laws may credit these payments 
against their Federal taxes under the 
law up to 90 per cent. Employes re- 
ceive no such credit and in the few 
states which require them to con- 
tribute, they must bear a double 
burden. 


$13,000 
AVERAGE 
INCOME OF — 
HARPERS a 


FAMILIES | 


IT i 


of Harpers Magazine 


Subscribers are 


Club Members 


The readers of Harpers Magazine hold the key 


to the national market. 


women who influence 


communities. 


They are the men and 


the buying habits of their 


In their business and social life 


these people set the standards in the acceptance 


of new products and new ideas. Seventy-seven 


thousand of them, for example, are club members. 


Advertisers find Harpers Magazine an effective 


medium. 


lineage is evidence of that. 


The continual increase in advertising 


The rate, per page per 


thousand, for Black and White or Color, is the 


lowest in the Class and Quality field. 
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Miller in New Post 


Tolbert C. Miller, formerly vice 
president and sales manager of The 
Graphic Arts Co., Hartford, Conn., 
has joined Advertisers Engraving 
Co., Providence, R. I., as Southern 
New England manager. His head- 
quarters will be in American Indus- 
trial Bldg., Hartford. 


Ask F TC Seataveans 


Application for a trade practice 
conference for the knitted underwear 
industry has been filed with the Fed- 


eral Trade Commission by Under- 
wear Institute, New York. This in- 
dustry is said to have an annual 


sales volume of approximately $85, 


000,000. 


Armco Plans Building 


The American Rolling Mill Com- 
pany, Middletown, O., will build a 
$260,000 research building to replace 
the structure leveled by an explosion 
in December, 1935. Porcelain enam- 
eled sheets, stainless steel and glass 
blocks will be used for the exterior 
of the building. 


Parker Joins Agency 


Wm. V. Parker, formerly assistant 
sales manager of General Plate Co., 
Attleboro, Mass., has joined Suther- 
land-Abbott, Boston agency. He will 
handle accounts and do special mar- 
ket research. 


NRDGA DRAFTS 
PROPOSAL FOR 
NEW “NRA CODE” 


Urges Voluntary Control Move 
by Merchants 


New York, Nov. 27.—Voluntary ac- 
tion by the country’s merchants in 
supporting a program covering rela- 
tions with the consumer, producers, 
employees and the government, has 
been recommended by the board of 
directors of the National Retail Dry 
Goods Association in an announce- 
ment to the members today. 

The program is contained in an 
agreement which has been likened 
to the former NRA Retail Code. The 
directors stated that the proposal is 
designed to meet the demands for re- 
duced unemployment and economy in 
distribution, and for better under- 
standing between consumers, retail- 
ers, producers and government agen- 
cies. 


| The possibility of new legislation 
las a result of the recent elections 
|also was advanced as an important 
|factor in motivating the directors to 
| recommend its suggested voluntary 
| agreement. 


Would Cover Labeling 


This provides for the drafting of a 
model state law to insure satisfac- 
tory working conditions and wages, 
la model law for the maintenance of 
proper relations between retailers 
and consumers by outlawing adver- 
'tising abuses, banning deceptive la- 
|belling, and prohibiting retail sales 
below a minimum of net invoice cost 
except under special conditions, and 
a furthering of cooperative steps be- 
tween buyers and sellers in the pro- 
ductive and distributive industries. 

The agreement will be presented 
to the membership, consisting of 
some 5,000 department stores, dry 
goods and specialty shops at the an- 
nual convention of the association 
here during the week of Jan. 18. The 
convention will be asked “to con- 
sider, amend, and approve the draft.” 

The directors expressed the view 
that “because of the different condi- 
tions prevalent in the various states, 
regulations of hours, wages, working 
conditions, etc., can best be served 
by state laws.” The agreement pro- 
vides that the retail association as- 


nto 


The Atlante Journal 
Station--50,000 Watts 


| “The Voice of the South”’ 


ls 4. Telephone Center 
of the Southeast 


Main offices of the Southern Bell Telephone and Telegraph 


Company are located in 


Atlanta. 


Here 2,400 workers are 


employed, with an annual pay roll of $3,100,000, 


There are 72,000 telephones in 
other city in the South. 
distance telephone calls are hanc 
from other cities to Atlanta 
from Atlanta to other cities avera; 


An ave 
go through Atlanta’s exchange each day. 


ave 


Atlanta, more than in any 
rage of 683,000 local calls 
About 16,750 long- 
lled daily. Incoming calls 
rage 8,000; outgoing calls 


ge 4,250 daily; through calls 


which are handled via Atlanta between other cities average 


4,500 daily. 


Big business—this telephone business. 


to service 
The Atlanta Journal serves this 
the department store advertisemen 


But all this is needed 


Atlanta and Georgia and the southeast. 


market also. Women read 
ts in The Journal and then 


call up their friends and make engagements to go shopping 


the next morning. 


The reason they shop from The Journal is 


because The Journal has carried the bulk of the department 


store advertising for twenty-five 


years—and still does. 


sume the task of working up a suit- 
able law. 


Objectives Are Outlined 


To accomplish the objectives, the 
directors incorporated the following 
steps in the proposed agreement: 

1. Retailers, singly and by associ- 
ations, should assume leadership in 
an educational campaign to provide 
legislators with pertinent facts af- 
fecting distribution. 

2. Vigilance on the part of retail- 
ers in the prevention and correction 
of abuses in the processes of distri- 
bution by setting up and voluntarily 
complying with the standards which 
safeguard the public interest, thus 
relieving the government to the full- 
est extent possible in this respect. 

3. The support by retailers of eco- 
nomically sound legislation for the 
improvement of social conditions. 

4. The avoidance of legislation 
which discriminates against any 
class of retailers as being inimical to 
the best interests of consumers. 


Clarify Trust Laws 


5. The clarification of all anti- 
trust and similar laws. 

6. The opposing of legislative 
grants or subsidies to any special 
class of retailers. 

7. The setting up of minimum 
wage schedules, maximum hours and 
proper working conditions which 
take into full consideration the best 
interests of retailers, their employees 
and consumers. 

In an unofficial draft of the pro- 
posed vendor-retailer trade practices 
agreement, paid and involuntary tes- 
timonials come under fire, while 
commission buying is condemned as 
ethically unsound. Other sections 
relate to betrayal of confidential in- 
formation, guarantees, classification 
of retailers for price purposes, con- 
signment selling, cancellations, agen- 
cies and direct selling. 

The retailer-consumer agreement 
is designed to protect the consumer 
from advertising and labels that are 
inaccurate, misrepresent or deceive. 
Provision is also made to cover in- 
accurate competitive advertising, in- 
cluding advertising which “inaccu- 
rately lays claim to a policy or con- 
tinuing practice of generally under- 
selling.” 

Use of the words “free,” “gift,” 
“gratuity” or similar language when 
the article or service offered is con- 
tingent upon the purchase of an- 
other article would be forbidden by 
the agreement. 


Seek Consumer Equality 


Rebates, special prices, or any con- 
cessions to consumers must be al- 
lowed “‘to all consumers of the same 
class on like terms and conditions,” 
under the proposed agreement. Ex- 
emption would be permitted to store 
employees, and where justified due 
to “difference in costs, prices, serv- 
ices, or privileges on account of dif- 
ferences in grade, quality, quantity 
or commodity sold.” 

Premiums are to be used only 
when they can be “offered and given 
to all consumers of the same class 
in the same trade area.” Defama- 
tion of competitors, substitution, 
threats of litigation, are also cov- 
ered. 


GILLETTE CREAM 


WORLD'S GREATEST SHAVING EXPERTS 


Product of three years experiment, Gil- 

lette Safety Razor Co. staged a test 

campaign in Springfield, Mass., on a new 
brushless shaving cream. 


National Test 
Likely for New 
Gillette Cream 


Boston, Mass., Nov. 25.—Its new 
brushless shaving cream is expected 
to be given a national introduction 
the near future following a test in 
newspapers of Springfield, Mass., 
through Ruthrauff & Ryan, Inc., 
which also handles other Gillette ad- 
vertising. 

Heralded as the culmination of 
three years of intensive laboratory 
research, the new cream, according 
to the copy, provides “Duo-Emulsion” 
action. 

“Unlike ordinary brushless shaving 
cream,” it asserts, “this one is ideally 
suited to men who are accustomed 
to brush and lather, as well as to 
those who like a brushless cream.” 

The new product is packed in tubes 
adorned with a streamlined cap. The 
package carries little copy, and like 
the razor blades, is dominated by the 
famous likeness of King C. Gillette. 
The tube retails for 25 cents. No 
definite time has been set for big- 
scale merchandising. 


World Broadcasting 


Expands in Chicago 


World Broadcasting System, Inc., 
has approved plans for the construc- 
tion of three large studios and a 
complete galvano plant at Erie St. 
and Fairbanks Court, Chicago. 

The installation will cost about 
$175,000, and the new quarters will 
be ready in February. 


Stresses Maine Facts 


The Ballard Golden Oil Co., Ban- 
gor, Me., in its largest advertising 
campaign, is basing its advertising 
on the question “Do You Know About 
Maine?” Copy features state facts. 
The campaign embraces newspapers, 
radio, and displays and window sheet 
service for stores. 


Worden in New Post 


Howard T. Worden has been ap- 
pointed publicity director of Grace 
& Bement, Inc., Detroit. He was 
formerly with Pontiac Motor Co., De- 
troit. 


SE ae a 


INTEGRITY 


is a vital factor in window display installation 


service. 


P f\ 
FOR LOWCOST 8 SALES RESULT $. 


advertisers, 


For list of 


The 142 Associate Offices of Window Adver- 
tising, Inc., are all responsible window installa- 
tion companies, adequately financed and all 
carry protective insurance. 
tation for integrity has been acquired in the 
eight years they have worked together. 


An enviable repu- 


Our service is used by over 300 national 
representing over 
country’s window installation business. 


of the 


56% 


our 142 Associate Offices, cover- 


ing 5,886 cities and towns, write 


WINDOW ADVERTISING INC. AND ASSOCIATES 


175 Fifth Ave., New York 


560 W. Lake St., Chicago 


ne ot eee 


= ee LI le ei MBI eh 


ce oe 


ow ee : Tas. } 4 sid EM Wily di 2 oi 5a ok ae ae x ie okt Sates Sear ME te ye P Wy ara =; oy Pi an FS i é at ~ 5 es oe ey 

i Me: x / ; 

3 24 a a : 
LLL Ne ——— 3 
ee | es | | 

; Gillette Chemists Find Secret of Utterty New a 

§ Shaving Comfort in DUO- EMULSION Discovery 

| | 2 ie se 
ee p ; | Dim 3 y 
a ~ St ’ || 
2 a @ 7 1 a 4 7 5 

3 | —— { 

po . © | Stsesses™ | | 2 Sess 

: 4 Bok Sess 

QE EEE 
Vo pa re 
: fb a= 
} eee eee 
; a is acsces wastes som ases heme one 
| | OS SS SS 
; | — | | S*) Gillette Bewakdass Shaving Cream 
oN ‘ | | 
4 ; ' 
; | ee 7 
#2 ¥ : } 
| | | 
<4 , EO 
Be: < -_ . a ; oem 
hs E- NS Z & 4 hen? gg ie ; “ = 4 : Xi 
ee a : i. _y ry spate ’ a, nurs : . y , ty Sees : 
i . Sta, J |e FSD | « oe ie. a, % a 
ao ee ~ Sac | SSS Os lk a a ae OS ee deg Pa 
Ae: ee i a * mm eae se le 17 aS : Wi 4 ~ 7. B. wi - me og Bi Pile weet : “Oe } 
i. Fi oe Wi ORR aS SNR te _ ae le ae % 
od a ees . he Oe a ree 2 . Bs  § aaa bs a Beer Tae 
A aa " es Nie ars a ee Wir dee « . 4 j Mn oh gs ae ’ if os my Wels owen ae : 
we Fe ‘YS - i... Pe SS os i, ~ Fy aang P 4‘ s ’ ae yt fy Riad t 
eioigs Fs i ee % Ra gat ‘Se a? 9 q Rp eta ar za ). ae ali ont Ege ; 
ie 5 ae > rt : ¥ * ‘te . SRE SU Pt.” Scan eae tee a J 
aot i Rete ate si y Ps e, eR Sy 2 ee ee ee Re ee 
a. a ee Sy Ae, SR) Oe Se gue 3 
re Pian tg es x Lia; if ~~" it . ~~ RS =e r eg oe aes vam pan 
fi ae! a Ms \ ~ e pal “8 a . ~ 43> H ~ By . s.° I, sas Bs : ; bane a 
f : Mine * ee “eee Z F y * . % ; wae 
eaten : ns at Lipa \ 3 ? i: . Esa ‘ey ay *: —— an xe ihe al a Pt pS 
ak a ie; i pot? ; mag " 4 = *& ' yo 4 a Ske a, a OS 
Maat | aha PS ee aS tts tin, -w eA Loe aie , 
Peete z : 0 ee a ; i, wae 2 a : : > 7 
hE Da re ws Se er hg, fi } Pa. . an y * ao, Ss, let “e 
=. ae ih a: oo Hogs. ? m *) : oo 77S i 7 : Fy oa j TTT Pie Se rn 
et A - oe Q cl 8 4 hae 4 / a a: ee 4 oh. ~ A By Se CMR SS lai MCE 
ie = an = i y 4 f Wir ‘ ; nif - —~ y sag, Maree Poy Duy Ree: oa 
o > e e = hee : ba if aa + ts Ad % of BFP e-0 ae} if ‘ oe tot " oe ne : 
fae Z ; Ps ~~ ~ * if. 4 #9 Bes a ; +5 et: ot ‘5D 4 oe te: ae mies oF sales ; 
i * —” Pa ‘ a “a 4 ert Mei Tae *\e < ye pe his daa 
= se Riad -. ; * ee ae ,’ ear Oey ead ag 
= . , - ‘ . ~~ naa . Pies: 
v . “wr - ‘ y ‘ > 7 : Bre 3 BE Ris, a A ss 
a ~*~ re 5 Pn Sis ieee Se _. —  - FY -- 4 ee ay ae 3 * ; 
z Poe $ ‘3 hs pe Aer ba bag rs, . = < ig SERS : ¥ = = 
pat # " b . es» wf ct ee a ME ey oe ee, 
ae ae noe we eee aS Ge ae a aa ager tc eee pe 5 poeta aie 
1 : rE ‘ a “a ee iy grt lp ae Waaie ¥ “Gi ea 
: ae ake Phe. " . 4 te sj is ware : a ‘i *+highan 4 oe. Mag : 
ie ie Ce FS Ge oe 4¥ is ad .f oN, a ge tee gee 
Sgt ed ) Ve Ae — é es | 
: ‘ 4 P Zt . 7 al) a eo | 
es 
had ie 
iad grt is 
._ 
a be 
Bi. 2 ee 
. eee | 
: i Tune In On es 
pos : oe : 
Ss ‘WSB ee eee a 
ey a =i (@ WV: 
oe ee [it 
F aa 
a a 
Sang tigi as 
oe on 
4 * ; 
os - | ! : 3 > 
a ooo hhe: Journal Covers tixie Ethe- the Dew 2 3. Pe 
on hile aah a: ah is ESE ee cy = % Be yr ee :: 5 Let ee rhe ae iS ees es: Ne ages ae oe 
- oe yor aces” Sap ee 7 ee : Representatives © Se ea i ae 
el ae is E ie — ; ee . ae Bh es a Bae Me 
: 7 rae O'MARA AND ORMSBEE, fe oem a 
eee ew York, Chicago, Boston, Detroit, San Francisco, Los Angeles, Atlant Pe ee 
a é sie A 
SE ae = Se 
i pigs ; Baas i. rae Oe ORE ae 5 ee, SE poh val 4 3 eas eae eae ee a a hers po My thet) é Rey aan re e ee’ cag! te 5 : + a ers wa pen Re 5 helen tah wee Sie: See ae 4 Z peat a ae! 5 ; oa i TE = ote i $ eae a ne es oe oh 
é ; \ eee ee ace : sO es een ane ata Laeteae ore : Bag aet ey hey een ; Ps WB 8 


~ 
fo) 


if 


=: ot 6ftitite aad “ 
<3 (8 Ste? ————_ 2 es! 


tion 


lver- 
alla- 
| all 
epu- 


the 


onal 


the 


over- 


age 


November 30, 1936 


& 


ADVERTISING AGE 


25 


1 hw wheal 


e Easton, Pa.., is on a direct motor route to the west, 75 miles from New 
York City. Its 8,929 families buy 3,286 copies of the Sunday News for a coverage 
of 36.8%. Directly across the Delaware River is Phillipsburg, N. J., a city of 
19,255 people. The 4,685 Phillipsburg families buy 1,201 more copies of the 
Sunday News, a coverage of 25.6%. The picture shows a part of Centre Square 
in Easton's retail trading area. 


One of Easton’s early stone bouses,a 
landmark at Fourth and Ferry Streets 
for 175 years. It was built by William 
Parsons, who laid out the town, was 
later occupied by George Taylor, signer 
of the Declaration of Independence. 


PO ie i GMB A Ie 


i sink as 


Pennsylvania Dutch 


Back of the modern stores on Easton’s broad 
Northampton Street, 

Back of the smoke of Easton’s mills, 

You sense the staid Dutch burghers jolly and 
warm in taprooms, 

The rumbling stage and steaming horses, 

The smells of leather, beer and stable yard, 

The bygone flavor of a life gone by. 

It was a canny son of canny William Penn 

Who saw the natural city site where 

The Delaware and Lehigh rivers join 

And the hills break to let the roads come 
through. 

Stagecoach stop on the Western route, 

Easton early was a town of inns and taverns. 

Today Jake Bachman’s low stone hostelry 


That sheltered tired travelers 180 years ago 
Sull stands in the shadow of a high hotel. 


The town feels old, and a little foreign too. 

The main street ups and downs across low 
rolling hills, 

And off it run the cross streets, narrow alleys 
and blind arcades; 

Some of them rise abruptly, stop on a cliff; 

Others slide steeply down to lower levels. 

Houses butt against bluffs and cling to the lips 
of rocks on the river edge, 

And hug each other close on straggly steep 
streets, 

Front steps and railing infringe on narrow 
pavements, 


Betraying an ancient greed for land where 


little land was flat enough for building. 
Here are houses built of motley materials, from 

old Dutch brick to flattened-out tin cans, 
With roofs of rugged individualism that give 


The town a middle European skyline. 

In the old foreign-looking Centre Square, 
with its little green park and statues from 
four wars, 

The farmers come three days a week to sell 
their garden truck and flowers. 

Even the college is old. The sons of Lafayette 
for more than a hundred years 

Have climbed the same steep steps of Stair 
Street up to the pleasant campus. 


But in this old town where once the stages 
rumbled 

The concrete roads swarm with motor traffic. 

Out of strategic site and transportation 

Has grown a great industrial city, making 

Paint and paper cups, belting and beer and 
bricks, slate and silk, crayons and caskets, 


LaFayette Street, near the college. The Sunday News is 
read in the first two homes shown in the picture. 


underwear and ornamental iron work, 
tools and toys, pumps and pianos, mat- 
tresses and machinery, industrial cars and 
chemicals, cement and velvet, fireworks 
and fire escapes, show cases and silk stock- 
ings, to mention only part of its products. 


Payrolls in the Easton area are $1,000,000 a 
month, 

And bankrolls total more than $23,000,000. 

The 34,468 inhabitants are 87°,, native white, 

And one family in every three reads the New 
York Sunday News. 
The News circulates on College Hill where 
much of Easton’s wealth congregates, 
Goes to Dutch Town and Goat Hill, West 
Ward and Wilson Borough. 

Boys leave it on porches of old brick homes 

With shiny brass knockers and nameplates; 

In houses near the gray and ivy-covered First 
Reformed Church 

Which served as hospital to many of Wash- 
ington’s wounded soldiers; 

In less pretentious houses near the yellow 
stucco courthouse on Walnut street, 

Along the Lehigh banks and Bushkill Creek. 

It meets the folks you want to meet in Bush & 
Bull’s, in Laubach’s big department store, 

It’s felt on crowded Northampton Street and 
in the neighborhood grocery stores! 


With 2,950,000 circulation net paid 

The Sunday News gets into 20%, or more of all 
the homes 

In 129 cities of better than 10,000, of which 
Easton is only one, New York is one. 

The Sunday News reaches rich urban markets 

Where a sale adds more to the profit measure 

Because sales are bigger and less of the sale goes 
into the selling, 

And a single medium makes more impressions 
on more people with more money, 

At less cost per impression and less per sale. 

It goes to more people in its market than any 
other newspaper, any magazine, 

Gets the response and respect of more dealers, 
and more customers. 

If you want more for your advertising dollar 

Make your preferred medium in this market 
the medium this market prefers! 
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; PICTURE NEWSPAPER 
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Clothing Union 


Pays for Space 
to Tout Label 


New York, Nov. 27.—An old dream 
of union labor leaders, that adver- 
tising be employed to merchandise 
the meaning of union labels, mate- 


rialized here this week in the form 
of a full-page in the New York Post, 


mated declared the page the first 
insertion of a campaign, they were 
vague about future plans. The page 
was placed direct. 

The advertisement was headed 
“The Collective Success Story of 
150,000 Individual Men and Women,” 
and incorporated a lengthy history 
of the union and an outline of its 
ideals. A small, separate element of 
selling copy, captioned, “A Big Rat 
Jumped in Her Face,” warned read- 
ers about garments manufactured in 
unsanitary surroundings. 


NEW ALLOWANCE 
OF SOAP MAKERS 
BASED ON SALES 


‘Available to All Customers’ 


placed by Amalgamated Clothing Spokesmen for Amalgamated said Clause Included 
Workers of America. that two other large unions, also 
However, developments indicated members of C. I. O., are planning in- 


that the objectives were divided be- 
tween the ostensible purpose of sell- 


stitutional campaigns. They are In- 
ternational Ladies’ Garment Work- 
ers’ Union and the United Mine 


New York, Nov. 27.—New adver- 
tising allowance contracts, being 


ea ing the union label and attacking | ~' > offered by leading soap manufactur- 
4 the United Garment Workers Union, | Workers of America. ers, for the most part, are based on 
a a rival organization which has re- ES sales performances, it was learned 
pe mained with the American Federa- Willis to WPRO today. 
si tion of Labor in the battle over ver- S. P. Willis, for past two years The soap manufacturer’s contracts 
‘9a tical unionism. The Amalgamated |manager of WSBT and WFAM, The | resemble in many respects those of 
i has sided with the Committee on|Seuth Bend Tribune stations, has| other industries described in the 
Industrial Organization. become manager a bac — Nov. 9 issue of ADVERTISING AGE. 
The American Federation of La- a — Pag pete pon! nti With the amount available for pur- 
bor promptly voted a boycott of the WPRO hecomes a Columbia basic sta-| chase of advertising support from 
Fe union label of Amalgamated, its|tjon Jan. 1. dealers, limited in most cases to a 
leaders asserting that the adoption as specific sum per gross or case of the 
: of a label by Amalgamated was in ° soap product, the advertising allow- 
4 violation of an agreement made with G Robinson Changes sine ance is thus tied in with the sales 
ji « United Garment Workers when the wd oe Ps performance of the dealer, and can- 


Amalgamated joined the A. F. of L. 
in 1933. 
While 


spokesmen for Amalga- 


years with Batten, Barton, Durstine 
& Osborn, Inc., has joined Kimball, 
Hubbard & Powel, Inc., New York, as 
account executive. 


not exceed what the manufacturer 
has allocated per unit of his product. 
One manufacturer allows 12 cents 


THE DAYTON JOURNAL-HERALD 


ANNOUNCES THE 
APPOINTMENT OF 


THE 


GEORGE A. McDEVITT 


COMPANY 


444 Madison Ave. - New York 
12 So. 12th St. - - Philadelphia 
New Center Bldg. - - Detroit 
Palmolive Bldg. - - - Chicago 


NATIONAL 


In this new table lamp is contained an electrical hearing device for the deafened 
with the base of the lamp designed to concentrate the sound. Sonotone Cor- 
poration produced the combination. 


per gross on his toilet soap for mass 
floor and other display, supplemented 
by direct consumer advertising, such 


as handbills, radio or direct mail. | advertising. 
Dealers who sell less are paid pro- This company’s agreement for 
portionally. Similar advertising on|handbill advertising provides that 


his. other products is compensated 
for at 10 and 8 cents per case. 

Feature newspaper advertising 
rates additional funds, ranging from 
20 cents per gross of the toilet soap, 
to 15, 12% and 10 cents per case on 
other products. In this instance 
dealers must use no less than two 
column inches per brand, in all news- 
papers regularly scheduled. 

Another manufacturer’s contract 
form is made for 6 months, and 
offers 22 cents per gross of its toilet 
soap for newspaper advertising with 
other products at 12%, 10 and 5 
cents per case. The dealer is re- 
quired to use for one week all other 
advertising media which he _ nor- 
mally uses on a major feature sale, 
such as handbills, window posters, 
floor display, store price cards, win- 
dow display and counter display. 


Bars Competitive Brand 


This manufacturer further speci- 
fies that no competitive brand 
should be jointly advertised at the 
same time that his product is fea- 
tured. The dealer agrees to run ma- 
jor feature sales on four out of six 
products during the 6-month period, 
as well as on two of seven other 
products, at his own option. 

Payments are not deductible from 
invoices for merchandise, and the 
manufacturer agrees that its stated 
rates “are available to all competing 
customers furnishing major feature 
sales of the character herein speci- 
fied.” Proof of insertions must be 


supplied to the soap maker, together 
with evidence of purchase of prod. 
ucts, in order to obtain payment for 


the dealer provide as much space 
and circulation as he normally does 
on a major feature sale, and to sup- 
port the drive for one week with 
supplementary promotion such as 
window posters, floor display, ete. 
Manufacturer’s electros and mats 
are to be used. 

Payment for this service varies 
from 14 cents per gross on the toilet 
soap, to 8 and 4 cents per box on 
other products. Other provisions, | 
such as selection of products for fea- 
ture sales, and restraint on promo 
tion of competing brands, apply here 
also, as do method of payment. and 
the statement that the payments are 
not to be considered as a reduction 
or set-off against the sales price. 


Available to All 


In this contract, the manufacturer 
“agrees the above rates are avail: 
able to all competing customers fur: 
nishing major feature sales of the 
character herein specified.” 

Another manufacturer offers a sim: 
ilar contract which allows 12% to 10 
cents per box on five soap products 
for newspaper advertising, and 8 
cents per box for handbill advertis: 
ing. Here, dealers must run at least 
four major features on one product 
and two complete major features 02 
the remaining four products, either 
in newspapers, or in handbills, or in 
both. 

In this case too, the manufacture! 
agrees that similar arrangements are 
available to all competing customers 
who comply. 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use ‘‘Reserve Illustra: 


P ADVERTISING 
REPRESENTATIVES 


tions’’ submitted 10 days approval 
by mail from world’s largest file. 
Cost only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


NEW YORK CHICAGO DETRO!! 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 


Lewis B. Rock 
: ! 
PUBLISHER Complete Direct Mai spo 


: Dayton, Ohio 
7 November 20, 1936 
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LONDON 
175, Piccadilly, W.1. 


DAY the 13th] 


What do you mean—UNlucky ? 


Into the bag go all the “unlucky” superstitions—no room for them here! 
On FRIDAY, NOVEMBER 13th, we scored our 13th CONSECUTIVE 
ADVERTISING GAIN when we went to press with our 90th ANNI- 
VERSARY AND Ist CHRISTMAS ANNUAL ISSUE of 208 pages— 
containing 68,412 lines of advertising. 


This smashes every TOWN & COUNTRY record! 


—it is our biggest issue in 90 years 

—it carries our greatest advertising linage in 90 years 
—it is our biggest revenue-producer in 90 years 

—it will have our largest circulation in 90 years 


It marks a 61.7% advertising gain over our big December 
1935 issue, and completes a total linage for 1936 of 
475,971 lines 
a GAIN over the 1935 total linage of 
79,857 lines 


And that’s nothing to what’s coming! 


Don’t close a single advertising list for 1937 until you get 


the new TOWN & COUNTRY’S complete story for 1937. 


Here’s What the Editor Has To Say: In celebrating our 90th Anniversary, we have 
refrained from merely reprinting old material. Where vitality survived we have adopted 
and interpreted it with the viewpoint of 1936; where new features seemed important, we 
have treated each one according to its special demands. 

As a Christmas Annual, we have added new names and more color; we have tried rather 
to expand our natural scope implied in the words “Town” and “Country,” than to give 
you a timeless volume of stories and art reproductions. We want each Christmas Annual 
to be recognized as a living record of the year that produced it. More people are buying 
TOWN & COUNTRY than at any time since 1846, and that’s enough to encourage 


THE EDITOR 
Harry A. Bull 


N & COUNTRY 


MADISON AVENUE, NEW YORK 


PARIS BERLIN MILAN 
66, Rue Taitbout, 9e. Albrechtstrasse 15, N.W.6 78, Viale Montenero 
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SELL 10 
AMERICA’S 
GLORIFIED 

HOMES 


America’s Largest 
Luxury Group 


ENTERED around America’s Town and 

Country Clubs is the social life of two 
and one-half million men and women, their 
families and friends—the world's largest 
luxury group. 


Here is a market of concentrated buying 
power that is definitely on the upgrade. 
Club business has increased over 30 per 
cent. 


Membership rosters are filling up. Wait- 
ing lists are appearing again. Every- 
where there is evidence of more club activ- 
ity than at any time since 1929. 


These better clubs — America's Glorified 
Homes—now are making needed improve- 
ments, long deferred through necessity. 
Outmoded and worn furnishings and equip- 
ment MUST be replaced. 


So, this vast market is wide open and re- 
ceptive to manufacturers and distributors 
of equipment, furnishings, food, liquor and 
all other products necessary to the con- 
duct of these modern clubs. 


Club members expect and demand niceties 
of furnishings, service, food and surround- 
ings equal and often superior to those 
enjoyed in their own homes. 


Keen visioned advertisers readily will see 
the “double value" in advertising to this 
quality group, because acceptance of a 
brand or trade mark at the club invariably 
leads to acceptance in the member's home. 


Fortunately, you need only one medium 
to reach the buyers for America's bona 
fide, worth-while City Clubs and private 
Golf and Country Clubs. That medium 
is CLUB MANAGEMENT. For fifteen 
years this specialized publication has been 
the working tool of all executives interested 
in club operation. 


CLUB 
Management 


‘ 


PATTERSON PUBLISHING COMPANY 


Incorporated 1906 


(Also Publishers of The AMERICAN RESTAURANT) 


5 SO. WABASH AVE., CHICAGO 
551 FIFTH AVE. NEW YORK CITY 


RAW MATERIAL 
PRICES FACTOR 
IN FIC CHARGE 


Yeast List Affects Competition 
in Bread, Claim 


Washington, D. C., Nov. 25.— 
Whether the Robinson-Patman Act 
applies to a commodity used as one 
of several raw materials in the 
manufacture of another product, and 
which loses its identity in the proc- 
ess, is the question raised by 
charges filed by the Federal Trade 
Commission against Standard 
Brands, Inc., New York, one of its 
subsidiaries, and Anheuser-Busch, 
Inc., St. Louis, alleging discrimina- 
tory price schedules in the sale of 
yecst 

Even more significant was the 
statement made at F. T. C. head- 
quarters that filing of complaints un- 
der the Robinson-Patman Act will 
have become almost a daily routine 
by the first of the year. Each such 
complaint will involve a different 
factor, however, it was indicated. 


Same Price Scale 


Standard Brands, Inc., Standard 
Brands of California and Anheuser- 
Busch, Inc., have identical price 
structures, according to the Com- 
mission’s complaint. They charge 
bakers 25 cents for purchases of 
from 1 to 150 pounds of yeast, with 
progressively lower prices as the 
quantity is increased, until a mini- 
mum of 14 cents a pound is charged 
for monthly purchases of 60,000 
pounds or more. 

The same alleged price discrimi- 
nation exists in the sale of foil 
yeast, 27 cents per dozen being 
charged for 300 pieces per month, 
and 30 cents for less than that 
quantity. 

Since yeast is mixed with flour in 
the ratio of from 1% or 2 to 100 
pounds, experts believe the Commis- 
sion will encounter some difficulty 
in proving its contention that the 
alleged discrimination in yeast 
prices “has been or may be, substan- 
tially to lessen competition, or to in- 
jure, destroy, or prevent competition 
in the manufacture, sale and dis- 
tribution of bread and allied prod- 
ucts.” 

Practice and Theory 


One of the defenses set up by 
Kraft-Phenix Cheese Corporation, 
Chicago, in its reply to. similar 
charges by the Federal Trade Com- 
mission, was that a price scale em- 
bracing reasonable quantity dis- 
counts has no practical effect upon 
competition between the retailers 
handling the products. This defense 
would seem to be even more appro- 
priate in the case of yeast, repre- 
senting 2 per cent or less of the fin- 
ished product. 

The complaint against Standard 
Brands, Inc., is particularly interest- 
ing to those who have followed the 
operations of the Robinson-Patman 
Act, because it was one of the first 
to announce conformance by abol- 
ishing promotion allowances of any 
character. Great Atlantic & Pacific 
Tea Company retaliated by notifying 
store managers to discontinue fea- 
turing any Standard products, in- 
cluding yeast, and to remove all 
Standard advertising from the prem- 
ises, including permanent yeast 
markings from refrigerators. 


Caldwell to Michigan 


Jacques A. Caldwell, formerly of 
the Chicago Herald and Examiner, 
has joined the promotion and mer- 
chandising staff of the Port Huron, 
Mich., Times-Herald. The publication 
inaugurated a Sunday issue Nov. 
29. It has been published as a six- 
day paper since 1898. 


WXYZ Builds Antenna 


WXYZ, NBC-Blue network station 
in Detroit, has begun construction on 
a new 474-foot vertical antenna. The 
new structure will mean wider cover- 
age for the station. 


Getting Personal 


Dog shows have an extra kick for Burr Robbins, General Outdoor 
Advertising Co., Chicago his two children exhibited their German 
Shephard playmate, Mimi of Shereston, at the annual event in Chicago 
last week... 

Ralph Sayres, sales director of Station KYW, Philadelphia, is taking 
congratulations on newly arrived Gilbert Hunt Sayres, wt., 814, pounds. 


Adding civic duties, Arthur Sebert, secretary of the Outdoor Adver- 
tising Association, Hartford, has been appointed member of the Con- 
necticut Chamber of Commerce legislative committee and John R. Rolfe, 
publisher of the Hartford Times, soars high on the aviation com- 
mittee. .. 

Harold Winchester, treasurer, J. B. Lyons Co., Albany, is represent- 
ing the American printing industry on the five-member commission 
from the United States at the International Industrial Conference, open- 
ing in Geneva, Nov. 30.... 

Alexander V. Dye, director of the Bureau of Foreign and Domestic 
Commerce, told the National Foreign Trade Convention in Chicago that 
he is content with the name he inherited from his forefathers—that is, 
until he visits Germany, where they address him as “Herr Dye.” ... 


READY FOR THE "BIG GAME" 


Just before the mock football game staged by Associated Oil Co. and Adver- 
tising Club of San Francisco at the Palace Hotel prior to the California-Stanford 


tussle. Harold Deal, Associated advertising manager (standing), is pepping up 
"Stub" Allison, California coach and Doug Montell, who handles Associated's 
grid broadcast. Five hundred of the Coast city's advertising fraternity attended. 


William Gaxton, now starring in “White Horse Inn,” is a major 
stockholder in Charbert, Inc., and passes on all the company’s copy, 
contributing many valuable ideas, his associates say. However, he has 
had to take a little ribbing from outsiders on the current theater pro- 
gram advertising which features his enthusiastic endorsement of Char- 
bert eau de Cologne. . . 


Tom Fizdale, who handles publicity for the Fibber McGee & Molly 
show, as well as several others, was to be cast in an unusual role in the 
aforementioned show Nov. 30. He will play the part of a _ press 
agent... > 


Mabe! Rust, former a. m. of Adler’s Kansas City women’s wear 
specialty store, has confided plans to set up an office for a technical 
service to specialty stores. . And farm life is going to occupy 
Stanley Spencer “from now on.” He has resigned as commercial man- 
ager of Station WGY, Schenectady. 


James A. Farrell, who serves as chairman of the National Foreign 
Trade Council just for fun, is credited with achieving striking econo- 
mies in the foreign marketing of the United States Steel Corporation 
some years ago by consolidating all export activities. Before that, each 
subsidiary went it alone. ... S. Bowles King, former advertising man- 
ager of the Sullivan Machinery Company, Chicago, is doing some ex- 
perting for the Underwriters’ Laboratories in the Windy City... . 


Engineering Advertisers Association paid a delicate compliment to 
Bill McFee, of American Rolling Mill Company, Middletown, O., and 
new president of the National Industrial Advertisers Association. Hear- 
ing that Mr. McFee was going to be in Chicago next month, the asso- 
ciation called off its annual Christmas party in favor of hearing him 
CS 


G. D. McGivern, who toils for the Chicago office of J. P. McKinney 
and Son, newspaper representatives, is the brother of the media direc- 
tor of Blackett-Sample-Hummert, Inc., Chicago agency... . 


Courtenay Brandreth, president of Allcock Mfg. Co., spends three 
days a week and four months a year painting birds in flight—and selling 
his work to substantial art patrons. In spite of this hobby and others 
which take up a good deal of time he has doubled the family business 
since taking charge in 1928. ... 


Frank Fehlman, now a newspaper counsel, was quoted at length last 
week by the New York Herald Tribune on how to hook musky around 
Clayton on the St. Lawrence... . 


The engagement of Joseph Bohan, export manager of the Centaur 
Company, and Ruth E. Maloney, was announced Thanksgiving Day. 
The wedding is planned for the spring. . . 

Warren Brooks, Mathes production manager, greeted his first child, 
Joan Patricia, last week. While absent at the hospital ceremony, the 
art department transformed his office into a nursery and the copy staff 


dashed off a booklet of appropriate verse to commemorate the 
event. ... 


John Zellers, Remington Rand v. p. and sales chief, has based his 
personal sales education for years on Solomon’s writings and Emerson’s 
essays. ... 

David Stern, publisher of the Philadelphia, Camden and New York 
newspapers, is the subject of an article by Don Wharton in the Decem- 
ber Scribner's. The article compares William Randolph Hearst and 
Stern with credit to both. . 

William Griffin, publisher of the New York Sunday Enquirer, who 
has just returned from Europe, where he was the guest of three rulers 


and many prominent persons, spoke on Nov. 18 on WHN on. “The 
Jews and Communism.” . 


(Advertisement) 


PRODIGY 


Beverly Anne Welch, age 4, has made, 

big hit with Baltimore listeners with he 

trap drum performance on WFBR; 
“Tomorrow's Stars." 


WEBR’S “FUTURE 
STAR” SHOW REAL 
RADIO SPOT BUY 


Available for sponsorship op 
WFBR, Baltimore’s N. B. C. Red 
network outlet, is ‘‘Tomorrow’s 
Stars’’—a show with powerful lis. 
tener pull plus unusual merchandis. 
ing tie-up. 

The show is conducted by George 
Schaefer and features local talent— 
both ‘‘kiddie’’ and adult. Three 1) 
minute periods per week are sold fo: 
sponsorship. There is also an hour's 
broadcast on Saturday morning 
from the stage of the New Theatre 
which is not sold commercially, but 
of course, adds tremendously to the 
appeal of the show. Costs for time 
and talent run about $225 weekly 
Full details are available from 
WFBR or their national representa- 
tives, Edward Petry & Co. 


DIRECTOR! 


George Schaefer, who directs ‘Tomor 

row's Stars" for WFBR, has already to 

his credit the development of a majo’ 
network star—Mary Small. 


SUCCESS! 


Elaine Pfeifer, who appears on WFBRS 
"Tomorrow's Stars," has also sung ove! 
the big-time network. 
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We all have our affinities . . . for foodstuffs, for mates, for reading matter. 
No diet, no magazine, can be all things to all people. What kind of 
people, then, have found that News-Week is their particular meat? What 
kind of people are these 225,000 odd who have an affinity for News-Week’s 
special way of presenting the week’s news — accurately, speedily, impartially? 
. . . We have checked this rather carefully. Most of them (7 out of 10) 
iw in the executive and professional class. They make good money (aver- 
aging some $7,000 a year). They have homes and cars and a modicum laid 
by against their special needs. They are, we believe, pretty substantial citizens, 
non-fanatical and quite able to form their own opinions . . . which, editori- 
ally, we let them do. Some 225,000 of these people buy News-Week, 
regularly, for a reason. They will also buy your product for a reason. Why 


not present it to them? 


NEWS-WEEK 
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B & W Persist 
in Featuring © 
Premium Idea’ 


Louisville, Ky., Nov. 24.—Its cam- | 
paign featuring the premiums avail- | 
able with its two cigarette brands 
was renewed on two fronts by Brown 
& Williamson Tobacco Company last 
week. 

A full page in color in The Amer- 
ican Weekly made a special winter 
appeal for Kools, the mentholated 
cigarette, also laying stress on pre- 
miums and inviting readers to write 
for a free 28-page booklet reciting 
the entire list of gifts available for 
coupons. 


Raleigh Sampling Campaign 


A sampling campaign launched in 
several cities this week for Raleigh 
cigarettes also emphasized the pre- 
mium idea. The sampling is being 
done in special boxes holding five 
Raleighs, a special sticker explaining 
that whether the smoker fancies 
mentholated or non-mentholated cig- 
arettes, he can stiil get something 
extra for his money. 


TRAILER MAKERS 


T0 PUSH ACTION 
ON REGULATION 


Chicago, Nov. 23.—The first na- 
tional convention of the Trailer 
Coach Manufacturers Association 
opened here Thursday with mixed 
expressions of jubilation over the 
growth of America’s lusty new infant 
of industry, and concern Over an ex- 
pected wave of regulatory legislation. 

Speakers predicted that next Jan- 
uary state legislators will propose 
various measures to set up standards 
for trailer sanitation and construc- 
tion, and to draw tax revenues from 
the new vehicles. They suggested 
that the industry assume the initia- 
tive in proposing legislation. 


Cite Camp Hazards 


W. Russel Wilday, of Peoria, sec- 
retary-manager of the association, 
said that the industry realized the 
need for regulation. Committees are 
to be appointed to draft tax and regu- 


lation bills to be presented to all 
state legislatures. 

Many hazards exist on the roads 
and in camps from unregulated use 
of trailers, Sidney Williams, director 
of highway safety for the National 
Safety Council, told the manufac- 
turers. Toilets in trailers constitute 
a health problem, and many of the 
home-made trailers are poorly con- 
structed and lack proper lights and 
brakers, he said. 

Coaches traveling from one state 
to another will encounter varying 
regulations, unless the manufacturers 
help to draft new legislation, Lou 
Wallace of Iowa, former president of 
the American Association of Motor 
Vehicle Administrators, told the gath- 
ering. 


Finance Field Open 


Experience to date has shown that 
trailer purchasers are generally good 
risks, John R. Walker, managing di- 
rector of the National Association of 
Sales Finance Companies, declared. 
He stressed, however, that experi- 
ence of sales finance companies in 
this field has been limited to the past 
year, although trailer manufacture 
has a longer history. 

Financing of trailer purchases is 
increasing rapidly, he said, and fur- 
ther gains will be made now that the 
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BALTIMORE 
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and Sunday American 


Average net paid circulation of the Sunday American for six months 
ending September 30, 1936—230,239; the largest in all the South. 


Nationally — Hearst International Advertising Service—R. E. Boone, Gen’l Mgr. 


FOOD MAKERS REACH THE TRAILER 


General Mills, Inc., and Geo. A. Hormel & Co. collaborated with the trailer 
group at the series of auto shows to display life on the road, in this case, in an 
Edwards Homemobile. 


trailer industry is swinging into mass 
production. 

There are four great markets for 
the trailer manufacturer, and like- 
wise for the sales finance company, 
he pointed out. 

“There is an increasingly large 
number of trailers bought by manu- 
facturers, for commercial purposes, 
such as retailer contact,” he said. 
“Then there are the persons who 
with fixed abodes, who buy trailers 
for purely recreational use. There is 
no special credit problem in these 
two groups. 

“The largest group of prospects, I 
believe, consists of those who will 
use the trailer as a permanent home. 
These are the middle-aged, of modest 
income, who like to travel and may 
wish to escape travel conditions. 
Then too, there is the artisan, the 
skilled worker or the laborer, who 
will use the trailer to go to places 
where opportunities for work are 
best. In many cases, foremen and 
workmen on large dam construction 
projects in the West are now using 
trailers as their permanent homes.” 


Are Good Risks 


At first glance, the latter two mi- 
gratory groups might appear to rep- 
resent a tremendous credit risk, he 
said. The individual, however, who 
employs the trailer to find lucrative 
work, is increasing his economic ef- 
fectiveness. Proper reserves. will 
take care of what credit losses may 
occur, he said. 

The trailer manufacturers held 
their first group meeting in August 
at Sandusky, O. Coincident with the 


first national convention here, seyv- 
eral hundred thousand visitors to the 
Chicago automobile show jammed the 
elaborate exhibit of trailers in the 
International Amphitheater. 


Three Name Collins 
To Handle Advertising 


Lorin Collins & Associates, Chi- 
cago, have been appointed by Kirk, 
Ross and Wallace, Ltd., Chicago, 
liquor importer, as their agency. Di- 
rect mail, posters and class publica- 
tions will be used. 

Putnam & Charles, Chicago, also 
have appointed the Collins agency 
for a campaign in school magazines 
and architectural papers. Majestic 
Surgical Instrument Co., Chicago, 
manufacturer of physiotherapy and 
short wave appliances has named 
the agency for a campaign in med- 
ical, dental and institutional papers. 


G-E to Use Newspapers 
for Mazda Advertising 


General Electric Co., Schenectaday, 
N. Y., will use newspapers to adver: 
tise Mazda lamps. Tie-in advertising, 
including window display and counter 
display material, is being sent to all 
Mazda dealers. 

The agency in charge of this di: 
vision of General Electric is Foster 
& Davies, Cleveland, O. 


Agency for Agasote 


Agasote Millboard Company, Tren: 
ton, N. J., Homasote insulating and 
building board, has appointed Wild: 
rick & Miller, Inc., New York, t0 
handle its advertising. Magazines. 
farm papers and trade papers are to 


be used. 


NEW CREATION SCORES 


HIT WITH AD MEN! 


New and Better kind of Photostats 


just recently created by ATLAS. There's nothing like it and any Art 
Director who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best 
of ordinary photostats. Records ALL tone values from extreme blacks 


| 
| @ It's been a winner from the word "'go'—this new kind of photostat 
| 
| 
| 


photographs. 


to pure whites and stands out in your comprehensive layouts like real 
Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. Call ATLAS today for com- 
parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


| 4 Chicago Locations @ Ali Phones: FRAnkIin 3470 
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FOREIGN TRADE 
MEETING SEEKS 
‘DIRECT’ HELP 


(Continued from Page 10) 
»rogram and the unconditional most 
favored national principle on which 

is based, but suggested that pro- 
cedure be simplified. 

“It would make for greater effi- 
ciency, for instance,” said the resolu- 
tion, “if briefs and appearances at 
public hearings were specifically in- 
yited only from industries or com- 
modity groups on whose products the 
eranting of concessions is under con- 
sideration by our Government. 

“Under present procedure all whose 
trade might be affected, even re- 
motely, must file briefs or enter ap- 
pearance. The present practice of 
allowing all parties to make presen- 
tation on any item, however, should 
pe continued.” 

This resolution asserted that the 
reciprocal principle is violated when 
a country having a trade agreement 
with the United States permits un- 
controlled entry from a third coun- 
try of goods which have been subsi- 
dized in any form to a degree preju- 
dicial to this country’s ability to 
compete. It asked that suitable steps 
be taken to remedy the situation. 

On broad policies of basic im- 
portance, the convention asked for 
eventual return to gold at a fixed 
ratio and balancing of the budget, 
as well as reconsideration of laws 
requiring the purchase of silver for 
monetary purposes. 


Hard to Collect 


The resolutions also revealed that 
in some cases American exporters 
are having as much difficulty in col- 
lecting for their goods as the Gov- 
ernment is encountering in getting 
its war loans returned. As a result 
of the work of the National Foreign 
Trade Council, it was related, an 
agreement has been negotiated with 
Brazil, resulting in refunding of $30,- 
000,000 of “blocked balances.” 

“Our exporters are entitled to the 
aid of the Department of State,” the 
resolution continued, “in concluding 
reciprocal trade agreements, first, by 
arranging that the foreign govern- 
ment shall provide adequate assur- 
ances of the liquidation of blocked 
balances, and second, giving ap- 
propriate aid to the negotiation of 
refunding agreements with such gov- 
ernments. 

“Our exporters call attention to 
the present situation in respect to 
such immobilized balances in various 
countries, and recommended that the 
Administration exert unremitting 
effort to improve our trade relations 
with such countries, and to, assist 
in recovering our exporters’ blocked 
balances,” 

The Robinson-Patman Act also 
‘ame in for mention, the convention 
irging an amendment specifically ex- 
empting the export trade from its 
provisions, 


Science Digest to 
Appear December 1 


The first issue of Science Digest, 
locket-size monthly, published by 
Sclence Digest, Ine., Chicago, will ap- 
hear Dec, 1, 

It will contain a digest of articles 
ndensed from scientific magazines, 
‘tom technical books and from radio 
‘Oadcasts of a scientific nature. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Two Join Mirror 


Harris Horton, formerly account 
executive with Kimball, Hubbard 
and Powel, Inc., New York, has 
joined the local advertising depart- 
ment of New York Mirror and will 
handle men’s wear accounts. Wil- 
liam R. Rogers, formerly with Wash- 
ington Herald, has also joined the 
local advertising department of the 
Mirror. 


Form Stelle Agency 

B. W. Stelle, Inc., has been organ- 
ized as a general advertising agency 
at 1623 Walnut St. B. W. Stelle is 
president and general manager; Cur- 
tin MacAfee, vice-president and pro- 
duction manager; E. C. McConaghy, 
secretary and space buyer: C. B. 
Stelle, treasurer, and Harry H. Ayers, 
art director. 


Small Georgia 
Town Victor in 
Power Contest 


Atlanta, Ga., Nov. 25.—Taking 
large display space in 200 newspa- 
pers, the Georgia Power Company 
last week announced winners of its 
year-long “Home Town Electrical 
Contest” designed to stimulate con- 
sumption of electricity in cities 
throughout the state. 

The contest, opened in November 
of last year, carried prizes for the 
municipalities totaling $10,600. 

Top honors and prizes aggregating 
$1,500 went to Woodbine, Ga., with 


a population of 355. The prize money 
is to be spent for civic, charitable 
and educational purposes by the win- 
ning towns. 

According to the contest tabula- 
tions, the individual Woodbine 
homes averages consumption of 2,- 
940 kilowatt hours during the year 
more than triple the average of 
705 kilowatt hours for homes 
throughout the country. 

Prize checks are to be presented to 
representatives of the winning towns 
at Atlanta Dec. 4, with a tie-in broad- 
cast of the ceremonies over Station 
WSB. 


Hix to Move 
Sid Hix Creative Cartoon Service, 
Chicago, will move Dec. 1 to 333 N. 
Michigan Ave. 


Thompson in New Post 


The Larrowe Milling Co., Detroit, 
manufacturer of Larro Feeds, has ap- 
pointed L. S. Thompson advertising 
manager. He was formerly copy- 
writer for Campbell-Ewald Co., De- 
troit. 


Thoenebe with Arndt 


Herman S. Thoenebe, formerly ad- 
vertising manager of American Engi- 
neering Co., Philadelphia, has been 
appointed director of Industrial ad- 
vertising of John Falkner Arndt & 
Co., Inc., Philadelphia. 


Agency Moves 


De Bellis, Kelsey & Buoni, Inc., has 
moved from 1 E. 54th St., New York, 
to 655 Fifth Ave. The new phone 
number is Eldorado 5-6982. 
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Film Used in | 
Campaign for 
‘Snow Trains’ 


Boston, Nov. 25.—A sound film, de- 
picting winter beauties of New Eng- 
land, has been released for circula-| 
tion among New England and New| 
York schools today by the New York, 
New Haven & Hartford Railroad to 
back a drive for travel on week end 
“snow trains.” 


planning a complementary campaign 
in metropolitan New York newspa- 
pers and many of the cities in lower 
Connecticut featuring the week end 
trains and one-day trips to the 
Berkshires in Massachusetts and 
equally famous spots in New Hamp- 
shire and Vermont. 


Colton Handles Campaign 


The film was made by the Cine- 
Marine Co., New York, with Lowell 
Thomas as commentator. Wendell 
P. Colton Co., Boston, is handling 
the campaign and W. H. Downes is 


At the same time the railroad is|account executive. 


Agency for Jacobson 


Jacobson & Co., New York, con- 
tractors and metropolitan sales rep- 
resentatives for Acousti-Celotex Min- 
eral Tile, sound absorbing material, 
have appointed Anderson, Davis & 
Platte. Inc., New York, as advertis- 
ing agents. 
handle the account. 


Writes Editing Book 


Douglas G. Woolf, editor, 


“The Business Paper Editor 


the McGraw-Hill Book Co. 


T. H. Anderson, Jr., will 


Textile 
World, is the author of a new book, 
at 
Work,” which has been published for 
The Associated Business Papers by 
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Tuning up to the season, Ben-Burk, Inc., is placing this elaborate display for 
Old Mr. Boston products in retail stores throughout the country. 


LONDON DAILY 
POINTS FOR 3 
MILLION SALES 


“Express” t Canvass Eight 
Million Homes 


London, Nov. 17.—-The London 
Daily Express, morning newspaper 
owned by the Lord Beaverbrook in- 
terests, today launched a circulation 
drive with 3,000,000 net daily sales 
as its goal. 

The campaign, as outlined by 
executives of the newspaper, contem- 
plates personal calls on eight mil- 
lion homes in England, Scotland, 
Northern Ireland and Wales. 

No premiums or special induce- 
ments will be offered in the new 
drive, ADVERTISING AGE was told by 
a spokesman for the newspaper. 

Expenditures for the campaign 
will run more than $1,000,000, ac- 
cording to a statement made by offi- 
cials of the publication, probably 
setting a record. 


Give October Sales 


Net sales for October were 2,106,- 
506 copies daily, according to a state- 
jment from the publication. 

Proclaiming in its own news col- 
| umns that “The Daily Express has 
ithe largest daily net sale in the 
| world,” the newspaper told its read- 
jers how and why the circulation is 
|\to be stepped up. 

“There are ten and a half million 
homes in Great Britain, therefore, 
one household in every five is already 
receiving The Daily Express each 
day ... the directors will now start 
a campaign to bring the paper into 
another million homes. 

“The Daily Express will not stop 
there. It desires to serve the whole 
jnation. With that purpose in view, 
The Daily Express will send its rep- 
resentatives to call on the homes of 
those who are not at present taking 
this newspaper.” 


Sees Canvass “Army” 


| Referring 


to this drive for the 
extra million circulation, the British 
trade press looks upon it as “‘just the 
order of the day.” 

“High circulation blood-pressure 
prevails in the newspaper world. The 
Daily Exwpress challenge is a _ bold 
one,” said the World’s Press News. 
“Renewed canvassing is therefore the 
order of the day; in cost, a matter 
of several hundred thousand pounds. 
There will be casualties on all fronts. 
It will result in armies of door-to- 
door canvassers following each other 
around.” 

Whether The Daily Express owns 
the largest British circulation today, 
as it maintains, is a debatable ques- 
tion. For its closest rival in mass 
circulation, The Daily Herald, is not 
a member of the British Audit Bu- 


' 


| reau of Circulations. 


It furnishes a 
circulation statement, audited by one 
of the country’s foremost public 
accountant firms, giving its circula- 
tion “in excess of two millions.” 

Among other London national 
dailies with circulations in excess of 
one million, as of June, 1936, were 
The Daily Mail, 1,660,265, and the 
News Chronicle, 1,360,666. 


M.A.S.A. Announces 


Training Course 


Mail Advertising Service Associa. 
tion, New York, will launch a course 
designed for salesmen of direct mail 
Jan. 6. 

Nine lectures comprise the course, 
which will be given at the New York 
Museum of Science and Industry. 


Ritchie Reorganizes 


Effective Dec. 1, David G. Ritchie 
Advertising, Houston, Tex., will be 
reorganized as Ritchie, Colby, Thomp- 
son & Co., with Mr. Ritchie general 
manager, and Frank O. Colby, Joseph 
G. Thompson, J. Murray Hooke and 
E. M. Uhls as principals. 


The Symbol of 
NATION-WIDE 


Air Express Service 


This winged sign is the speed symbol of 
Air Express Service that is NATIO}- 
WIDE—that transports Air- Express 
shipments 2,500 miles overnight. It is 
the emblem of the unified NATIOX- 
WIDE Air Express system comprising 
planes, trains, trucksand anarmy of men. 


SUPERIOR ADVANTAGES 


OF AIR EXPRESS 


* Prompt pick-up and spe- 
cial delivery of shipments 
at no extra charge door-to- 
door between 216 cities in 
the United States and Can- 
ada and 32 Latin-American 
countries. 


* 
*K 
* 


Low, economical rates. 

Night and day service. 

One organization — one re- 
sponsibility. 

For service or information telephone 
any Railway Express office or write for 
booklet “How to Profit by Air Express 
to Railway Express Agency Inc.. - 
Park Ave., New York. 


AIR EXPRESS 


DIVISION 
RAILWAY EXPRESS AGENC* 
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i | AS A NEWSPAPER: Two days before Christmas, 1875, The 
Thomp- | 
reneral . P ‘ ‘ ° 
Joseph Chicago Daily News made its debut—dedicated to the independent 
—_ publication of the NEWS. It continues to hold to such an ideal site 
| steadfastly. Only last November 2, at the climax of the political battle, 
Time magazine stated: “. .. for campaign balance and fairness 
most observers rate it [The Daily News] at Chicago's top.” 
— | 
| 
AS AN ADVERTISING MEDIUM: The Chicago Daily News has | 
f | both MORE and BETTER Home Coverage than any other daily | 
DE | newspaper in Chicago. Over 410,000 able-to-buy families welcome | 
= The Daily News into their homes every evening. Advertisements | 
ATION: ss A : : | 
Expres deliver results when inserted in The Daily News. 
ATION 
nprising 
y of men. 
AGES 
THE CHICAGO DAILY NEWS 
spe- 
pnts 
pto- 
can —Chicago’s Home Newspaper | 
| With the Most Valuable Circulation in the City 
a GEORGE A. McDEVITT CO., Eastern Advertising Representatives . . . 444 Madison Ave... NEW YORK . . . 12 S. 12th St., PHILADELPHIA 
poe JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail . . . 444 Madison Ave., NEW YORK 
e530 J. RAY SCOLARO JR., Manager Detroit Office . . . 4-119 General Motors Building, DETROIT 
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New Longines 
Birthday Copy 
in Rotogravure 


New York, Nov, 24.—As one fea- 
ture of the celebration of its 70th an- 
niversary, Longines-Wittnauer Com- 
pany has placed a 300-line rotogra- 
vure advertisement with 36 news- 
papers in 35 cities for publication. 
The copy, released through Arthur 
Rosenberg Company, is the first to 
appear in newspapers on Longines 
watches, 

No other newspaper copy is sched- 
uled at present but it is possible that 
there will be more. The effect of the 
first advertisement on dealers will 
be a factor in deciding on the con- 
tinuation of the campaign. 


Will Use Magazines 

The newspaper copy and the adver- 
tisement in the Nov. 22 Saturday 
Evening Post, one of four magazines 
on the schedule, feature six special 
models. Three are named after his- 
torical characters prominent when 
the enterprise was born and two are 
titled “70th Anniversary Presenta- 
tion Watch.” 

These models are also being men- 
tioned this month in brief announce- 


ments with the Longines musical 
note time signals now being broad- 
cast on 30 stations. 

They are illustrated again in win- 
dow displays calling attention to the 
anniversary. A special) effort was 
made to place these displays in cities 
in which the roto copy will appear. 


Warner Bates on Own 


Warner Bates, at one time adver- 
tising manager of the H-O Cereal 
Company, Buffalo, has resigned as 
secretary of the New York State Au- 
tomobile Association to start a busi- 
ness of his own in Albany. 


Potter to East 


After four years as vice-president 
in charge of the Western office of 
Erwin, Wasey & Co., Z. L. Potter has 
become vice-president of Benton & 
Bowles, New York, assuming his new 
duties Nov. 23. 


Burgee Advanced 


Henry V. Burgee has been elected 
vice-president of Parsons Paper Co., 
Holyoke, Mass., succeeding the late 
yeorge A. Eastwood. Mr. Burgee was 
formerly in the sales department. 


Miller Agency Expands 

M. Glen Miller, Chicago advertis- 
ing agency, has taken larger quarters 
in the Willoughby Tower, 8 S. Mich- 
igan Ave. 


WOOL COMPANY 
WAVES TORCH 10 
SPUR INDUSTRY 


Launches Drive to Urge Wage 
Increases 


Harrisville, R. IL, Nov. 27.—A new 
tack in the much discussed pro- 
gram of selling business to the pub- 
lic has been undertaken today by 
the Stillwater Worsted Mills with a 
campaign urging fellow’ business 
organizations to raise wages and 
better working conditions. 

The campaign is being carried with 
500 line advertisements in an ex- 
tended list of New England news- 
papers. 


Announces Wage Increases 


While making a general plea to 
business, the company also frankly 
cites conditions in uncomplimen- 
tary terms in its own field, and car- 
ries a warning that failure of the 


... 4/6 of a cent will carry 
a page ad to a car owner 


CHICAGO 

200 East Ontario Street 
Telephone Superior 0468 
NEW YORK 

Empire State Building 
Phone Pennsylvania 6-6775 
DETROIT 

General Motors Building 
Telephone Madison 8711 
COLUMBUS, OHIO 


722 Linwood Avenue 
Telephone Evergreen 4391 


POPULA 


88: per cent 


OWN CARS 


A survey of Popular Me- 
chanics’ subscribers and 


news stand buyers shows 
that 88.5% own cars, with 23% of the families 
owning more than one. . . And they are buy- 
ing new cars fast. 21% of Popular Mechanics’ 
readers bought new cars during the first six 
months of 1936. 24% bought new cars during 
1935, and 14.1% bought in 1934. Advertisers 
of accessories will be interested in knowing 
that 75.8% of Popular Mechanics’ readers buy 
accessories by brand name... . And adver- 
tisers of either automobiles or accessories will 
be interested in knowing that, because of their 


knowledge of mechanical 


things, 37.1% of 


Popular Mechanics’ readers are consulted by 
friends regarding the purchase of cars and 
accessories . . . Readers of Popular Mechanics 
Magazine are more than buyers of automotive 
products. They are ‘‘salesmen’”’ for them. You 
can reach the over half a million men readers 
of Popular Mechanics at $1.46 a page a thou- 
sand—one-sixth of a cent per car owner... 
These figures speak volumes to the men who 
want to sell automobiles and accessories in 


nineteen thirty-seven. 


CHANICS 


mogagine 


TIME MARCHES BEFORE FLASHER 


“a3 a 


: 


CHRISTMAS 
GIFT 
oy 


THeee GENERATIONS 


Holiday gift display of Elgin National Watch Co. with the illumination designed 


to give a neon effect to the word “Elgin.” 


Ettlinger Advertising Co., Chicago, 


created the display. 


industry generally to respond will 
cause repercussions among. those 
attempting progressive action. 

In one insertion addressed to 
“American Business,” the textile 
organization combines an announce- 
ment of wage increase varying from 
$3 to $5 a week with the state- 
ment: 

“Our Nation is committed to, and 
determined to have a 1936 kind of 
civilization. 

“Our Nation has resources to sup- 
ply and maintain such civilization, 
and business as now constituted 
cannot endure unless’ these re- 
sources are utilized. 

“Such a civilization resulting from 
the free utilization of the national 
resources. can be maintained only if 
the incomes of the people are suffi- 
cient to support it. 

“It is up to business to establish 
wage scales that will support the 
civilization to which the nation is 
now committed.” 

Detailing the wage increases to 
be put into effect by the Stillwater 
company, it is added: 


Plea to All Industry 


“We earnestly hope that similar 
wage advances may become effec- 
tive promptly in all business 
throughout the United States. 

“If such advances have not be- 
come general in the wool textile in- 
dustry by January 15, 1937, our com- 
pany will be obliged to review its 
wage scales in the light of the 
wages in the industry at that time.” 

In another insertion of the series, 
wages for average weekly and 
hourly earning and the average hours 
worked in 27 industries, as tabu- 
lated by the National Industrial 
Conference Board, are listed show- 
ing the printing industry first and 
the wool group, in bold face type, 
fourth from last, and concluding 
with the acid comment: 

“The course of the Wool Textile 
Industry, with respect to its wage 
scales, seems quite clear.” 


Rulo to Wylie 


Rulo Corporation, Los Angeles, 
manufacturer of an overhead lubri- 
cant cylinder device, has appointed 
C. Ellsworth Wylie Co., Los Angeles, 
for a radio and newspaper campaign. 


Hiller to New Yorker 


Jess Hiller, until recently publicity 
director of the Brooklyn Institute of 
Arts and Sciences, has been appointed 
to direct publicity of the Hotel New 
Yorker. 


Grey for Samson 
Samson United Corporation, Ro- 
chester, N. Y., Safe-Flex rubber fans 
and electrical appliances, has ap- 


pointed Grey Advertising Agency, 
New York. 


Packer Offers Novel 
Radio Contest Game 


The California Conserving Co., San 
Francisco, packer of C-H-B condi- 
ments, started a weekly 15-minute 
program Nov. 17 over the NBC Red 
network and supplementary stations 
from Denver west, featuring a radio 
version of the game called ““‘Who Am 
I?” Newspaper advertising appears 
the day of each program in 150 
Western newspapers. 

Listeners are invited to submit 
their solutions with two C-H-B labels. 
The agency is Emil Brisacher and 
Staff, San Francisco. 


Needham’s New Work 


Stephen F. Needham has _ been 
named manager of the Eastern ad- 
vertising office of St. Louis Globe- 
Democrat, succeeding H. Clyde 
Fisher, resigned. Mr. Needham was 
formerly with this paper 10 years, 
resigning nine years ago to join the 
national advertising department of 
Scripps-Howard newspapers. 


Tracy in New Post 


Lee Tracy, who has been a mem- 
ber of the promotion department of 
the New York Evening Journal, has 
resigned and will join the New York 
World-Telegram in a similar capac: 
ity. 


Griswold to Seagram 


Harry M. Griswold, until recently 
vice-president and general manager 
of the Peerless Weighing Machine 
Company, has been appointed south- 
ern division manager of Seagram- 
Distillers Corporation, New York. 


Humphrey Agency Named 


American Cereal Food Corporation, 
Clinton, Mass., has placed its adver 
tising account with H. B. Humphrey 
Co., Boston. 


All types including New 10 ounce, 110-v,, 
back geared motor unit that plugs into light circuit. 
No batteries. No redio interference. No transformer. 
Cool running. Provision for any mounting—eny position. 

Sess 3. 6.0. iSer $1.10 in thousend /ots- 


MANUFACTURING CO 
1851 S$. S2nd AVE CICERO, th 


IS THIS YOUR MAN? 


We know a young man of high 
character who is capable of de- 
livering, for an aggressive con- 
cern, outstanding services, 
through his wide experience in 
Public Relations 
Editorial & News Writing 
Sales Promotion 
Advertising Direction 
He can show you a background 
of definite plish ts and 
varied newspaper contacts. 
His record and references will 
substantiate his ability and we 
suggest a personal interview. 
Address Box 915 Advertising Age 


—— 


is ; a Ks ; ; rere’ a8 4 _ , : - Be ae oe . ? ie oe ml 5 , Pte: = : , * ty Pa ae * F ig! PT , FI Se x be muah eee 
mn ee pe iN 
Cae en nn - 
| | ee - 
é ee ee ee te, we Eis, ¥ C% t ed 5 ID ‘ vo a i 
a * “ 3 
; e r 2 % 
a aweers. ‘ag " fe 
. i ; _ 
| Po “ ay ae | ) eR 
% . a a ec 6 ial 
; AN ‘ tt 
: 6 j 
’ ; | 
(BEB the Perfect 4 
| S35 
- c ia 4 Zi H 
it 9 7 
| a ER __ er ge 
a ; : Pe ra ‘ ; re 4 ie ‘ ¢, ae | 
F : 7 | | . Zé. a A ; rn, . *% A ; : & v Re " 
- | Po | “ aed LY Be eS 077 
Res } sn 4 ; . - 4 , oe 
# >, “gate . Ms “ff g 4 “s 
i 2 ; 3 ~ ~ ‘ be ie. . “i. ae ” 7 
: Hs . * ay tn Ht "4g ™ __— %' : RES. on Neston weraaness a A ie 
Mc % v4 ( ? a b tat 2 | ad wi " * . 
2 | 2 ; <~ 7 ae . ie 
ad Sie. ee o ; a & ie wi , @ Poti i 
" ———— ——) iss » 
! om Tog te so NB * * . 
———————————— EE - es i 
Nee ee enn ee a ee 
| a 
| eee 
2 : ¥ : ae 
ae ; 
‘ 
i ‘ 
sf po 
| pl 
: | — ae 
" ee 
ce po 
a8 ‘ | D!SeL ER 
ee a = ’ # 
cong = | A 5 g 
Suey! os arn senate | 
- 4 _ gpecnrray 
a ee 
a a pl 
= 7 c : *s Pe | 
ae io 
- : ee 
Fthan eaecee ee 
ese gey 
se oF a 
oy i See. 
4 Loe 
= a 


936 November 30, 1936 ADVERTISING AGE 35 


aN ee 


| 


ations 

radio 
io Am 
ypears 
n 150 


ubmit 
labels. 
r and 


One of the greatest powers 


wh on earth is sight. Color, 


been 
‘n ad- 
Globe- 


form, style and quality 


= . are quickly accounted 
a for in a flash—the mind 
men decides through the eye. 
G id 

" 


We make plates that 


cently 

nager 

south make it easy for the eye 
rk. . . 
al to help the mind decide. 
oo 

phrey > & 

= night 
Doy 


|| COLLINS, MILLER & HUTCHINGS !N¢. 


. PHOTO ENGRAVERS 
"“J—>207 NORTH MICHIGAN AVENUE CHICAGO 


Be sy 2 Cs ee m zi 22 5 4 : ed é - PS ie ¢ G ; q be < es * “ho a ee ae oie ye pis an a <a ; f 4 j i 7 bi pares, \ > , Ree a : 
5 tee ss * r 4 > . es 
f ha: 
—. —— Ne aE — — a Neen Sa - > 
| 
| 
‘| 
ry - 
/ os : 
a. w “ 
i | . i N ; 
ra sak a i . 2 : 
i ‘ : , a 
: laa dis 
) ; 
i i $ <s = i . » 
a a 
ae r} a ra Sa 
5 . 
g a a , 
yee - rw en a ee 
~ , ig s Settle . A ots 
, é Se ek 
i os ‘ : 
o : 
| = ‘ , aes oe: on Ss 
° ad - tae 3 , 
2 ee: = md * 
iF ~ Py ~ 2 3 “ - 
: se a Shae . X ue A — a ae 
pe Ea ee ike ale ell Fr - 
: OE ees Pe oe =. 
; 7° 2) ae  - on ea. Skyy? 
— ie al ~% 6 Sis = oN be - r ay % eM sha 
———— ll — ine _ 
7 ‘ om Re oe : at al a - f 
° se F 
. ee" a _e¢ 
A, me ia ; 
he me ' 
| ‘iis ‘ 3 eo 
ee } a ¢ 
| a 
} oe : 
ned 
Igo, : 
——__— . - “ 
ae cies 
e i Ba Pe es © 
Kee eae 
. os, Susans 
.y San eat: 64. 
condi- ears 
; i tae! 
Alnute sa a ala 
‘ ee ee 
J Red Pe Paes, A ehugs 
e MM ike oe a: 
&* Piet 
| > . a @, Se : 
Q : 3 et lg ™ A: 7 
sy! -.: ey ie it i x 
% , ne ~ s ie 
ae : is == ea . Bs { 5 
* ae ae ” ea ee > cieled . * 
oy _—_—— a. x >. * 7 . 
' Ce Sees ee a a Se aaa ae: ON ates 
Vu lee a a . ad me 6 \ ‘a ; - 
, . oe, - ae — Es Sees 
Pe Care ; Bod, a - = -— * ioe 4 . yy ee 
am" <> Set Vee ee: —- . ee = 3 
; i ‘Zz . a x 4 ee 
E | 4 F . 27, oaepa papi 
iw . . ae 
rr" : 4 F " ‘ i 
Zz . ss | 
Ae ech f, au 
SA ge ac 
eat sae 
— 
~* — . 
pees 
a” 2 
A . ee 4 Ae " 
Re Wikies 
a. Sa 2. 
5 ae ‘ _ a eet. 
| a abt ce Het... : 
’ alee a 4 és 3 * ro Sola 
a ee ee -. ee ise? hy shea 
ed ae? «<3 ie $ . YS Rech Se 
Ply Fe ” r Ree ae ee 
ie 
Bee vey 
> ny 
aes 
ee’ ee 
ee Si 
Ree 
hale ey 
epee ts 
tae ket a 
erat am es 
cay. cai 
eee 
ee ee 
ie ee 
a et 
Cee et 
corn ee 
3 eee 
See i 
Saag 
" 2 ee 
. ge 
Cn eee 
yh ss ees 
il i oe 
n- en ae 
eae: 
5. ee 
ee 
rah Tg a 
eta. eee 
fe 4 
es bt, 
areata a 
ae, Paar: 
5 ee 
sooty a: 
pees 
SAN ion 
ee NEY 
ase aie : 
Ae a 
sia _ 
Be 
- ae. 
Fini at 
xf ya ee 
Be ig a , a SE 
SRE eas * = Oo, Tae Sig cies ee ~ } re . f - “ te $ > ‘ or y m ~ ‘ N fees 
& ee . ae ei ‘ tS Be oe : As as whims é BP eet ware en ey a 2a pa 7 ES pis Fel, i f y Ed : 3 ea é * pe 2 , fn eee : dese Fd Bie ae Rie Os ae Bree e & i 
. ‘ : mS “G eta! wa gree! ' i i do rae a sake Per: F F Ae 
x sale See es are Ce : oe “Ficus Se sea ahs Nel ety uate 4 ji i w / : 


aes 
ae! 


Caaiy 


ee. 
ee 
“ 


36 


ADVERTISING AGE 


November 30, 193 


Campus Belles 
Give Color to 
Light Campaign 


Iowa City, Ia., Nov. 27.- With | 


testimonials from campus beauties, 
the Better Vision Institute of lowa |} 
City, representing six lamp distribu- | 
tors in this university community, | 
has launched a better light 
paign today in the various student 
publications. 

Going over the entire range of 
student activities, including illus- 
tration of a game of solitaire, 
campaign is designed to lay the 
foundation for sight appreciation in 
the younger generation. 

“Better light, better sight,”’ head- 
lines one insertion in the series, 
“makes a better game of cards.” 

“For recreation indoors as well as 
study,” the copy continues, “good 
light is required.” 

While the copy carries illustra- 
tions only of co-eds, the general 
campaign has an appeal for all the 
students in the references to study, 
and social life. One of the special 
insertions pictures Miss Katherine 
Kraft, 1936 “pep queen” of the cam- 
pus, who is quoted as saying, “Better 
sight lamp gives perfect light for 
make-up and last minute touches.” 

“Knitting under this good light,” 
says Miss Gladys Strayer, another 
campus beauty, “is so easy on my 
eyes.” 


Joins “Town & Country” 


John Dacey, Jr., has joined the 
New York advertising staff of Town 
¢€ Country. He was formerly with 
the New York American, and before 
that general manager and vice-presi- 
dent of Finchley’s, Chicago. 


Presbrey Appointed 


Portable Light Company, New 
York, searchlight equipment for boats 
and automobiles, has appointed 


Frank Presbrey Company, New York, 
to handle its advertising. Bryant 
Griffin is account executive. 


Hostetter to Resume 


Hostetter Corporation, New York, 
bitters, will resume advertising after 
a lapse of 15 years. Trade papers 
will be used at first. Saunders Nor- 
vell igepresident. 


cam- | is going into the molasses business. 


the | 


PROF. TUGWELL 
CASTS HIS LOT 
WITH MOLASSES 


New York, Nov. 24.—Rex Tugwell 


the Columbia 
brain 


Effective Jan. 1, 1937, 


University professor whose 


While his leave from Columbia 
University does not expire until June 
30, 1937, 
of the molasses industry will prove 
so fascinating to Prof. Tugwell that 
he will be lost forever to the clois- 
tered campus of Columbia U. 

Tugwell first burst upon the con- 
sciousness of the advertising world 
in June, 1933, when he explained the 
first draft of the ill-fated Tugwell 
Bill. This was designed to replace 
the Pure Food and Drugs Act alto- 
gether—no small ambition. consider- 
ing the years during which the act 
had served customers so well. 


Provisions of Bill 


The Tugwell Bill included cos- 
metics in its provisions, banned false 
advertising, broadened existing label- 
ing provisions, and in some instances 
required federal permits for manufac- 
turing. 

The original bill established a cen- 
sorship of advertising, but later 
drafts omitted this feature. This de- 
letion failed to placate opponents of 
the measure. The majority of those 
in the drug field were shocked by 
the section of the Tugwell Bill deal- 
ing with misbranding. 

This declared that a drug is mis- 
branded “if it purports to be or is 
represented as a germicide, bacteri- 
cide, disinfectant, or antiseptic for 
any use on or within the human or 
animal body and its labeling fails to 
bear a statement of each such use 
and, plainly and conspicuously and 
in juxtaposition therewith, the 


‘method and duration of application 


Up in Denver's high altitude, the returns are high 


for advertisers who put 


of KOA behind their 


the powerful influence - 


sales campaigns. Let 


us point out some of the high spots in KOA’s 


sales record in the Rocky Mountain region. 


KOA 


50,000 
DEN 


WATTS 
VER 


Completely programmed by NBC 


trusting sent cold chills up and down | 
the spines of advertising men during | 


the last half of 1933, will abandon | 
the pastime of setting up new rules) 
of the game for the stern business 
of serving as executive vice-president 
of the American Molasses Company, | 
New York. 


many believe the intricacies | 
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STATE SALES TAXES 
(TYPES AND RATES) 
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Th 


Location and variation of state sales taxes are shown in this map prepared 


necessary to kill all micro-organisms | 
in the vegetative or other active form 
with which it comes into contact 
when so used.” 

Any advertisement would have 
been deemed false under this bill 
“if in any particular it is untrue, or 
by ambiguity or inference creates a) 
misleading impression.” 

Advertising of drugs would have 
been considered false if it included 
“(1) the name of any disease for 
which the drug is not a specific but 
a palliative and fails to state with 
equal prominence and in immediate 
connection with such name that the 
drug is not a cure for such disease; 
or (2) any representation, directly or 
by ambiguity or inference, concern- 
ing the effect of such a drug which 
is contrary to the general agreement 
ot medical opinion.” 


‘Enters New York Field 

Beginning with the Nov. 23 issue, 
Beer, Wine & Liquor Weekly, New- 
ark, entered the New York field as 
Beverage Weekly News, with offices 
at 17 W. 45th St... New York. Ben 
Lefcourt has joined the paper as edi- 
tor. H. T. Chaleff is advertising 
manager, 


Weight Controls, Inc., New York, | 
capsules for reducing purposes, has | 


appointed Arthur H. Fulton Com- | 
pany, New York, to handle its ad-| 
vertising. General magazines 


radio will be used. Arthur H. 
ton, Jr., is account executive. 


New Representatives 
McCarney Schultz Organization, 
publishers’ representative firm, has 
been formed with offices in New York | 
and Philadelphia. It has taken over | 
a group of publications formerly rep- 
resented by Charles W. Barton, who 
recently entered agency work. 


Realty to Menken 
Mayfair Properties, Inc., Auburn- 
dale, Long Island, suburban home de- 
velopment, has appointed Menken 
Advertising, Inec., New York, as ad- 
vertising counsel, Charles H. 
Sandak is account executive. 


and 
Ful- 
| 
| 


Releases Campaign 
Browne Vintners, New York, has 
just released a campaign on Coin- 
treau, which will run in magazines 


and newspapers for the next 12 
months. White-Lowell Company, 


New York, is in charge. 


Benham for Omega 


F. Darius Benham, Inc., New York, 
has been appointed for a promotional 
campaign on Omega Watches, dis- 
tributed in America by the John R. 
Wood Sales Corporation. 


Simon with Davids 
Sander Simon, formerly’ with 
Kleen-Stik Products, Inc., has joined 
Ernest Davids, Inc., New York, as ac- 


Urges Dealers 
to Raise Voice 
on Sales Taxes 


Washington, D. C., Nov. 25.—As- 
serting that most of the numerous 
state sales taxes have glaring weak- 
nesses and urging retailers to interest 
themselves in corrective legislation, 
the American Retail Federation has 
issued a summary of these assess- 
ments. 

“As a revenue producer, the sales 
tax has an advantage on account of 
the broadness of the available base, 
and in that it can be made to produce 
an almost constant stream of reve- 
nue,’ said a foreword by Col. C. O. 
Sherrill,, president of the A. R. F. 

“Without numerous’ exceptions, 
however, a sales tax violates one of 
the fundamentals of taxation in that 
it does not recognize ability to pay. 
On the other hand, when a long list 
ot commodities are exempted, a sales 
tax becomes nothing more than an 
excise tax on certain goods and arti- 
cles.” 

While exist in 


inequalities prac- 


| tically all state tax laws, West Vir- 


ginia probably is peerless in this 
respect, applying a tax of 2 cents 


by the American Retail Federation. 


regardless of size of purchase. Thus 
the tax is the same whether the sales 
involve six cents or one _ dollar 
amounting to 162% per cent in the 
former case. 

Four states have repealed their 
sales taxes until they can make a 
scientific study of the factors in. 
volved. They are New Jersey, Ken. 
tucky, Oregon and Maryland. In Ore. 
gon, one of the few states where a 
referendum was held on the subject, 
the sales tax was defeated by an 
overwhelming majority at a special 
election, 


Dunlap to L. A. N. 


Franklin Dunlap has 
pointed director of advertising 0! 
Laundryowners National Association 
Joliet, Ill. He was formerly adver: 
tising and sales promotion manage 
for Elliott-Fisher Co., and Dayton 
Seale Co. 


Albert with Latere 


Ray Albert has become affiliated 
with Charles Latere, Inec., photo 
graphic illustrators, New York. He 
was previously with Leigh Lucas as 
photographer. 


To Zinn & Meyer 


Miss Mae Roman, recently associ: 
ated with John H. Livingston, Jr, 
Inc., has joined Zinn & Meyer, Inc. 
New York. 


N IMPOSING group of successful advertising execu- 
& tives and advertising agencies find this a lucky 
number. It enables them to use a service consisting of 
ad-setting, engraving, and printing—all under one roof 
. . . Specially trained men are always on their toes to 
serve you so well that you will come back again. We can 
lighten your burdens—and at the same time produce 
better and more profitable printing for you—at a sav- 
ing of time, trouble and money. Phone Wabash 7820 


been ap- 


FAITHORN 


CORPORATION 


-AD-SETTING » ENGRAVING + PRINTING 
504 SHERMAN STREET, CHICAGO + WABASH 7820 


count executive. 
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JAMES. VERREE, 
| WHO ORGANIZED 
REPS’, TAKEN 


Chicago, Nov. 24.—-James E. Verree, 
former principal in Verree & Conk- 
lin, newspaper representatives, and 
of the Newspaper Repre- 

sentatives Association of Chicago, 
died here early Sunday morning at 
the age of 74. Funeral services 
were held this morning in the chapel 
at 1820 S. Michigan Avenue. The 
pody will be taken to Philadelphia 
for burial. 

Mr. Verree was one of the little 
pand of representatives who _ pio- 
neered in developing the business to 
its present proportions by giving 
stability to rate cards and by aiding 

agencies develop their clients’ busi- 
ness. 

It was in 1900 that Mr. Verree 
felt that the time had come for fur- 
Siher stabilization of the business 
Sihrough formation of an associa- 
"tion. The number of representatives 
© in Chicago at that time probably did 
m not exceed 15. Some were so rugged 
Sin their individualism that they re- 
= garded it as heresy to suggest that 
™ . competitor could possibly be worth 
H associating with. However, others 
agreed with Mr. Verree that an or- 
® canization could accomplish objec- 
tives denied individuals, and accord- 
N ingly the association came into be- 
i ing. 
™ That Mr. Verree was actuated by 
sound business principles rather than 
any personal ambition was indicated 
by the fact that he elected to become 
: a salaryless_ secretary-treasurer 
we rather than president, an office which 
™ was his for the asking. He served as 

secretary-treasurer from 1900 to 1909 

and it was not until 1915 that he 
became vice-president, and was ele- 

i vated a year later to the presidency. 
> The Newspaper Representatives 
» Association of Chicago antedated the 
4 Six Point League of New York by 
seven years and set the pattern for 
© all subsequent organizations of the 
} kind. 

Mr. Verree came to Chicago in 1899 
after serving the Philadelphia Bul- 

» lectin and in the advertising depart- 


Fment of Strawbridge & Clothing, 
Philadelphia department store. He 
} opened an office here for Henry 


Bright, one of the early representa- 
tives. In 1903 the firm name was 
changed to Bright & Verree, and on 
the death of Mr. Bright, to Veree & 
Conklin, Ine. 
Mr. Verree 


retired from business 


Join Agency Network 


John Gilbert Craig, Wilmington, 
Dela, and The Ambro Advertising 
Agency, Cedar Rapids, Ia., have 
joined the Allied Service Agencies 
Network. O. R. French of Oakleigh 
R. French, Inc., St. Louis, is man- 
aging director of Allied. 


MODERN 
MAGAZINES 


SELL THE 


MASS MARKET ACE 
ERE G BEGINS 
BUYING BEGIN 


in 1928, when he sold his interest to 
Thomas E. Conklin. Though he was 
in poor health, he maintained close 
contact with development of the 
business and his old friends who con- 
tinued in it. He was a bachelor. 


McKinney's Western 
Manager Dies Suddenly 


Chicago, Nov. 24.—Funeral services 
were held here today for John J. 
McConnell, vice-president and West- 
ern manager of J. P. McKinney & 
Son, who died suddenly at his home 
in Kenilworth Saturday night. The 
last services took place at St. Xavier’s 
Church, Wilmette, in the presence 
of Frank Tripp, general manager of 


cials of the newspaper chain, which 
McKinney represents. 

Mr. McConnell, who was 54 years 
old, suffered a heart attack two years 
ago, but recovered and appeared to 
be in perfect health. He was stricken 
Saturday night while seated in the 
living room of his home and died 
instantly. A widow, Mrs. Anna W. 
McConnell, survives. 

Mr. McConnell came to Chicago in 
1914 to join Story, Brooks & Finley 
after serving several Eastern news- 
papers. In 1920, he left that organi- 
zation to join J. P. McKinney & Son. 

His first work in the newspaper 
field was with the Philadelphia Rec- 
ord, Michael J. Hanson, publisher of 
that paper, becoming interested in 
the young man and giving him con- 


Gannett Newspapers, and other offi- 


siderable personal assistance and ad- 


vice. Later, Mr. McConnell joined 
the local advertising department of 
the Philadelphia Telegraph and even- 
tually was placed in charge of its 
New York office. 

Mr. McConnell was a past presi- 
dent of the Newspaper Representa- 
tives Association of Chicago. 


Joins Ketterlinus 
Stuart Powers has resigned as 
president of W. F. Powers Co., New 


York, to become New York sales 
manager for  Ketterlinus  Litho- 
graphic Manufacturing Co., New 
York. 


Sommers Appliance Moves 


The Detroit office of Sommers 
Appliance Co., Saginaw, Mich., has 
moved from 645 New Center Bldg. to 
1005 Fisher Bldg. 


Selby and Glenn 


Join Evans Associates 


John F. Selby, formerly with 
James F. Newcomb & Co., New York, 
has joined the copy and planning de- 
partment of Evans Associates, Inc., 
Chicago. 

Robert G. Glenn, formerly Chicago 
representative of House Furnishing 
Review and for ten years Western 
Manager of Hardware World, also 
has joined the Evans Agency. 


KSTP Elects Officers 


Stanley E. Hubbard, general man- 
ager of Station KSTP, Minneapolis- 
St. Paul, was named president at a 
directors meeting Nov. 24, with Ken- 
neth M. Hance, assistant manager, 
elected vice president, and Ray C. 
Jenkins, sales manager, named gen- 
eral sales manager. 
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ADVERTISING AGE 


November 30, 19% 


Radio 
Still Soaring; 
NBC at New High 


New York, Nov. 24.—Paced by Na- 
tional Broadcasting Company, which 
enjoyed the largest month in its his- | 
tory, radio network sales of the three | 
major chains reached $6,722,926 


in | 
October, according to Publishers’ In- | 
formation Bureau. This compares | 
with $4,887,947 for October, 1935, the 
gain being $1,834,979, or 37.5 per 
cent. 

National Broadcasting Company’s 
sales for October reached the new 
peak of $3,696,489, erasing the pre- 
vious record established in March, 
1936. The current figure compares 
with $2,777,061 for October, 1935, the 
gain being $919,428, or 33.1 per cent. 
The Red network carried $2,417,743 
and the Blue, $1,278,746. 

Even dizzier percentage’ gains 
were registered by Columbia Broad- 
casting System and Mutual Broad- 
casting System for October. 

The former increased its sales 
from $1,930,512 to $2,754,808, for an 
increase of $824,296, or 42.7 per cent. 
Mutual’s current figure is $271,629, 
as compared with $180,374, the gain 
being 51 per cent. 


PACA pee Manual 


Bi lli ne NEW PALL MALL 


cigarette’s new campaign 


advertisements in 
newspapers. 


ette, a blend of imported and domes- 
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i A New Cigarette Blend 
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Pall Mall Will 
OpenCampaign 
on New Blend 


New York, Nov. 27.—Pall Mall 
is due to 
start early next week, with 1,750-line 
three New York 
The 


copy announces a new Cigar- 


Pacific Advertising Clubs Associa: |tic tobacco which contains no arti- 
tion Club Service Manual, which was | ficial flavoring or sweetening. 
P . O28 Sa: 7, Se 2 , 
authorized at the 1936 Seattle con-|«Straight tobacco flavour, they’re 
vention, has been issued from the 


office of Florence Gardner, executive 


better .. 


. naturally!” is the slogan 


secretary, San Francisco. used several times in the advertise: | 
ame A ne ment. The older Pall Mall, made of | 

“urkis ace is similarly a/| 

WTIC Renews Contract Turkish tobacco, s imilarly 1 


WTIC, owned by Travelers Insur- 
ance Company, Hartford, has signed 
a new five-year contract with WNa- 
tional Broadcasting Company. The 
station will continue as a basic sta- 
tion of the NBC-Red. 


Member Station 
Columbia Broadcasting System 


Paul H. Raymer Co., 


National Representatives 


TOP HAT AND 


This salesman is sunk. He may 
excellent line of goods. But he is ne 
to his audience. 


and the people who listen. 


advertising mediums in America. 


National 
Representatives, 
Edward Petru & Co., 
Ine. 


NASHVILLE, TENN. 


straight tobacco without the custom- 
c 


ening ingredient. 


This never happens at WSM. We fit broadeast appeal to the product 
And showmanship like this, combined with 
the power of 50,000 watts, has made WSM one of the most resultful 


Owned and operated by The National 


ary sugar, molasses or other sweet- 

The Turkish Pall Mall will be con- 
tinued but without benefit of adver- 
tising, inasmuch as a regular de- 
mand exists and calls for it at 25 
cents for 10 cigarettes. The new Pall 


Mall, being advertised, is a 15 cent 
seller, for 20 cigarettes. | 
Rich red coloring features the! 


package of the new Pall Mall, with | 
lettering in gold and white. It 
sealed hermetically, and is opened by 
lifting a tab on the back. 

Plans for further advertising have 
not been announced, but it is ex- 
pected that the campaign will be 
scheduled for other cities as fast as 
distribution warrants. Pall Malls are 


is | 


sponsored by American Cigarette | 
and Cigar Company, an affiliate of | 
American Tobacco Company. Black- | 


man Advertising, Inc., is the agency. 


. . . 
Goodrich Picks Bishop | 

Ralph King Bishop has been | 
named sales promotion and adver- | 
tising manager of the sundries divi- 
sions of The B. F. Goodrich Co., 
Akron, O. He has been engaged 
in market research for leading Cleve- 
land advertising agencies for two 
years, and served as executive sec- 
retary of the “Come to Cleveland” 
committee, which staged the Great 
Lakes Exposition. 


} 


TALL TIMBER 


carry a powerful sales talk and an 
ot showman enough to adapt himself 


| ‘Trade paper 
| perienced and responsible Middle West 


Ma 


The rates for this department are 

“Help Wanted” and “Situations 
charges 31. 

All other classifications (single ins 
per in., $4.75; 4 to 6 in., per in., $4.50; 
per in., $4.06; 18 to 16 in. per in., 
contracts. 


Cdvé utisi 


as follows: 
Wanted,” 30 cents a line, 


ertion rates): % inch, $2.75; 1 to 3 in., 
7 to 9 in., per in., $4.25; 10 to 12 in, 
$3.75. Write for discounts on term 


minimum 


HELP WANTED 


Advertising salesman in Chicago ter- 
ritory for established trade paper in 
merchandising field. Experienced man 
required, but no objection to him 
handling one or two other publica- 
tions. Definite reports on sales will 
be required together with editorial 
cooperation. Drawing account against 
25% on gross. Write full details to 
Box 914, ADVERTISING AGE, Chicago 


A large well rated, established manu- 
facturer in the Pittsburgh districj is 
interested in employing a sales man- 
ager for a new line of equipment to 
be sold through plumbing and heat- 
contractors. Executives with 
and merchandising experience 
only will be considered, preferably 
experience in merchandising residen- 
tial refrigerators, stokers, or similar 
equipment. In writing, please state 
qualifications, experience, salary ex- 
pected and age, All communications 
will be held strictly confidential. 
Write Box 916, ADVERTISING AGE, 
Chicago. 


Photographer, will pay 5 to 10 thou- 
sand yearly salary for photographer 
with a reputation and ability to 
please art directors of largest adver- 


tising agencies. Must have creative 
and illustrative experience. All re- 
plies treated in strictest confidence. 
Our employees know of this adver- 
tisement 

Box 919, ADVERTISING AGE, N. Y. 


publishers seeking ex- 
representation are invited to address 
Box 917, ADVERTISING AGE, Chicago 


Publication representatives desire te 
represent trade publications or direc- 
tories for New York City and vicinity. 


Office and service established. Two 
men with 25 years of experience in 
selling advertising who wish to ex- 


pand their representative service. 
Box 921, ADVERTISING AGE, Chicago 


POSITIONS WANTED 


COPYWRITER—employed editor, 36, 
author of numerous articles and book, 
thoroughly experienced in planning, 
writing and producing direct mail ad- 
vertising, with engineering education, 
wants to apply experience to writing 
advertising. 

Box 920, ADVERTISING AGE, Chicago 


Experienced salesman desires to rep- 
resent advertising agency or pub- 
lisher. A. Bregman, 1923 S. Kedzie 
Ave., Chicago. 


Representative, age 38, 15 yrs. exp. 
selling newspaper, street car, electric 
and poster display. ; 

Box 918, ADVERTISING AGE, Chicago 


MISCELLANEOUS | 


YOU CAN’T GO WRONG! 
Investigate newest process’ which 
eliminates costly typesetting—and en- 
gravings. Reproduces' direct from 
your copy. Ideal for sales letters, 
broadsides, house organs, booklets, 
ete., ete. All sizes can be furnished. 

500 copies (8%x11”") $2.63 

Additional hundred copies 22c 
Write for samples. 
LAUREL PROCESS 
480 Canal St., N. Y.— 


PHOTO POST CARDS 
The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 

Graphie Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Ask for Bulletin of Publishing Prop- 
erties. Harris-Dibble Company, 11 
West 42nd Street, New York, N. Y. 


When you want to buy or sell goods 
or services use in the advertising 
field, The Advertising Market Place 
will contact a source to supply your 
wants. Write to The Advertising Mar- 
ket Place, ADVERTISING AGE, Chi- 
cago, Ill. 


Simmons Opens Office 


Frank H. Simmons, for the last 
seven years manager of the St. Louis 
office of The John Budd Co., news- 
paper representatives, has opened an 
office in St. Louis as publishers’ rep- 
resentative, where he will continue 
to represent the Budd Company in 
the St. Louis and Kansas City terri- 
tory. 


Appoints Ritter Agency 

The Philip Ritter Co., New York, 
has been appointed by William Lo- 
weth Co., New York, to handle ad- 


vertising of Ann Lawren Selections, 
a series of fashions. Class maga- 


zines will be used in December. 
Rotogravure will also be used. 


KEHE Adds Four 
Ted Gailey, formerly Station KGER 
program director, Major Harriston 
and Bob Davis have joined the sales 


ja personal 


‘the 


Sales Session 
for Sponsors 


Chicago, Nov. 24.—Merchandising 
a radio program for the sponsors in 
meeting was tested at 


bers of the Independent Grocer’s Al- 
liance attended a private production 
of the new Alliance program. 
Termed 
from 


grocers Chicago 


program, “One Girl in 


quaint the grocers with 


department of Station KEHE, Los 
Angeles. Fred R. Jones has been 
appointed publicity director of the 
station. 


To South Africa | 


Arthur K. Fox, formerly with | 
Montgomery Ward & Co., New York, | 


ager of Ackermans, Ltd., Cape Town, | 
South Africa, chain of dry goods de- | 
partment stores. 


Keever Picks Agency 
The Keever Starch Co., Columbus, | 
O., has appointed Byer & Bowman, | 
Inc., of that city, to handle a busi-| 
ness paper and direct mail campaign. | 
Lawrence N. Fregeau is the account 
executive. 


Sarasohn Promoted 


Equipment Co. 


Life & Accident 


Insurance Co., Inc. 


Laimbeer Goes Abroad 


George M. Laimbeer, associated 
with General Foods Sales Company 
in various sales capacities since 1929, 
has been appointed general manager 
of Grape-Nuts Company, Ltd., Lon- 
don, Eng. 


| with 


| clude 


dising it more effectively. 


| J. Frank Grimes, president of the 
| Alliance, presided at the meeting, 
role of 


studio officials in the 
hosts. 


|has been appointed advertising man-| Campaign Is Expanded 
by Warren Telechron 


The Warren Telechron Co., Ash- 
land, Mass., maker of self-starting 


|electrie clocks, has expanded its na- | 
in- 


tional advertising campaign to 
space in Esquire, The 


Yorker, and in Life. 


New 


N. W. Aver and Son, Inc., handles 


the Telechron account. 


Davis to Manage 


McKinney Office 


Josh Sarasohn has been named Raymond H. Davis has been ap- OMAHA 
sales promotion manager of the beau- | pointed manager of the Chicago office 
tyware plumbing division of Briggs |of J. P. McKinney & Son, newspaper | 590 Kilo 5000 Watts 
Manufacturing Co., Detroit. Before | representatives. 
joining Briggs, he was with Sales| Mr. Davis has been with the com- John Gillie Jr, Mor. 


|}pany for ten years. 


Webster Resigns 


the Vancouver 
Vancouver, B. C., 
He has been 
1924. 


Publicity Bureau 
effective Nov. 30 


| 


Staged by CBS 


the Columbia Broadcasting Sys- 
tem’s studios here Sunday when 
more than 200 retail grocer mem- 


a “radio sales meeting,” 
and 
neighboring cities witnessed enact- 
ment of several episodes from the 
Million,” 
with the entire cast on hand to ac- 
the show 
and lay the foundation for merchan- 


Charles H. Webster has announced 
his resignation as Commissioner of 


with the Bureau since 


of Bear Games 


Chicago, Nov. 25.—A_ radio-footbaj) 
situation so complicated that it rm 
quired a federal judge to untangle j; 
resulted in a decision for Statigy 
WIND, carrying with it exclusiy. 
right to broadcast next Sunday’ 
game between the Chicago Bears ang 
Cardinals, with Chevrolet as _ the 
sponsor. 

All of the home games of the Beay, § 
now fighting for leadership in th» 
National Professional Footha}; 
League, have been broadcast by St, 
tion WGN, with Standard Oil Cop. 
pany of Indiana as the sponsor. ()p 
the other hand, WIND has followeg| 
the fortunes of the Cards by virty{ 
of a contract giving it exclusive righ 
to the broadcasting privilege. 

Both Chicago clubs use Wrigley 
field for their games, that causing 
the fine legal point. WGN proposeg 
ito broadcast the game, as_ usual 
where the Bears are concerned, while 
WIND insisted that it and its spop 
sor were the only ones entitled t 
| the right. 


Job for Sullivan 
| 


| Action initiated by WIND finally 
brought the case before Judge Phi 
Sullivan, who perhaps found it a wel 
come relief from the long succession 
of bankruptcy cases with which he 
has been afflicted recently. The court 
scanning the wording of the schedule 
of the league, ruled that the game of 
October 11 between the same teams 
and on the same premises, was the 
home game of the Bears, and that 
next Sunday’s contest thus is the 
home game of the Cards. 

Station WGN contends that the 
contract existed between the Bears 
and Standard Oil of Indiana and that 
it merely rented facilities and an an 
nouncer to Standard Oil and McCann. 
Erickson, the agency. 

Standard Oil of Indiana remarked 
that Station WIND caused all of the 
excitement, as Chevrolet was willing 
to divide the broadcast with S. 0 
WIND replied that Chevrolet’s con 
tract called for exclusive broadcasts 
It also explained that it was off the 
air as far as the Oct. 11 game was 
concerned, because that was the 
Bears’ home game, which it did not 
feel entitled to broadcast. 

Officer, call the wagon. 


“Not How Big— 
But How Good’ 


WJTN 


Jamestown, N.Y. 


Sa 
INTENSE COVERAGE— LOW COST 


sm 
“COVERS THE 
NATION’S 
BREAD BASKET’ 


wow 


| 


John Blair Co., Representatives 
New York, Chicago, Detroit, 
San Francisco 


ON THE N.B.C. 
RED NETWORK 


S. O. Schedule | 
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; ea al manufacturers of custom-made 
{ ‘P-I’ Resumes; SELLING BEAUTY = iiinds, Beauty Queen 
q a i “ae 7 ~~ also — —— Sj U - th 
: e Triplex Screw Co., Cleveland, 
. Boetti ger Is ieee of bolts, screws and oe 1gNs P wi 
' ° Business papers and direct mail will M d ] B 
ted’) BIG COMEBACK, New Publisher be employed. odels’ Bureau 
i ° Chicago, Nov. 25.— Frances Dout- 
00tball FNSUS PROVES New York, Nov. 27.—Appointment To Industrial Power hitt, man Freshman beauty queen 
it re of John Boettiger as publisher of the Hugh J. Crossland has been ap-|.+ the University of Illinois, has 
ngle jt Seattle Post-Intelligencer and settle- pointed assistant business manager taken time out to replenish her purse 
Statioy ment of the strike which has pre of Maujer Publishing Co., wt. Joseph, ve acting advertisi del, th 
re, "eutl Page 1) ; Mich., publisher of Industrial Power.| by acting as advertising model, the 
Clusive (Continued from age 1, vented publication of the morning He was formerly advertising man-| 1937 catalog of the Models’ Bureau 
indays give: egprerentr nag branches | paper since Aug. 13 was announced ager of Bantan Ball Bearing Co.,| reveals. Miss Douthitt, who hopes 
1S and Piland offices accounted for 26 per cont today by William Randolph Hearst. South Bend, Ind., and advertising|to resume her education next year, 
AS the Min 1° agents and brokers, only 20|The Post-Intelligencer will resume manager of American Airlines, Chi-|;, accorded Page 1, the post of honor 
Sin 1933; agents and brokers, onlq 20) publication next Monday morning. cago. in the new ecatales 
; ‘a ° i 
Bears pper cent in 1935, against 21 per cent) Mr, Boettiger, who is a son-in-law n The Models’ Bureau, recently estab- 
in thefmin 1923. Bulk tank stations and as-|of president Roosevelt, will succeed Elliott Joins Agency sah tx Glee ter Me. ek ee 
thal|fmsemblers each accounted for 6 per|w. vy. Tanner, who, as a member of Don Elliott, formerly with the] Albert Seaman. iy proved a boon 
by Sta Micent in both years. the law firm of Tanner & Garvin, will Caxton Co., Cleveland, has joined|;oth to advertisers and the models 
1 Com. stocks at the end of 1935|continue as legal representative of Meldrum & Fewsmith, Inc., of that by providing a clearing house for 
or. Op amounted to $3,108,271,000 for 1935, the P-I, as the paper is commonly city, as assistant production man- the ys PrePeres and indicating 
Ollowed ian inere ase of 7 per cent over 1933. | called. Mr. Tanner has long desired} Recent University of Illinois beauty ager. He succeeds Richard Rarigh, a ae adie the various types 
“Virtue GThis figure Sine € sng a to resume legal practice but deferred| queen, Frances Douthitt has the post of |m0W with McCann-Erickson, Inc. anntiiin , 
re right grend a mong retaliers to sm his resignation until conclusio honor in the 1937 Models’ Bureau, of aah ab .. ‘ we oe . 
juantities, and lean more heavily on | the pe so Chicago, catalog. “Sentinel” Appoints en — — Ei Ba 
Wrigley Bihe wholesaler for filling stocks as Charles B. Lindeman will continue pou —— The Sentinel, Chicago, American oe presen poner acemiiie ‘adh 
causing fa Brequired ; as associate publisher. Other execu- ‘ . Jewish weekly, has appointed Jacobs al oak th in fo oses The 
roposed “Operating expenses,” explained | tive personnel is unchanged. Appointed by Triplex, List, Inc., Clinton, S. C., as national |S20W!ns each In four poses. ad 
- usualfmithe report, “increased from $3,578, Venetian Blind Guild advertising representative. catalog has caused many art direc- 
1, while fe 95,000 in 1933 to $4,141,167,000 in Only 36 Years Old her : : ——_—_ tors to toss their erstwhile bulky 
[Ss Spon: fg1935, or 16 per cent. It is significant) Mr. Boettiger’s meteoric career has ee ee peace wr madly Joins Boston Paper card snaageeraee eo = eupetes one 
itled t, Bthe at 69 per cent of this increase in| attracted national attention. A scant gett, Inc., to handle its advertising. James Cruickshank has joined the ——e —_— berg: ns aie on 
Bexpenses is accounted for by pay|36 years old, he has held important|The Guild will use House Beautiful, |advertising department of Boston|® Caance we im ee we ia — — 
y oll gains alone. Other operating ex-| posts on many newspapers, and has|with other publications to be added. | Herald-Traveler. He was formerly models for any given advertisemen 
Bpenses increased only 9 per cent a8| recently served as assistant to Will|The Guild membership comprises! with the Boston Evening Transcript.'or campaign. 
- finally Scompared with a 41 per cent increase} 17, Hays, head of the Motion Picture |_______—_ ae _ rs : ae ee nay eee ae 
ge Phi pa sales. Expressed as a percentage| producers and Distributors of Amer- 
it a welfemmot net sales, total operating expenses |ica, a position he relinquishes to as- 
ecession : droppe d from 11.9 in 1933 to 9.8 in|sume his new responsibilities. Mr. 
hich he 1935." ' Boettiger is one of the few publishers | 
1e court Almost half of the country’s whole-| of Hearst newspapers who has risen | 
schedulefemeale business is concentrated in New| to the top via the editorial route. 
game offemyork. its 1935 figure being $9,279,-| Mr. Hearst said, in announcing the 
e teams pp mg!66.000. Chicago’s share was $3,261,-| appointment, that Mr. Boettiger will 
was thep 075.000. Boston was third, with $1,-|have absolute freedom in directing 
nd that} @e27.290.000, and Philadelphia and|the business and editorial policies of 
- ig thef mesan Francisco were fourth and fifth,|the Post-Intelligencer. The announce- 
respectively. These five cities were| ment failed to confirm reports that 
hat the pmthe only ones to reach the billion . Mrs. Boettiger, the former Anna Ele- 
e Bearsfgga” mark in wholesaling. anor Roosevelt, will become women’s 
and that —— editor of the paper. 
techs A St. Clair Moves Started in Chicago jg 
The Robert St. Clair Co. has moved The youthful publisher began his oe 
—- o the RCA building, New York. newspaper career on the City News iS 
ll of the Bureau in Chicago in 1921. A year 
S willing ‘1 later, he joined the Chicago Evening 
th S. 0. American and in 1923 went to the 
et’s con: Chicago Tribune, where he handled 
oadcasts TE L i i assignments of all types and for a ie 
s off the fam i time was day city editor. When Mr. ail 
ame was fe Roosevelt was nominated for the ae 
was the By presidency in 1932, Mr. Boettiger was 
- did not i assigned to cover his campaign. After ° 
3 the election, he became assistant Ul ra nN ts OO Mm in 
: chief of the Tribune’s Washington 
bureau. He left that paper in 1934 
ane to join Hays. 
aaa Details of settlement of the strike e bd / 
called last August by the American l in O O Ca 
. Newspaper Guild, and supported by e 
300d" HY whisper the Seattle Labor Council were not 


when you can 
shout? Any everyday 
little 


drawing, court exhibit, 


sales portfolio, 


instruction chart, win- 
dow cards, can be 


divulged. 


AAAA Western Group 
Will Meet Dec. 3 


The “Condensed Convention” of 
the Western Council of American 
Association of Advertising Agencies 
will be held in Chicago Dec. 3 at 
the Medinah Athletic Club. Agency 
representatives from Pittsburgh to 


out—especially since repeal. 


try (in individual units) 


Now, restaurants 


Every day, more and more people are dining 


are leading all industries in rapidity of recov- 
ery. Doing a volume within 1% of 1929's 
boom figures, this second largest retail indus- 


is creating a pros- 


ditioning is playing an important part in 
present day modernization programs. 

These modern improvements stimulate a 
new impetus to the dining out habit, which 
already is paying the restaurant industry in 


excess of two billion dollars per year for the 


Dw cost Denver on —. _ perous market for food and restaurant equip- _ food and drink served. 
el ° H ” Among the speakers w e Paul ‘ ‘ P 
mnemeel turned into a big, at Cornell, president of Geyer, Cornell ment manufacturers. Now is the time for you to increase your 


V atts Gerald H. Lapiner has resigned 
COPY SERVICE co. from the copy and creative depart- 
car ment of the Detroit office of Stack- 
_ ANCHES: NEW YORK, 41S Lexing- || Goble Advertising Agency to join the e 
: “n, 444 Madison, WAnderbilt 3-3680. || advertising and sales promotion de- he cAmeucan 
‘LEVELAND, Ninth — Chester Bidg., partment of Kelvinator Corporation, 
MAln 9335 © CHICAGO, 110 So. Dear- panies 
bra, 208 Me. La Gatto, 260 te. Mitehignn Grimm With Mallin PATTERSON PUBLISHING COMPANY 
C. Ave., STAte 5977 t s Incorporated 1906 


sales 
aid by way of Rapid's 
GIANT PRINT  proc- 


esses. Economical! Fast! 


tention-getting 


| Let a Rapid Copy man 
| show you! 
) 
| 


RAPID 


& Newell, Inc., New York and chair- 
man of the board of the AAAA; John 
Benson, president of AAAA; W. B. 
Henri, president of Henri, Hurst & 
McDonald, Chicago; Prof. James W. 
Palmer, University of Chicago, and 
Wallace Boren, J. Walter Thompson 
Co. 


Joins “American Home” 


Miss Julia Bourne, formerly as- 
sistant women’s editor of The Coun- 
try Home, and previously with Swift 
& Co., and Meredith Publishing Co., 
has been appointed home economics 
editor of The American Home. 


Lapiner Changes 


been created. 


strated. 


Leading in business gains are those restau- 
rant operators who have modernized their 
places from store-front to kitchen. By improv- 
ing their standards of service, more diners-out 


have been attracted and more dining out has 


Thus the popular story, so frequently heard 
today, about making better business by better- 
ing business appearances again is demon- 
Rehabilitation — modernization, re- 
pairs—improvements in plant and service are 
everywhere the order of the day; and air con- 


azine. 


ably the most ably edited publication in the 


sales in this boom industry by regular adver- 
tising in the recognized leader in the restau- 


rant field—The American Restaurant Mag- 
The American Restaurant Magazine is not- 


restaurant field—plus the largest circulation— 
plus best coverage of the large operators— 
plus highest total subscription renewal per- 
centage—plus largest advertising volume—plus 
greatest number of advertisers—plus lowest 
rate per thousand. 


Harrison B. Grimm has been ap- 
pointed manager of sales promotion 
for Mullins Manufacturing Corpora- 
tion, Salem, O. 


(Also Publishers of Club Management) 
551 Fifth Avenue, New York 5 S. Wabash Ave., Chicago 


Ohio Office: 1440 E. 82nd St., Cleveland, Ohio. Pacific Coast . yey Walter S. 
Reilly, Russ Bldg., San Francisco. Gordon Simpson, 536 S. Hill 6t., Los Angeles. 
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ADVERTISING AGE 


November 30, 193 


Newspapers in 
Retail Lineage 
Gain of 11.8% 


Chicago, Nov. 27.—Retail advertis- 
ing, reflecting business gains over the 
country, was 11.8 per cent higher for 
the week ended Nov. 21 than during 
the corresponding week of 1935, ac- 
cording to the ADVERTISING AGE Index 
of Retail Activity. This index is 
based upon the total volume of retail 
newspaper advertising carried in 67 
major cities. The gain registered for 
this week is the fourth largest weekly 
gain shown in 1936. 

In the reporting cities, newspapers 
carried a total of 21,552,950 lines of 
retail display for the week of Nov. 
21, against 19,281,929 lines for the 
corresponding 1935 week, a gain of 
2,271,021 lines. 

For the year to date, newspapers 
in these measured cities have carried 
818,158,171 lines of retail display ad- 
vertising against 767,714,832 lines for 
the like period of 1935. This is a 
gain of 51,443,832 lines, or 6.6 per 
cent, and is the largest gain reported 
at any time this year. 


Week-by-Week Summary 


Increases have been registered in 
all but three of the weekly periods 
so far this year, as the following 
table, showing gain or loss over 1935 
for each week, reveals: 


: ; Per Cent 
Week Ending Difference 
January 4 2.5 


Per Cent 
Week Ending Difference 
PIES Be ae Gia aise welea ere + 22.9 
PEE! bse GiGie oes oven vus + 8.9 
July 4 +10.2 
July 11 + 9.8 
July 18 .... + 8.6 
July 26 .... + 8.5 
August 1 + 7.0 
CE ee ares eae aera a +13.8 
August 15 + 9.9 
FE a slag kG hen ee Rae +11.4 
August 29 .. + 6.2 
SS ee re ee +14.8 
September 12 — 1.8 
September 19 + 9.7 
September 26 + 6.4 
October 3 + 7.7 
October 10 + 7.5 
October 17 + 9.5 
October 24 +10.1 
Ce BE sacseetx ckanevas +10.1 


November 7 +10.2 
a Pee ere eee ee + 9.9 
pe) eee +11.8 


Detailed figures for each of the 67 
cities measured are given in the tab- 
ulation on this page. 


Outdoor Groups 


Rename Officers 


The Outdoor Advertising Associa- 
tions of Missouri and Kansas _ re- 
elected officers at their annual meet- 
ings in Kansas City. George M. 
Painter, General Outdoor Advertis- 
ing Co., St. Louis, was renamed presi- 
dent of the Missouri association; 
William Huston, Kirksville, vice- 
president, George F. Olendorf, Spring- 
field, secretary-treasurer and national 
director. 

The Kansas association re-elected 
William D. Hamilton, Hutchinson, 
president; Arthur Hinkson, Topeka, 
secretary-treasurer, and R. F. Robin- 
son, Leavenworth, national director. 


“Country Gentleman” 


+ 2. 

January 11 5. "| 
ee tt + October Lineage 
SS | + 3.6 October lineage figures for Country 
SS a ere + 3.2 Gentleman, as supplied by Publishers’ 
February §8& + 1.0 Information Bureau and published in 
weobruary 16 — 0.8 | ApvertistING Ace Nov. 9, were incor- 
cae = — 4.2 |rect. The correct lineage, exlusive of 

gS | i are + 1.9 : ‘ 
March 7 + 33 baby chick, live stock and classified, 
March | REE ae ei en ie + 2.4 was 27,534. 
March 21 + 6.1 Ore ~ Seer 

© > 9R . 
ee go 0 3 8ee [= KVOR in New Hands 
April 11 + 2.9 Ownership of Station KVOR, Colo- 
UEC he cere reare nas + 0.1 rado Springs, Colo., was transferred 
April 35 ......... + 4.6 |Nov. 20 from S. H. Patterson to Out- 
ae  Goeidbadeae aeees + 3.4 |west Broadcasting Co., headed by F. 
a. te + 83 | > Gaylord, owner of WKY, Okla- 
May re Reet me npene -}- 7.6 h wee ie i 
May 23 + 9.6 oma City, KLZ, Denver, and the 
May 30 2 ES Oklahoma Publishing Co. Hugh 
IS AE ee errs + 7.5 |Terry, of WKY’s commercial staff, is 
MM rile. ig rt hy arian + 8.3 new manager of KVOR. 


ve Mead 


ny 


For six days and seven nights, men, women, 
and children stormed the Newark Armory for a glimpse of 
the 1937 streamlined gashoneys. ‘They came, saw, went home 
—hearts full of desire, pockets full of nice literature. But 
there were a lot of smart folks who buried themselves in their 
armchair and the Newark Evenine News; saw the show 
without confusion, parking problems, aching necks, or barking 


dogs- 


and learned a good deal more about the same cars others 


fought to just look at. But every day is an automobile show 
in the News, America’s No. 1 automotive medium. Practically 


every car made parades through News pages before eager 
eyes, flirts with daring purses. It’s like that with everything 
that’s advertised in the News; it gets action »»» NEWARK 
EVENING NEWS, Newark, New Jersey »»» O’MARA & 

ORMSBEE, Inc., General Advertising Representatives, 


New York, 


Chicago, Detroit, Boston, San 


Francisco, Los Angeles, Atlanta. 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1936, by Advertising Publications, Inc.) 


— 


Index of Retail Activity in67 Important 


% Gain % Gain 


census figures on dollar volume of retail trade by cities are available 
of these cities may thus be readily approximated. 


47-Week 47-Week 47-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week 
Ended Ended Ended over over Ended Ended Gaing 
City Nov. 25,1933 Nov. 23,1935 Nov. 21, 1936 1933 1935 Nov. 23,1935 Nov. 21,1936 Logs 
Me cv seus ae oa 11,589,557 13,874,274 15,254,096 + 31.6 +9.9 335,164 412,706 +23 
Oe cays wenenaee 14,027,077 14,859,899 : +5.9 406,490 390,334 —t) 
Birmingham, Ala. ..... ......-- 10,425,716 11,695,264 ua +12.2 259,168 275,856 +64 
Boston, Mass. ........- 16,687,913 18,682,771 19,082,328 + 14.3 +2.1 485,677 522,630 +76 
Bridgeport, Conn.......  ......-- 9,603,867 10,329,850 ye +7.6 126,027 174,916 +385 
ee 2 oe cusesee 11,428,060 15,206,970 15,797,140 + 38.2 +3.9 381,080 470,946 +23; 
oS a 3,994,331 3,812,713 3,784,067 —6.3 —(.8 101,228 91,192 —~94 
Ones MOMIOd TB....60.  ecenenes 4,224,318 4,584,454 as + 8.5 101,486 110,110 +83 
Chattanooga, Tenn..... 4,939,070 6,736,602 6,087,977 + 23.3 —9.6 145,414 123,890 —145 
SS ae 22,262,383 25,222,069 28,038,276 +25.9 +11.2 710,330 818,133 +153 
Cincinnati, O. ......... 13,544,871 14,799,923 15,301,051 +12.9 +3.4 359,426 368,977 +7 
Cleveland, O. ......... 13,673,188 16,497,316 18,311,426 +33.9  +11.0 358,118 458,928 +28) 
ee eee 14,163,184 17,216,047 18,344,409 + 29.5 + 6.6 480,991 458,053 anil 
eerie, Oh. vcs cccasvess 11,304,090 12,154,988 12,712,130 +12.5 +4.6 283,220 327,068 +155 
Denver, Colo. ......... 7,979,342 9,347,352 9,317,291 +16.8 o=§.3 201,376 220,175 +93 
Des Moines, Ia......... 5,134,169 5,853,311 5,836,388 +13.7 —$.3 136,552 148,549 +84 
Detroit, Mich. ......... 14,374,988 18,699,436 19,852,470 + 38.1 +6.2 469,747 553,584 +178 
ST ee eee ee 6,339,620 6,807,146 ee +7.4 146,230 196,070 +34) 
Evansville, Ind........ 7,512,252 11,089,400 11,912,250 +58.6 +7.4 261,478 274,302 +45 
ee, DREUGD, BEAGR. i icce ensnvace 2,981,338 3,168,979 ee + 6.3 75,707 72,426 —4{3 
Flint, Mich. ........... 5,638,877 ~ 97,604,730 8,413,414 +49.2 +10.6 177,716 234,808 +32) 
SS ee eee 3,530,114 4,756,221 5,702,928 + 61,6 +19.9 118,608 136,483 
Grand Rapids, Mich.... 5,968,382 7,931,836 8,724,936 +46.2 +10.0 189,700 296,520 
Greenville, S. C........ 4,215,401 5,579,389 5,621,816 +33.4 +0.8 133,994 134,622 
Houston, Tex. ........ 9,970,704 11,864,958 13,312,227 +33.5 +12.2 288,862 316,806 
TROIBMOANOLIG, ENG....620 cvosever 14,917,030 16,410,486 eas +10.0 310,740 426,207 
SS a a eee 2,116,384 2,184,445 ee +3.2 59,056 59,660 
Kansas City, Kans..... 1,673,826 2,030,077 2,287,677 +36.7 +12.7 44,170 54,082 
Knoxville, Tenn. ...... 5,707,994 8,137,938 8,963,543 +57.0 +10.1 225,526 224,854 
Little Rock, Ark....... 6,701,576 8,436,586 8,582,033 +28.1 +1.7 211,442 203,210 
ace anibe hens 9,161,544 9,220,918 enh +0.6 240,786 248,794 
Manchester, N. H...... 2,618,276 3,211,829 3,182,949 + 21.6 —0.9 75,182 81,858 
Memphis, Tenn. ....... .escooe- 10,152,758 10,392,764 ee +2.4 229,698 266,784 
Milwaukee, Wis. ...... 12,946,559 12,182,272 14,127,932 +9.1 +15.9 335,386 385,205 r 
Minneapolis, Minn...... 11,895,202 12,988,946 13,785,653 +15.9 +6.1 290,049 323,759 r 
New Bedford, Mass.... 2,473,436 2,876,692 2,967,838 +19.9 +3.2 82,530 77,672 —59 
De CIP POMIN, EM ccscns ceevecas 16,545,403 18,045,343 eee +9.1 421,247 477,952 +135 
ee ee wens 54,186,883 60,516,880 +11.7 1,524,871 1,705,079 +118 
RRO OU Divcceics§ wae seviec 6,351,993 6,463,661 ior. +1.8 153,047 180,944 +183 
OE ee a ee ee 8,580,054 8,830,822 erat + 2.9 213,500 222,068 +4 
CMMINRE. CRUE, .icweses sv oceonee 6,877,399 7,176,182 ma +4.3 179,705 168,692 —4} 
Oklahoma City, Olle... .ccscess 9,611,063 10,263,523 Lip +6.8 231,252 247,800 +72 
TN re ag aceare: «pbb bie nes 9,858,033 10,189,595 Sas +-3.4 208,103 275,527 +3824 
Phitladeiphia, PA. ...c0.  ceecesce 26,126,716 26,815,848 Saree + 2.6 689,085 682,552 4 
Phoenix, Ariz. ........ 6,064,030 6,801,169 6,961,678 14.8 12.4 352,352 352,002 —0.! 
Pittsburgh, Pa. ....... 20,950,692 21,402,898 21,530,634 — +2.8 +0.6 472,290 565,334 +197 
Portiand, Orem. ....... 7,961,060 9,592,866 11,316,234 +42.1 +17.9 258,608 296,604 +147 
Providence, R. I....... 10,770,090 12,419,152 12,374,577 +-14.9 —0.4 298,173 294,692 ~a 3 
PRUMMIOME Uk vekscicen s000cr er 10,917,158 12,272,244 sae +12.4 265,412 305,732 +15. 
Rochester, N. Y........ 13,736,328 16,238,927 17,031,838 + 24.0 +4.9 394,068 441,634 +121 
Rock Island-Moline.... 5,620,734 6,930,718 7,883,976 +40.3  +13.8 144,074 184,282 +279 
Sacramento, Calif...... 6,311,117 8,828,186 9,385,818 + 48.7 +6.3 179,046 194,957 +89 
Gan Antonio, Tex...... serccses 5,195,325 5,984,530 bik +15.2 121,828 183,134 +6503 
San Diego, Calif....... 11,032,113 12,063,160 13,018,510 +18.0 +7.9 308,266 314,972 +22 
San Francisco, Calif... ........ 13,089,272 14,332,694 ‘ +9.5 334,959 356,849 +65 
*Seattle, Wash. .e ee 69,102,646 9,182,292 9,144,424 +0.5 —0.4 255,836 229,698  —102 
Maer em: THE ikke cexavess 7,638,057 8,276,771 est +8.4 190,878 259,128 +365 
Spokane, Wash. ..... 4,800,221 6,127,631 6,802,595 + 41.7 +11.0 153,944 236,040 +533 
eS a 14,017,665 15,631,000 16,926,360 + 20.8 + 8.3 398,305 516,425 +29i 
OE, Ce, BBs ckckcasd sansudes 11,155,922 11,965,336 Porn +7.3 279,508 247,456  —Ili 
SOORGGEE TE Ms saces cusaehaoe 10,803,081 11,611,677 nrg +7.5 258,783 289,968 +121 
SEE, BEOEES sshases vsareeas 5,172,419 6,181,165 eh +19.5 167,930 162,470 —3i 
Tempe, Bi. «ssi ss.es 4,429,740 5,465,210 5,225,938 -17.9 =A 130,760 134,414 +25 
Toronto, Ont., Can..... 18,674,546 20,773,042 19,861,364 + 6.4 —4.4 545,921 511,474 —t.i 
Washington, D. C...... 22,466,975 33,166,116 36,533,204 7 62.6 + 10.2 834,973 1,054,126 +263 
Worcester, Mass. ...... 8,878,235 11,301,072 “71,594,334 +306 + 2.6 264,999 294,812 +11 
VUOUMBRIOWH, Eh scccsae® Ksyvecwes 8,937,874 8,681,966 —2.9 211,852 225,964 +6. 
eee onc cscatenis ) weteeest 767,714,339 $18,158,171 + 6.6 19,281,929 21,552,950 +114 
*Post-Intelligencer suspended since Aug. 13, 1936. 
Included in the above tabulation are 1933 lineage figures for 41 of the cities listed. These are included becaust 


for 1938, and current dollar volume for each 


$100,000,000 for 
Advertising Record 
of George W. Hill 


New York, Nov. 25.—Anybody can 
manufacture a cigarette and anybody 
can advertise, but apparently only 
three companies can manufacture 
and advertise a cigarette successfully. 
This paradox is contained in the De- 
cember issue of Fortune, which, in 
an article wrapped chiefly around the 
fascinating personality of George 
Washington Hill, points out that P. 
Lorillard’s Old Gold has never been 
able seriously to threaten the lead- 
ers, despite its wealth of resources. 

“There is, in short, a secret to the 
success of the Big Three,” says For- 
tune; “a secret that the Big Three’s 
men are in tune with rather than in 
possession of. 

“George Washington Hill is worth 
$120,000 a year, plus a share of the 
profits, to American Tobacco 
pany, primarily because he is in tune 
with it most of the time. As a brand 
name is worth more than a formula, 
so Mr. Hill’s own personal complex 
of tastes, hunches and peculiarities 
is probably worth more to the sale 
of Luckies than his principles.” 

According to Fortune, Mr. Hill has 
spent more money advertising a sin- 
gle product than any man in the 


history of business. He spent $20,- 
000,000 in 1931, his largest year, and 


Com- || 


all told has invested about $100,000,- 
000 in telling the public about the 
merits of Lucky Strike. 


Name Contest Judges 

Members of the jury to judge 
entries in the essay contest spon- 
sored by International Printing Ink 
Corporation, New York, are: chair- 
man, Harry L. Gage, vice-president, 
Mergenthaler Linotype Co.; Charles 
R. Conquergood, vice-president, Can- 
ada Printing Ink Co., Ltd.; John H. 
Finley, New York Times; W. A. Kit- 
tredge, R. R. Donnelley and Sons Co.; 
Rudolph Rizicka, artist, New York; 
and H. E. Sterling, professor of ad- 
vertising design, Carnegie Institute 
of Technology. 


Lighty Named 


Kent Lighty, 


280 Madison Ave. 


New York, has been appointed adver: 
tising director of the Journal 0 
Osteopathy, Kirksville, Mo. : 
continue as advertising manager ° 
the Journal of the American Instr 
tute of Homeopathy, handling both 
publications in New York. 


He will 


Comer to Los Angeles 


Harry H. Comer, for several yeal® 
with Country Gentleman in the Phik 
adelphia office of Curtis Publishint 
Co., and also associated with A. ¥ 
Shaw Company, on System on t 
Farm, has joined the Los Angele 
office of Pacific Rural Press. 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON Eng 


s 


Name 


SEND Mow FOR THIS 
INFORMATIVE BUOK 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago A 
Send me a copy of your free book on Porcelai® 
Enameled Signs. 
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tp Efrom Its 250 Fact Filled Pages. 


TTHIS USEFUL BOOK 
FREE To YOU--—- 


Over 85 Separate Fields of Trade and Industry 


NEW 
EDITION 


Few Specimens (Greatly Reduced) 


ttling, 


Of This a . 
15 Year Old i” 


REFERENCE BOOK 
to be 


Clothing, Men‘s and Boys’ 


Tors 


Ready for distribution soon, the new 1936-1937 


Alcoholic Beverages 


edition of The Market Data Book will place com- 
plete authoritive market data at your finger tips. 

Changed market conditions due to depression 
effects and reactions plus the normal processes of 
change in markets, indicate the importance of 
rechecking all market data which is not entirely 
up to the minute. 

This new issue of The Market Data Book presents 
all available data on every trade and industry, and 
Carefully edited 
with an eye to changing factors in markets and 


the contents are up to the minute. 


—— 


+114 


ye cause 
r each 


marketing, The Market Data Book is catalogued 
All the available data about 
any one market is in one place. 


for convenient use. 


There is no need 
to thumb pages back and forth and wade through 
involved cross references, in order to find the facts 
All the essential facts pertaining to one 
You'll find it the 
handiest reference work you have ever owned. 
For 15 years, The Market Data Book has served 
as the standard reference work for thousands of 


you want. 
market appear in one section. 


merchandising, sales and’ advertising executives, as 
This new 1936-1937 
edition will surpass all previous editions in quality 
and thoroughness of editorial content. 


well as advertising agencies. 


It contains 


three broad types of statistical and research 


The Market 


ervices, 


celain 


| 


low, 


tome eon! oe 


EADY FOR DISTRIBUTION SOON--RESERVE YOUR FREE COPY NOW! 


INDUSTRIAL MARKETING at the regular low price of $1 a year. 
We are giving The Market Data Book to you because we want you to become 


familiar with INDUSTRIAL MARKETING—the monthly publication for every one 
Who has anything to do with the marketing, selling or advertising of industrial goods or 


INDUSTRIAL MARKETING is the only publication devoted exclusively to the prob- 
‘ms of selling to industry. 
making and money-saving ideas. 


The magazine itself is worth many times its small subscription price. With The 
arket Data Book being given free, the offer is too good to miss. Fill out the coupon 


material. 

1. The basic information about every market, 
such as total value of products produced, number of 
manufacturing plants, number of wholesale and 


FINEST EVER ISSUED 


$6250 


FACTS 


retail outlets, distribution of sales volume and 
plants by states, break-down of products made or 
sold, types of machinery, materials and supplies 
used in the industry, buying habits of the industry, 
busiest season of the year, etc., etc. 


2. Every detail you need to know about every 
business paper serving any particular industry, in- 
cluding name and address of publication, subscrip- 
tion price, circulation, frequency of issue, adver- 
tising rates, size of page, year of establishment, 
classification of readers by position or kind of busi- 
ness, etc., etc. 


3. A complete descriptive list of market data 
information which can be secured from business 
publishers serving each field, so that you can make 
a more thorough investigation of any field, if you 
care to do so. 


The Market Data Book does not do original re- 
search. It confines itself exclusively to the impor- 
tant task of collecting, editing and correlating every 
bit of existing data about a market or an industry. 
Reports of the Bureau of the Census, Bureau of 
Foreign and Domestic Commerce, the Department 
of Agriculture and the numerous other governmen- 
tal bodies, plus market research reports of trade 
associations, industrial and commercial organiza- 
tions, business papers, and research organizations, 
are analyzed and summarized, so that the reader of 
The Market Data Book gets—in one volume—a 
summary of every bit of available statistical and 
research material. 


Data Book is yours—absolutely free—with a one-year subscription to 


Every issue is filled with a wealth of practical, money- 


INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago 


Enter my subscription for one full year, starting with the December issue, 
and send me my copy of The Market Data Book as soon as it is off the press. 
I enclose $1 in full payment. 
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Charlotte has more popu- 
lation within a 50-mile 
radius than Richmond. 


Charlotte has a greater 
population within a 100- 
mile radius than Atlanta. 


WBT, with 50,000 watts (it can be 
clearly heard in New York’s suburbs), 


is a household institution in these 


Carolina circles. No combination of 
Carolina media can approximate the 
WBT circulation—which may account 
for 100% contract renewals in the 


face of recently increased rates. 


WBT — 50,000 watts — owned and operated by the Columbia Broadcasting System. Represen 
by RADIO SALES, INC. * NEW YORK, 485 Madison Avenue, Wickersham 2-2000 «+ CHICAGO 
410 North Michigan Avenue, WHIitehall 6000 + DETROIT, Fisher Building, TRinity 2-55" 


—=— j— 


WBT, Charlotte, sits plumb in the thas 


That is 
Several] 
of work 


geographical and business center of 


the Carolinas—where nearly all o 
the Carolinas’ $220,000,000 tobac 


crop is raised. National distributors 


use Charlotte as a base of operations 


WBT’s rates are the lowest of any 
American station of like power. I 
carries the entire Columbia network 
schedule—the greatest, this year, if 
the history of radio entertainmefl 
and service. You can get the wholé 


story from Radio Sales, Inc. 
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ATTENTION-LURE FOR AMERICA'S YOUNGSTERS 


PHOTOGRAPHIC 
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OPTIMISM PROVIDES SALES APPEAL 


Designed for holiday parades, this inflated rubber monster is ready to squirm out of the Goodyear Tire & Rubber Co. 
plant at Akron, O., and wend his way through streets of various cities. Department stores are backers of his perambulations. 


GRIESEDIECK BREWERY OUTLINES ITS 1937 CAMPAIGN PLAN 
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Against this heroic background, newspaper men and distributors of Griesedieck-Western Brewing Co., Belleville, Ill., gath- 

ered last week to hear of the new campaign. Left to right, J. S. McAnulty, Allen-Klapp-Frazier Co.; Henry C. Jann, 

Noee, Rothenburg & Jann; E. F. Backs, East St. Louis Journal; a distributor; Frank Griesedieck; Loren E. Hays, Copley News- 
papers; K. D. Swartz, Tulsa Tribune; two distributors. J. Walter Thompson Company, St. Louis, handles the account. 
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That . why oy poner by — of Wesley Bowman Studio, Chicago, took 
several awards at recent salons. The picture was recently displayed in an exhibit 
et work of Bowman employes and moves on to Canton, i aa the Reaver THAT'S WHAT MAKES THE WHEELS START ‘ROUND 


Company is staging the same show. 
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MODERNISTIC METAL FOR SYPHONS 
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Risad | in chromium, copper and white enamel, this new all-metal syphon. Charles F. Kettering, General Motors research head, takes the wheel of the car equipped with the first electric self-starter. 
ed in 


a patent leather, has been introduced by the Sparklets Corporation, The occasion is the 25th anniversary of his invention of the device, and Alfred P. Sloan, Jr., president of General Motors, 
ew York, replacing the familiar glass charged water bottle. host at the celebration, extends his compliments. 
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THE PICCOLO PLAYER 
UPSTAIRS nay ger trons shes rom hs 


neighbors on the floors below. 


Put him in the Philharmonic and hear the awed silence, 
the shattering applause. 


Maybe he plays better on the concert stage. More likely he 
gets the benefits of the right setting. 


Your advertisement won’t be a better advertisement for 
appearing on TIME’s pages. But it’s in the right setting for 
the respectful attention you want. The confidence of TIME’s 
readers in the importance and accuracy of TIME’s news con- 
tent—their respect for its editorial policy—carries over into 
their consideration of its advertising columns. TIME carries 
weight with the readers. So does your advertisement in TIME. 


TIME 


The Weekly Newsmagazine 
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